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Seeing  is  believing. 


When  the  judges  of  the  1985  Lowell  Thomas  Travel  journalism 
competition  saw  the  level  of  excellence  achieved  week  after  week  in 
The  Orange  County  Register's  Travel  section,  they  took  notice.  And 
among  the  533  entries  received,  the  Register  was  awarded  first-place 
honors  in  the  "best  three  successive  newspaper  travel  sections" 
category. 

If  you  want  to  see  and  believe  for  yourself,  write  to  us.  We'll  send  you 
a  recent  Travel  section. 
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DON’T  LEAVE  A  HOLE 
IN  YOUR  MEDIA  PLAN 


To  complete  your  Chicago  buying  picture, 
you  need  Greater  Chicago  Newspapers. 
“The  Market  Apart”  is  the  second  largest 
newspaper  market  in  Illinois  and  reaches 
848,700  adults  in  369,000  suburban  hou 
seholds.  A  GCN  buy  puts  everything  into 


AURORA  •  ELGIN 


JOLIET  •  WHEATON 


WAUKEGAN 


Greater  Chicago  Newspapers  reach 
homes  in  affluent  Lake,  Kane,  Will 
and  DuPage  counties  that  are  not 
necessarily  reached  by  the  Chicago 
Tribune  and  the  Chicago  Sun- 
Times.  When  you  use  GCN  to  buy 
this  upscale  market,  you  reach  hou¬ 
seholds  with  an  Effective  Buying  In¬ 
come  of  $35,612.  The  pieces  fit 
when  you  consider  that  in  1984, 
‘The  Market  Apart”  experienced 
$5.22  billion  in  retail  sales.  GCN 
helps  you  solve  your  Chicago  buy¬ 
ing  puzzle  . . .  our  combination  mar¬ 
ket  puts  the  facts  into  perspective. 

"Source:  Sales  &  Marketing  Management  1984 
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Qv^eKTpwded  classes. 
Where  bigger  isn*t  better. 


Imagine  trying  to  divide  your  time  equally 
among  30  or  40  employees  a  day. 

This  is  the  daily  dilemma  teachers  face  in 
overcrowded  classrooms.  They  must  spend  more 
time  with  the  low  achievers,  extra  time  with  the 
bri^test  students,  leaving  little  time  for  the  rest 
of  the  class. 

In  most  schools,  a  student  gets  hours  of 
daily  instruction.  But  when  a  child  needs  special 
encouragement  or  one-on-one  teaching,  she  or  he 
is  lucky  to  get  ten  minutes  of  individual 
attention  a  day. 

Regardless  of  grade  level  or  ability, 
students  achieve  more  as  class  size  is 


reduced.  A  student  in  a  class  of  40  will  score 
10  points  lower  on  national  tests  than  the  same 
student  would  in  a  class  of  20. 

We’ve  also  seen  that  smaller  classes  decrease 
discipline  problems.  And  they  increase  a  student’s 
self-esteem  while  also  increasing  a  teacher’s  job 
satisfaction. 

Reducing  class  size  is  a  primary  goal  of  the 
NEA.\\%  know  it  is  one  of  the  surest  ways  of  getting 
education  back  in  the  picture  and  on  the  track  of 
excellence.  And  that  is  our  goal. 

In  over  128  years,  that’s  never 
waivered.  We  stand  for  excellence  in  every 
classroom,  for  every  child. 


National  Education  Association 


The  Subject  Is  Excellence 

^€>1986  National  Education  Association 
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JULY 

24-26 — Oregon  Newspaper  Publishers  Association,  Annual  Convention, 
Rippling  River,  Welches,  Ore. 

24-27— North  Carolina  Press  Assocation,  Annual  Convention,  Grove  Park 
Inn,  Asheville. 

27-30 — International  Newspaper  Advertising  and  Marketing  Executives, 
Summer  Meeting,  Hyatt  Regency,  Vancouver,  B.C. 


10-14 — National  Advertising  Co-operative  Network,  Semi-Annual  Meeting 
and  Sales  Seminars,  Old  Town  Holiday  Inn,  Alexandria,  Va. 
21-23— West  Virginia  Press  Association,  Annual  Convention,  Sheraton  Mar- 
tinsburg  Inn,  Martinsburg,  W.  Va. 

24-27— New  York  Newspaper  Publishers  Association,  Annual  Meeting,  The 
Sagamore  on  Lake  George,  Bolton  Landing,  N.Y. 


5-7— Environment/Chemophobia  Conference  for  Journalists,  Cospon¬ 
sored  by  the  Foundation  for  American  Communications  and  the 
Joyce  Foundation,  Harrison  Conference  Center  of  Lake  Bluff,  III. 
5-7— Missouri  Circulation  Managers  Association,  Holiday  Inn,  Joplin. 
10-12 — American  Society  of  Sunday  and  Feature  Editors,  Palliser  Hotel, 
Calgary,  Canada. 

10-12— International  Newspaper  Promotion  Association,  European  Division, 
Conference,  Nova  Park  Hotel,  Zurich,  Switzerland. 

10-12— Interstate  Advertising  Managers  Association,  Sheraton  Lakeview 
Resort  Hotel,  Morgantown,  W.  Va. 

10- 12— Pennsylvania  Newspaper  Publishers’  Asf.ociation,  Classified  Sales 

Conference,  Sheraton  Hotel,  Danville. 

11- 13— Illinois  Press  Association,  Annual  Convention,  Ramada  Renais¬ 

sance,  Springfield. 

11-14 — SNPA,  Leadership  Meeting,  White  Sulphur  Springs,  W.  Va. 
15-19— Inter  American  Press  Association,  42nd  General  Assembly,  Four 
Seasons  Hotel,  Vancouver,  B.C.,  Canada. 

20 — New  Jersey  Press  Association,  Advertising  and  Circulation  Confer¬ 
ence,  Henry  Chauncey  Conference  Center,  Educational  Testing 
Service,  Princeton,  N.J. 

20-23 — Central  States  Circulation  Managers  Association,  The  Concourse, 
Madison,  Wise. 

20- 24 — Canadian  Classified  Managers  Association,  Valhalla  Inn,  Thunder 

Bay,  Ontario. 

21- 24 — International  Newspaper  Promotion  Association,  Western  Region 

Conference,  Tropicana  Resort,  Las  Vegas. 

21-25 — Newspaper  Advertising  Executives  Association,  Annual  Confer¬ 
ence,  Sheraton  Cavalier,  Saskatoon,  Saskatchewan,  Canada. 
23-24 — International  Videotex  Industry  Exposition  and  Conference,  Jacob 
Javits  Convention  Center,  New  York  City 

23- 26 — National  Conference  of  Editorial  Writers,  The  Mills  House,  Charles¬ 

ton,  S.C. 

24- 27— National  Newspaper  Association,  Convention,  Opryland  Hotel, 

Nashville. 

24- 27— Pennsylvania  Newspaper  Publishers  Association,  Annual  Conven¬ 

tion,  Sheraton  Station  Square,  Pittsburgh. 

25- 28— New  England  Newspaper  Operations  Association,  48th  Annual 

Conference,  Sheration  Islander,  Newport,  R.l. 

Seminars/Workshops/Clinics 

AUGUST 

10-16— The  Poynter  Institute  for  Media  Studies,  Newspaper  Design/Graph¬ 
ics  College  Fellowship  Seminar,  St.  Petersburg. 

24-27 — SNPA  Foundation,  Seminar,  Business  Sections:  Daily  and 
Weekly,  Texas  Tech  University,  Lubbock. 

SEPTEMBER 

2- 8— ANPA/INPA,  Newspaper  Executives  Marketing  Seminar,  Scottsdale 

Conference  Center,  Scottsdale,  Ariz. 

3- 5— ICMA  Legal  Symposium,  Vanderbilt  Plaza  Hotel,  Nashville. 

7-10— SNPA  Foundation  Seminar,  Meeting  Competition  for  the  Advertising 

Dollar,  Trinity  University,  San  Antonio,  Texas. 
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John  Hancock  winners.  John  Hancock  Mutual  Life 
Insurance  Co.  announced  the  winners  of  its  19th  annual 
Excellence  in  Business  and  Financial  Journalism  competi¬ 
tion. 

The  newspaper  winners  were: 

Dean  Rotbart,  Wall  Street  Journal,  for  his  article  “Mar¬ 
ket  Hardball”  about  making  money  from  “selling  short” 
in  the  stock  market. 

Newsday  had  two  reporting  teams  tie  for  the  award  in 
the  over  300,000  circulation  category.  Brian  Donovan  and 
Bob  Porterfield  won  for  “Public  Money,  Private  Deals,” 
exposing  corruption  in  Long  Island’s  industrial  develop¬ 
ment  system.  Irene  Virag,  Bradford  O’Hearn,  Paul  Vit- 
ello,  Lawrence  Levy,  Robert  Fresco  and  Jonathan  Isaac 
Landman  won  for  their  six-part  series  “Property  Taxes: 
The  Unbalanced  Burden.” 

The  Seattle  Times  team  of  Stephen  Dunphy  and  Peter 
Rinearson  won  in  the  100,000  to  300,000  circulation  cate¬ 
gory  for  “Pacific  Rim:  Drawing  a  New  Trade  Map.” 

David  Hardin  and  the  staff  of  the  Jackson  (Misss.)  Clar¬ 
ion-Ledger  won  in  the  under  100,000  circulation  category 
for  their  eight-part  series  “The  State  We’re  In”  about 
how  changes  in  the  national  and  international  marketplace 
are  affecting  economic  and  social  conditions  in  Missis¬ 
sippi. 

Sid  Moody  of  the  Associated  Press  won  in  the  news  and 
syndicated  services  category  for  his  series  “Malprac¬ 
tice.” 

Ex-WSJ  editor  honored.  Frederick  Taylor,  recently 
retired  executive  editor  of  the  Wall  Street  Journal,  deliv¬ 
ered  the  11th  annual  Ruhl  Lecture  on  May  19  at  the 
University  of  Oregon.  Taylor,  a  1950  OU  graduate,  also 
received  the  1986  Distinguished  Alumnus  Award. 

New  NPF  directors.  John  C.  Quinn,  editor  of  USA  Today 
and  Jerry  W.  Friedheim,  executive  vice  president  of  the 
American  Newspaper  Publishers  Association,  have  been 
named  directors  of  the  National  Press  Foundation. 

EDITOR  &  PUBLISHER  for  July  19,  1986 


Arkansas  Democrat 

$1 1 ,000,000 
H  Expansion 
m  Underway 


The  Little  Rock  Arkansas  Democrat  has  an 
$11,000,000  expansion  underway,  inciuding  a  new 
8  unit,  4  haif  deck  Goss  Headiiner  offset  press, 
scheduied  to  be  on  edition  by  the  end  of  this  year. 


instailation  of  ali  new  maii  room  equipment  and 
loading  docks. 


Financing  for  the  project  was  provided  by  Repub- 
iicBank  Dalias,  inciuding  a  ietter  of  credit  to  sup¬ 
port  a  $6.3  miiiion  tax  exempt  bond  financing 
which  was  underwritten  by  Smith  Barney  last  De¬ 
cember.  The  bank’s  leasing  subsidiary  has  aiso 
provided  $4,750,000  of  iease  financing. 


The  Democrat  has  purchased  the  229,000  square 
foot  Terminai  Warehouse  Buiiding,  currently  on 
the  National  Register  of  Historic  Places,  to  house 
two  offset  press  lines,  a  new  platemaking  depart¬ 
ment,  a  new  mail  room  and  newsprint  storage  fa¬ 
cility.  The  building  has  two  railroad  spurs  and 
eight  loading  docks.  The  Austin  Company  as¬ 
sisted  in  site  selection.  Northeast  Industries  is 
handling  press  erection  of  both  press  lines  and 


When  completed,  the  facility  will  double  the  news¬ 
paper’s  present  press  capacity  to  meet  growing 
circulation  and  page  counts.  Sunday  circulation 
has  increased  from  99,512  to  over  158,000  today. 


Arkansas’  Largest  and  Fastest  Growing  Newspaper 


VJf 


ONE  OF  THESE  HIGH-PERFORMANCE 
FOR  HOURS  WITHOUT  A  SKILLED 


New  KODAK  Film  Pontiac 
Top  speed:  200  mph 


Kodak's  new  entry  on  the  NASCAR 
circuit  is  a  screamer.  But  for  speed, 
versatility,  and  cost-effectiveness,  our 
new  entry  in  the  laboratory  field 
figures  to  be  even  tougher  to  beat. 

The  new  Kodak  Dektomatic  65 
paper  processor  is  an  easy-to-use, 
black-and-white  paper  processor  with 
the  productivity  of  models  costing 
twice  as  much.  It  offers  your  lab  a  new 


alternative  to  tray  processing. 

If  you  have  a  sink-line  operation 
averaging  400  8x10  prints  a  day,  a 
Dektomatic  65  paper  processor  can 
save  you  more  than  $16,000  a  year  in 
labor  and  materials  and  pay  for  itself  in 
seven  months. 

With  a  Dektomatic  65  paper 
processor  in  your  lab,  you  can  enjoy 
benefits  like  these. 


Rapid  access.  Average  dry-to-dry 
processing  time  is  100  seconds. 

Versatility.  Process  any  of  five 
Kodak  RC  photographic  papers,  with 
or  without  incorporated  developer. 

Flexibility.  Independent,  variable- 
temperature  control  for  developer, 
fixer,  and  dryer.  Plus  adjustable  trans¬ 
port  control. 

Ease  of  use.  After  a  brief  orien- 


lACHINES  RUNS  AT  TOP  SPEED 
PERATOR  OR  FREQUENT  SERVICE. 


-  ■  V 
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New  KODAK  DEKTOMATIC  65 
Paper  Processor 

Top  speed:  540*  8  x  10  prints  per  hour 


tation,  you'll  find  it  simple  to  operate. 

It  uses  Kodak  liquid  chemicals,  which 
come  in  easy-handling,  flexible 
containers,  and  has  an  automatic 
replenishment  system. 

Maintenance  is  a  breeze,  with  only  a 
few  minutes  a  day  needed  to  keep 
components  clean  and  at  peak  oper¬ 
ating  efficiency. 

Economy.  It  has  a  standby  switch  to 


save  water  and  energy.  As  soon  as 
paper  is  fed  in,  it  immediately  goes 
into  action. 

It  can  also  save  you  money  by  using 
room-temperature  wash  water.  And 
by  not  requiring  dryer  venting. 

For  complete  details,  see  your  dealer 
or  Kodak  TSR.  Or  write  to  Eastman 
Kodak  Company,  Dept.  412L-242, 

343  State  Street,  Rochester,  NY  14650. 


KODAK.  Official  film  of  NASCAR. 

*  Productivity  may  vary  depending  on  the  ambient  room 
temperature  and  humidity. 

C  Eastman  Kodak  Company,  1 986 
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A  team  sport 

The  Newspaper  Advertising  Bureau  seems  to  have  gone  outside  of 
its  jurisdiction  by  publishing  a  manual  on  the  strategies,  tactics  and 
philosophy  of  building  newspaper  readership  entitled,  “Readers: 
How  to  Gain  and  Retain  Them,”  But  that  is  not  so. 

It  was  prepared  by  the  Readership  and  Retention  Task  Force  of 
the  Future  of  Advertising  Project  and  is  intended  to  show  just  how 
interrelated  circulation  and  advertising  efforts  must  be  in  the  pro¬ 
duction  of  a  modem,  successful  newspaper.  In  so  doing  it  has  de¬ 
veloped  an  extremely  valuable  and  timely  tool  for  newspaper  execu¬ 
tives.  But,  it  is  not  designed  just  for  the  circulation  manager,  or  the 
advertising  manager.  It  is  designed  for  the  entire  newspaper  execu¬ 
tive  staff  to  use  in  a  cooperative  effort. 

“Building  readership  and  circulation  is  a  team  sport,”  the  manual 
explains.  “The  actions  of  every  department  in  the  newspaper  affect 
the  operation  of  other  departments,  every  day.  The  process  of  manu¬ 
facturing  the  newspaper  will  bog  down  unless  the  requirements  of 
the  news  and  production  departments  are  coordinated,  and  those  in 
turn  are  coordinated  with  advertising  and  marketing  and  promotion, 
and  all  are  plugged  into  the  finance  department  which  is  interested  in 
everything. 

“The  process  of  marketing  the  newspaper,  and  building  circula¬ 
tion,  will  also  bog  down  unless  the  marketing  and  circulation  depart¬ 
ments  know  what  to  promote  and  sell  and  unless  the  financial  officer 
knows  what  it  costs, 

“Senior  executives  in  advertising,  news,  production,  circulation, 
marketing  and  promotion  and  finance  ought  to  meet  frequently  (some 
newspapers  meet  every  day)  for  a  brief  discussion  of  opportunities 
and  problems. 

“Everyone  needs  to  be  kept  informed  about  what  everyone  else  is 
doing  in  order  to  focus  the  newspaper’s  best  minds  on  its  highest 
priorities.” 

These  comments  were  bolstered  by  similar  statements  made  two 
weeks  ago  at  the  annual  meeting  of  the  International  Circulation 
Managers  Association  in  Seattle.  In  a  session  devoted  to  discussion 
about  strategies  for  increasing  sales,  Tom  Holbein,  executive  vice 
president  of  Belden  Associates,  said  that  future  circulation  efforts 
must  be  interdepartmental,  with  the  circulation,  editorial  and  pro¬ 
motion  departments  sharing  the  major  role. 

Leo  Bogart,  executive  vice  president  and  general  manager  of 
NAB,  linked  circulation  to  advertising,  asserting  the  latter’s 
strength  depends  on  the  future  of  circulation. 

There  seems  to  be  no  doubt  about  it.  No  newspaper  department 
can  operate  independently  of  other  departments,  as  E&P  has  been 
saying  for  years.  Even  the  news  and  advertising  departments  must 
have  a  working  relationship.  And  they,  in  turn,  must  work  with 
circulation  and  production,  etc. 

The  manual  comes  along  at  the  right  time.  Broadcast  audiences  are 
becoming  more  fragmented  with  increasing  electronic  entertainment. 
With  the  15-second  spots,  the  clutter  will  become  more  unbearable. 
Newspapers  will  be  there,  as  they  always  have  been,  providing  the 
basic  medium  of  information.  They  must  take  advantage  of  the  oppor¬ 
tunity.  The  manual  shows  the  way. 
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Letters  to  the  Editor 


Disputes  press’  right  to  cover  'private  grief’ 


There  were  two  interesting  articles 
in  your  June  28  issue,  which  made  an 
interesting  pair.  On  page  13,  you  ran 
an  article  about  “erroneously  cap¬ 
tioned”  photos,  showing  the  sup¬ 
posed  “grief’  of  Crista  McAuliffe’s 
parents  seeing  their  daughter  perish  in 
the  Shuttle  disaster.  Then,  on  page 
16,  you  decry  the  fact  that  the  media 
were  “barred”  from  covering  a  pri¬ 
vate  memorial  service  honoring  an 
Air  Force  captain  killed  in  the  Libya 
raid  (curiously,  with  “erroneous” 


photo  captions). 

I  believe  the  issue  is  whether  the 
media  have  the  “right”  to  intrude  on 
private  grief.  It’s  not  a  question  of  the 
“public’s  right  to  know.”  The  media 
will  see  to  it,  and  rightly  so,  that  the 
public  is  informed  about  the  facts  of  a 
tragedy,  the  who,  what,  where,  when, 
why  and  how.  Focusing  on  the  grief 
and  distress  of  those  caught  up  in 
tragedy  is  not  part  of  the  “public’s 
right  to  know.”  That  type  of  reporting 
supposedly  went  out  with  the  “yellow 


journalism”  of  the  turn  of  the  cen¬ 
tury. 

Incidently,  why  didn’t  you  mention 
why  the  media  cars  were  searched? 
Or  was  the  fact  that  it  was  part  of  a 
general  and  in  light  of  the  circum¬ 
stances,  an  understandable  security 
measure,  not  part  of  the  “public’s 
right  to  know.” 

Brian  Irving 
Fayetteville,  N.C. 
(Irving  is  an  Air  Force  public  affairs 
officer.) 


Support  ADN’s  journalism  school  efforts 


As  a  journalism  educator,  I  applaud 
members  of  Allied  Daily  Newspapers 
for  being  willing  to  say  publicly  that 
much  of  journalism  education  is 
becoming  an  emperor  with  no 
clothes.  The  obvious  mission  of  jour¬ 
nalism  education  should  be  to  educate 
journalists.  Too  often  it  is,  I  regret, 
the  transmission  of  meaningless 
esoteric  data  from  faculty  members 
engaged  in  meaningless  esoteric 
research  that  is  published  in  incom¬ 
prehensible  language  in  the  profes¬ 
sional  journals. 

In  this  department,  professional 
journalists  teach  professional 
journalism  —  not  “mass  communi¬ 
cations”  (whatever  the  hell  that  is). 
Our  students  are  well  grounded  in  the 
liberal  arts  and  are  intellectual  leaders 
in  this  university.  The  chairman  of 
one  of  the  social  science  departments 
told  me  that  our  majors  who  take 
courses  in  his  department  are  smarter 
than  his  own  majors.  Yet  we  could  not 
pass  muster,  if  we  sought  it,  from  the 
ACEJMC  because  our  definitions  dif¬ 
fer  from  those  of  that  group.  Journal¬ 
ism  is  the  practice  of  the  liberal  arts 
and  our  students  are  better  rounded 
upon  graduation  than  many,  if  not 
most,  of  those  who  have  majored  in 
one  of  the  humanities  or  social  sci¬ 
ences.  I  came  to  journalism  education 
seven  years  ago  after  21  years  at  the 
Associated  Press,  where  I  was  a  sci¬ 
ence  writer,  and  three  years  as  a  daily 
newspaper  reporter,  so  I  have  some 
notion  about  what  is  required  by  way 
of  preparation  for  a  career  in  journal¬ 
ism.  During  those  years  my  work  also 
appeared  in  the  professional  journal¬ 
ism  journals,  as  it  continues  to 
appear. 

Unfortunately,  journalism 
researchers  have  emulated  (and  in 
many  instances  outdone)  the  social 
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science  researchers  who  felt  that  in 
order  to  gain  academic  respectability 
they  had  to  adopt  the  quantitative 
methods  of  the  natural  sciences.  They 
seek  to  quantify  the  unquantifiable. 
As  a  result,  students  are  graduated 
who  know  how  to  compute  chi  square 
but  who  cannot  write  a  simple  English 
sentence  or  cover  a  city  council 
meeting. 

A  few  days  ago  I  was  speaking  with 
a  faculty  member  at  one  of  the 
nation’s  most  famous  schools  of  jour¬ 
nalism  and  the  subject  of  professional 
education  came  up.  He  remarked, 
“There  are  members  of  this  faculty 
who  never  saw  the  inside  of  a  news¬ 
room.”  He’s  right.  Alas.  Hooray  for 
Allied  Daily  Newspapers  for  its 


efforts  to  get  journalism  education 
back  on  the  right  track. 

Charles-Gene  McDaniel 
Chicago,  Ill. 

(McDaniel  is  with  the  department  of 
journalism,  Roosevelt  University.) 


Short  take 


Most  of  the  22,()()0  acres  of  cotton 
growth  in  the  Palo  Verde  Valley  this 
year  were  hit  hard  by  last  week’s  rain¬ 
fall,  which  caused  damage  to  the  open 
cotton  boles  —  Riverside  Press- 
Enterprise. 


Speaking  of  ALbSPORTS! 

"The  writing  is  better  than  anyone  else’s 
and  we’re  using  four  stories  a  day  at  mini¬ 
mum.  Please  send  headshots  of  Tom 
Boswell  and  Scott  Osier.  ” 

Don  Mahler,  sports  editor 
VALLEY  NEWS 
Lebanon,  New  Hampshire 


For  details  contact  John  W.  Payne 
LOS  ANGELES  TIMES-WASHINGTON  POST  NEWS  SERVICE 
1150  15th  St.  NW,  Washington,  DC  20071 
(202)334-6173 
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JUDGED  THE  BEST 

A  jury  of  our  peers  recently  showered 
The  Birmingham  News  with  more  awards 
than  any  other  newspaper  in  the  state. 

The  Alabama  Press  Association,  Asso¬ 
ciated  Press,  Troy  State  University,  the  Na¬ 
tional  Society  of  Professional  Engineers 
Journalism  Awards  and  the  American 
Public  Health  Association  recognized  our 
staff  with  24  awards  for  excellence  in  news 
reporting  and  photography. 

Our  staff  is  proud  of  these  noteworthy 
accomplishments.  However,  they  are  more 
gratified  to  know  that  they  please  the  most 
important  jury  of  all... the  reader! 


She  Siarntingham  Keius: 
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Columnist’s  car  fire  bombed 

Las  Vegas  writer  Ned  Day,  who  frequently  covers  organized  crime, 
awakens  in  the  middle  of  the  night  to  find  his  car  engulfed  in  flames 


By  M.L.  Stein 

A  police  and  FBI  investigation  was 
underway  last  week  into  the  bombing 
of  a  car  owned  by  Ned  Day,  hard-hit¬ 
ting  columnist  for  the  Las  Vegas 
Review-Journal,  who  has  written  fre¬ 
quently  about  organized  crime. 

Day  was  sleeping  in  his  Las  Vegas 
apartment  early  July  8,  when  the  1983 
Volvo  was  torched  with  an  inflam¬ 
mable  liquid,  according  to  police  and 
arson  investigators. 

Awakened  by  a  security  guard  at 
the  apartment  complex.  Day  ran  out 
“to  see  my  car  in  a  ball  of  flames.” 
Five  other  nearby  autos  also  were 
damaged. 

Day’s  car  also  was  vandalized  two 
years  ago  after  he  wrote  a  column 
about  several  reputed  mob  figures. 
Previous  to  that  incident,  he  recalled, 
he  had  been  threatened  by  two  hood¬ 
lums  allegedly  linked  to  organized 
crime. 

The  latest  event  occurred  two 
weeks  after  Day  had  written  what  he 
described  as  a  “goodby  column”  to 
murdered  mobster  Tony  Spilotro. 

Spilotro,  48,  reputed  head  of  the 
Las  Vegas  branch  of  the  Chicago 
mob,  and  his  brother,  Michael,  were 
found  buried  in  an  Indiana  cornfield 
last  month,  clad  only  in  their  under¬ 
wear.  Both  had  been  savagely 
beaten. 

“I  wrote  a  goodby  column  to  Tony 
Spilotro  that  I  understand  his  friends 
didn’t  like,”  Day  told  Associated 
Press. 

The  June  25  column  described  Spi¬ 
lotro  as  a  “hard-nosed  thief,  ruthless 
extortionist  and  a  steely-eyed  killer 
who,  cops  say,  took  pride  in  murder¬ 
ing  his  victims  in  the  most  gruesome 
fashion  possible.” 

Day  asserted  that,  in  death,  Spi¬ 
lotro  was  “trivial.” 

“Tony  Spilotro  produced  nothing. 


He  gave  nothing.  He  only  took.  Now 
that  he  is  gone,  it’s  as  if  he  were  never 
here,”  the  columnist  added. 

In  a  piece  last  March,  Day  recalled 
a  confrontation  with  Spilotro  in  the 
hallway  of  the  Las  Vegas  courthouse 
during  Spilotro’s  Federal  racketeer¬ 
ing  trial. 

Day,  who  referred  to  Spilotro  as  the 
“crime  boss  of  Las  Vegas,”  in  the 
March  column,  said  the  latter  took 
offense  at  a  previous  column,  saying, 
“I  heard  you  want  to  be  famous.  You 
want  to  be  famous?  I  know  how  to 
make  you  more  famous  than  you  ever 
thought  about.  You  know  I  know 
how.” 


“The  way  he  said  it  made  me  think  I 
would  much  rather  be  anonymous 
than  famous,”  the  writer  remarked. 

Day  told  E&P  he  has  a  “number  of 
potential  theories”  concerning  the 
recent  vandalism  of  his  car. 

“There  are  any  number  of  people 
who  Spilotro  might  have  restrained 
from  doing  anything  to  me,”  he 
observed.  “Now  that  Tony  is  not 
here,  they  do  not  have  that  bridle.  Or, 
it  could  have  been  some  new  guys  in 
the  mob  who  are  saying,  ‘Tony  is  not 
around  anymore,  but  that  guy  (Day)  is 
still  harping  on  the  same  old  thing.’ 

“Or,  it  might  be  some  random 
maniac  who  picked  out  my  car.” 

Day  said  he  has  no  intention  of 
ending  or  softening  his  attack  on  orga¬ 
nized  crime. 

“I  like  what  I  do  for  a  living,”  he 


explained.  “Besides,  I’m  not  sure  I 
should  be  frightened.  It  doesn’t  take  a 
great  deal  of  courage  to  sneak  up  at 
night  on  an  unarmed  Volvo.  But  what 
I  write  about  poses  a  fundamental 
threat  to  some  people  who  make  a  lot 
of  money  in  this  town.  I  can  see  why 
they  would  be  aggravated.” 

Day  turns  out  a  thrice-weekly  col¬ 
umn  for  the  Review-Journal  on  a  con¬ 
tract  basis.  He  also  is  managing  editor 
of  the  news  department  of  KLAS- 
TV,  Channel  11,  in  Las  Vegas. 

On  the  same  day  the  columnist’s 
car  was  set  ablaze,  the  television  sta¬ 
tion  received  a  bomb  threat  about  3 
p.m.  from  an  unidentified  caller. 


According  to  Channel  1 1  news  direc¬ 
tor  Robert  Stoldal,  the  man  said, 
“Tell  Ned  the  next  one  will  be  real  at 
5  o’clock.” 

Review-Journal  editor  Thomas 
Keevil  told  E&P  “It  would  not  be 
unreasonable  to  assume”  the  mob 
trashed  Day’s  car. 

“I  think  Tony’s  friends  were 
enraged  over  Ned’s  column  about 
him.” 

Keevil  said  the  damage  to  Day’s  car 
was  bound  to  recall  the  death  of 
Arizona  investigative  reporter  Don 
Bolles  when  his  auto  was  blown  up 
nine  years  ago. 

“But,”  Keevil  continued,  “Bolles’ 
murder  put  the  spotlight  on  mob 
activities  when  the  investigative 
reporting  team  went  there.  My  con- 
(Continued  on  page  10) 


Keevil  said  the  damage  to  Day’s  car  was  bound  to 
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Car  bombed 

(Continued  from  page  9) 


tention  is  that  harming  Day  would  be 
absolutely  the  wrong  thing  for  them  to 
do.” 

Las  Vegas  deputy  police  chief  John 
L.  Sullivan  commented  to  E&P  that 
the  destruction  of  Day’s  auto  could 
have  come  from  “one  of  several 
directions.” 

“He  (Day)  has  given  organized 
crime  its  lumps  but  he  also  has  gone 
after  local  politicians  and  VIPs,”  the 
chief  noted.  “Most  likely  it  was  some 
hoodlum  element  that  did  the  job.” 

The  FBI  entered  the  case  to  deter¬ 
mine  if  there  was  any  violation  of 
federal  law,  a  bureau  spokesman  said. 

Arson  investigators  found  evidence 
of  a  liquid  gel  that  was  stuck  to  the  car 
by  an  adhesive.  They  also  discovered 
a  wad  of  paper  jammed  into  the  top  of 
the  gas  line. 

Day,  who  said  the  car  was  not 
insured,  joked  about  the  vehicle  in  his 
column  the  next  day. 

In  a  “memo”  to  the  manager  of  Las 
Vegas’  Imperial  Palace  Hotel,  he 
offered  his  demolished  Volvo  to  the 
hotel’s  collection  of  classic  automo¬ 
biles. 

The  pitch  went  on:  “You  have 
some  really  special  types  of  autos  — 
A1  Capone’s  Limo,  Clark  Gable’s 
Harley-Davidson,  Father  Devine’s 
Dusenberg,  Mussolini’s  Alfa 


Las  Vegas  Review-Journal  columnist  Ned  Day  stands  by  what's  left  of 
his  1983  Volvo.  Las  Vegas  police  and  the  FBI  are  investigating  the  July  8 
fire  bombing. 


.  .  .  .Well,  kind  sir,  do  I  have  a  deal 
for  you  .  .  .” 

Other  memos  in  the  column  were  to 
the  county  sheriff,  the  State  Industrial 
Insurance  System  (to  be  compen¬ 
sated  for  the  golf  clubs  in  the  car’s 
trunk)  and  to  “all  geeks,  dimwits  and 
no-neck  slugs.” 

The  ending  read:  “Can’t  you  guys 


get  it  right?  It’s  not  the  car  you  want 
to  annihilate.  It’s  the  freakin’  type¬ 
writer,  for  cryin’  out  loud. 

“And,  oh  yeah,  kiss  my  rosy  red 
patootie.  Sincerely.” 

The  final  note  was  to  a  local  liquor 
store,  asking  for  a  case  of  Jack 
Daniels. 

“Hurry,”  Day  wrote. 


Producers  announce  6%  newsprint  price  hike 


By  George  Garneau 

Most  newsprint  manufacturers 
have  announced  —  for  about  the 
eighth  time  in  18  months  —  6%  price 
hikes  for  October  but  it  is  doubtful 
increases  will  hold  at  that  time. 

Analysts  and  buyers  of  newsprint 
for  newspapers  said  it  was  still  too 
early  to  tell  how  the  increases  would 
fare  because  orders  for  October  were 
not  due  until  August. 

Prevailing  predictions  were  that  the 
price  increases  were  dead  for  1986. 

The  current  scenario  in  the  news¬ 
print  market  resembles  the  proverbial 
boy  who  cried  wolf.  As  many  as  eight 
attempts,  dating  from  Jan.  1,  1985,  to 
raise  list  prices  to  $535  a  ton  from  $500 
have  failed,  primarily  because  of 
abundant  supplies  of  newsprint. 

“I  don’t  think  a  lot  of  people  take  it 
seriously.  This  is  the  eighth  time  in  a 
year  and  a  half  they  have  tried  a  price 
increase,”  said  a  buyer  for  a  major 


newspaper  chain.  He  asked  that  his 
name  not  be  disclosed. 

“There’s  still  a  lot  of  paper  around 
and  there’s  still  going  to  be  a  lot  of 
opportunity  to  find  paper  at  below 
announced  prices,”  the  buyer  said. 
He  estimated  the  chances  of  the 
increase  taking  effect  in  October  at 
less  than  50-50  and  questioned  if  the 
increases  were  warranted. 

Discounts  of  as  much  as  10%  off  the 
posted  price  are  routinely  given  to 
large  purchasers,  and  prices  on  the 
spot  market  tend  to  be  lower  still. 

The  cost  of  newsprint  is  the  the 
second  largest  cost  item,  after  labor, 
in  producing  a  newspaper,  accounting 
for  between  21%  to  28%  of  overall 
costs. 

Paine  Webber’s  latest  prediction 
indicated  a  one-third  chance  for  a 
modest  increase,  4%  to  5%,  in  late 
1986  and  for  definite  higher  prices  in 
1987. 

Paine  Webber  analyst  Larry  Ross 


said  he  pays  no  attention  to  manufac- 
turers’  public  “posturing”  about 
price  hikes  but  to  the  conditions  of 
supply  and  demand. 

While  indicators  such  as  newsprint 
inventories  have  been  down  some¬ 
what  and  consumption  only  slightly 
higher  than  last  year’s  levels,  news¬ 
print  still  was  said  to  be  plentiful. 

The  capacity  of  Canadian  mills  to 
produce  newsprint  is  expected  to 
increase  just  3%  through  1988, 
according  to  the  Canadian  Pulp  and 
Paper  Association. 

A  newsprint  buyer  at  a  major  news¬ 
paper  noted  that  several  southeastern 
U.S.  mills  had  not  announced  price 
increases.  He  said  the  success  of  the 
latest  price  hike  could  hinge  on 
whether  they  give  in  to  the  pressure  to 
raise  their  prices.  If  not,  it  could  mean 
problems  getting  higher  prices  for 
most  of  the  other  newsprint  makers. 
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Wire  Service  Guiid  chief  to  join  UPl 

Bankruptcy  documents  also  disclose  UPrs  new  owner 
agreed  to  pay  Guild  adviser  $500,000  for  iacilitating’  the  acquisition 


By  James  E.  Roper 

William  Morrissey,  who  led  the 
Wire  Service  Guild  in  its  support  of 
the  sale  of  United  Press  International 
to  Mexican  publisher  Mario  Vazquez 
Raha,  will  take  an  executive  job  with 
the  reorganized  UPI. 

His  responsibilities  at  UPI  were  not 
announced  except  that  they  will  not 
involve  labor  relations. 

Morrissey,  49,  served  for  eight 
years  as  president  of  the  Wire  Service 
Guild,  a  local  of  the  Newspaper 
Guild.  He  commented  that  his  tenure 
at  the  guild  was  “the  most  memorable 
time  of  my  life,”  but  “it  is  time  to 
move  on. 

“The  guild  worked  hard  to  save 
UPI  and  the  jobs  of  its  members,  and 
then  to  sell  UPI  to  the  best  pur¬ 
chaser,”  he  said.  “I  feel  I  can  now 
contribute  to  Vazquez  Raha’s  effort 
to  move  UPI  into  the  position  of  the 
premier  news  agency  of  the  informa¬ 
tion  age.” 

The  hiring  of  Morrissey  is  the  sec¬ 
ond  announced  step  in  Vazquez 
Raha’s  taking  control  of  UPI.  The 
first  was  the  resignation  July  11  of 
Luis  G.  Nogales  as  chairman  and 


chief  executive  officer  —  a  position 
Vazquez  Raha  will  fill. 

Nogales  still  had  two  years  left  on 
his  contract,  and  received  a  cash  set¬ 
tlement. 

The  Wire  Service  Guild,  UPI  man¬ 
agement  led  by  Nogales,  and  a  com¬ 
mittee  representing  unsecured  credi¬ 
tors  last  November  selected  Vazquez 
Raha  as  the  preferred  buyer  of  UPI, 
then  operating  under  Chapter  II  of 
the  bankruptcy  law.  They  sternly 
opposed  other  bidders,  and  eventu¬ 
ally  persuaded  Bankruptcy  Court 
Judge  George  Bason  in  Washington  to 
approve  Vazquez  Raha’s  plan  to  buy 
the  wire  service  and  keep  it  in  busi¬ 
ness  under  the  corporate  name  of 
New  UPI. 

The  guild  acted  with  the  guidance 
of  Brian  M.  Freeman  &  Co.  Inc.,  of 
New  York,  an  investment  advisor. 

Papers  filed  in  the  bankruptcy  pro¬ 
ceedings  disclose  that  Vazquez  Raha, 
as  the  90%  owner  of  New  UPI,  has 
agreed  to  pay  $500,000  to  Freeman  for 
its  advice  to  the  guild  “facilitating” 
the  purchase. 

Distribution  of  the  $41  million 
which  Vazquez  Raha  is  paying  for 
UPI  is  subject  to  approval  of  the  U.S. 


bankruptcy  court.  Judge  Bason  has 
said  he  will  “look  into”  the  proposed 
payment  of  $500,000  to  Freeman. 

The  agreement  for  the  $500,000 
payment  was  described  in  the  “dis¬ 
closure  statement”  which  UPI  sent  to 
all  creditors  and  other  parties  who 
were  asked  to  vote  whether  to  accept 
the  reorganization  plan. 

Said  the  disclosure  statement: 
“The  creditors  committee  and  UPI 
were  advised  of  this  agreement  subse¬ 
quent  to  the  negotiations  which  cul¬ 
minated  on  Nov.  12  (in  selecting 
Vhzquez  Raha  as  the  preferred 
buyer).  The  (bankruptcy)  plan  propo¬ 
nents  have  not  participated  in  or 
approved  or  consented  to  New  UPI’s 
arrangement  with  Brian  M. 
Freeman  .  .  . 

“New  UPI  has  agreed  that,  in  con¬ 
sideration  of  the  services  provided  by 
Brian  M.  Freeman  in  facilitating  the 
agreement  of  the  parties  to  the  pur¬ 
chase  agreement,  and  the  formulation 
of  the  plan  of  reorganization.  New 
UPI  will  pay  Brian  M.  Freeman 
$5()0,()(X),  subject  to  such  payment 
having  first  been  approved  by  the 
bankruptcy  court  as  being  in  com¬ 
pliance  with  all  applicable  laws.” 


Unions  strike  to  protest  iayoffs  at  Agence  France-Presse 


By  George  Garneau 

Employees  of  Agence  France- 
Presse,  protesting  a  loss-reduction 
plan  that  would  eliminate  300  jobs, 
began  a  two-day  strike  (July  15)  that 
choked  off  the  flow  of  news  from  the 
international  news  agency. 

No  agreement  was  reached  on  the 
first  day  of  the  job  action  in  talks 
between  management  and  about  five 
unions  over  plans  to  lay  off  300  of  the 
state-funded  news  agency’s  2,000 
employees  by  the  end  of  1988. 

The  strike  shut  down  the  English 
and  Spanish  language  news  services 
in  the  U.S.  and  severely  curtailed  ser¬ 
vice  elswewhere,  except  in  Asia, 
where  news  continued  to  flow, 
according  to  AFP  journalists. 

Only  a  handful  of  U.S.  newspapers 
subscribe  to  the  AFP  news  wire  and 
photo  service. 

A  vote  was  scheduled  for  July  16  on 
whether  to  extend  the  strike  another 


48  hours. 

The  strike  follows  a  24-hour  strike 
called  by  unions  July  10,  two  days 
after  the  announcement  of  the  reorga¬ 
nization. 

“Nobody  is  happy  about  it,  even 
those  who  voted  to  strike.  We  know 
it’s  dangerous  to  strike.  But  people 
thought  that  this  was  the  only  way  to 
get  management  to  reassess  their 
plan,”  said  Francis  Kohn,  union-rep¬ 
resented  New  York  bureau  chief. 

Gilbert  Grellet,  AFP  Washington 
bureau  chief  and  a  manager,  said  that 
a  majority  of  the  staff  of  about  20 
people  was  on  strike  but  it  was  not 
entirely  observed.  He  said  most  jour¬ 
nalists  were  in  the  office,  not  work¬ 
ing,  but  were  prepared  to  provide 
“minimum  coverage”  if  important 
news  broke. 

The  reorganization,  aimed  at  stem¬ 
ming  losses  reported  as  high  as  $9 
million  a  year,  also  calls  for  smaller 
wage  increases,  broad  organizational 


changes  and  extending  the  workday 
30  minutes  to  a  total  of  seven  hours. 
Management  also  called  for  acceler¬ 
ating  decentralization  from  Paris  to 
the  Americas,  Asia  and  Europe. 

The  cost-cutting  plan  involves  300 
layoffs  by  1988,  many  within  the  next 
year.  Layoffs  were  divided  50% 
among  journalists  and  the  remainder 
divided  equally  among  technicians 
and  other  employees. 

The  unions  contend  losses 
amounted  to  about  half  that  claimed 
by  management. 

Management  said  in  a  statement  it 
hoped  the  plans  would  save  49  million 
francs,  or  $7  million  a  year. 

In  response  to  the  threatened  lay¬ 
offs  and  financial  problems,  the  union 
called  for  intervention  by  French 
President  Fancois  Mitterrand  and 
Prime  Minister  Jacques  Chirac  “to 
safeguard  the  agency’s  existence, 
which  is  believed  endangered  by  the 
management  measures.” 
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Winning  readers 

Creating  long-term  ‘brand  loyalty’  with  the  public  is  essential 
to  building  circulation  says  Burl  Osborne  in  new  ad  bureau  manual 


By  Debra  Gersh 

The  Newspaper  Advertising 
Bureau’s  Future  of  Advertising  Pro¬ 
ject  has  published  a  64-page  manual 
on  the  strategies,  tactics  and  philoso¬ 
phy  of  building  newspaper  readership 
entitled,  “Readers:  How  to  Gain  and 
Retain  Them.” 

Designed  not  only  for  use  by 
publishers  and  editors,  but  also  by 
department  heads,  the  manual  was 
conceived  and  largely  written  by  Burl 
Osborne,  publisher  and  editor  of  the 
Dallas  Morning  News. 

The  manual  was  produced  by  the 
FOA’s  Readership  and  Retention 
Task  Force,  headed  by  Reg  Murphy, 
president  and  publisher  of  the  Balti¬ 
more  Sun. 

“If  we  were  able  to  retain  all  the 
subscribers  we  sell  in  just  one  month 
per  year  —  and  continue  our  present 
success  ratios  for  the  other  eleven 
months  —  circulation  would  grow 
dramatically,”  writes  Murphy  in  the 
report’s  foreward.  “And  if  we  could 
convert  our  occasional  readers  to  reg¬ 
ular  subscribers,  our  newspapers 
would  flourish  as  never  before.” 


It  covers  every  aspect 
of  readership  from 
strategic  pianning 
through  research,  the 
marketpiace,  the 
newspaper  product, 
saies  and  promotion,  the 
distribution  system  and 
circuiation  pricing. 


The  report  focuses  on  reader  loy¬ 
alty  as  the  essential  ingredient  in 
building  readership  and  circulation 
over  the  long  range. 

“The  extent  to  which  brand  loyalty 
exists  has  much  to  do  with  the  long¬ 
term  prospects  for  almost  any  prod¬ 
uct,  whether  it’s  a  newspaper  or  a 
new  cereal,”  Obsome  said.  “In  the 
context  of  newspaper  readers  three 
dimensions  seem  especially  relevant: 
quality,  consistency  and  competitive 
advantage.” 

According  to  the  report,  “Quality 


alone  will  not  ensure  reader  loyalty, 
but  it  is  the  first  requisite.  The  quality 
of  a  newspaper’s  content,  and  its  rele¬ 
vance  to  readers,  are  the  pillars  upon 
which  loyalty  can  be  built. 

“They  (readers)  must  think  of  it  as 
‘my’  newspaper,  even  on  those  occa¬ 
sions  when  it  is  necessary  to  bring 
them  news  they  don’t  want,  or  don’t 
enjoy,  but  need,”  the  report  con¬ 
tinues. 

“Consistency  means  that  a  news¬ 
paper  must  give  readers  expectations 
of  what  it  will  do  for  them,  and  then  it 
must  meet  or  exceed  those  expecta¬ 
tions  every  day,”  it  says.  “Consistent 
quality,  service  and  character  will 
build  reader  loyalty. 

“Competitive  advantage  is 
achieved  when  a  newspaper  is  able  to 
carve  out  a  special  territory  in  the 
market,  (and)  protect  it  from 
encroachment  by  others.  It  is  using 
quality  and  consistency  and  service  to 
create  the  special,  extra  value  that 
readers  perceive  as  a  reason  to  remain 
loyal,”  according  to  the  NAB  man¬ 
ual. 

In  addition,  “Readers”  points  out 
that  “there  is  no  such  thing  as  a  free 
lunch. 

“Brand  loyalty  cannot  be  built 
from  one  quarter  to  the  next.  Quick 
fixes  such  as  contests  and  giveaways 
won’t  make  much  difference  long¬ 
term.  Adding  space  to  sports  one 
week  and  removing  it  the  next  won’t 
satisfy  readers.  Getting  out  on  time 
one  week  and  late  the  next  just  drives 
readers  away.  Those  who  think  a  few 
weeks  of  tv  spots  is  enough  promo¬ 
tion  for  the  year  have  missed  the 
point,”  according  to  the  manual. 

“Substantial  dollars  wisely 
invested  over  time  will  increase 
reader  retention  and,  of  equal  impor¬ 
tance,  ultimately  help  to  increase 
profits. 

“Trading  off  an  investment  in  read¬ 
ership  to  achieve  over-promised 
profits  in  the  next  quarter  is  just  as 
perilous  as  meeting  the  profit  by  sell¬ 
ing  a  press.  The  only  difference  is  the 
noise  level.  Hauling  away  a  press 
makes  a  racket.  Readers  leave  one  at 
a  time,  quietly,”  says  the  report. 

One  of  the  challenges  posed  by  the 
NAB  readership  report  is  that  news¬ 
papers  must  reverse  an  erosion  in 
their  share  of  advertising.  In  addition. 


it  says  the  medium  must  strengthen  its 
competitive  position,  especially  ver¬ 
sus  television,  and  the  manual  points 
out  that  increases  in  circulation  and 
readership  are  essential  to  increasing 
newspapers’  share  of  advertising. 

“The  television  audience,  once  a 
highly  concentrated,  easy-to-reach 
target  for  mass  advertisers,  has 
become  fragmented  by  cable,  pay  tv 
and  numerous  independent  and  edu¬ 
cational  stations  competing  with  the 
traditional  network-affiliated  sta¬ 
tions,”  reads,  the  report.  “Tv  pro¬ 
gramming  is  more  cluttered  by 
shorter,  more  frequent  commercials. 
VCRs  and  remote  control  devices  are 
being  used  to  ‘zap’  commercials. 


Quick  fixes  such  as 
contests  and  giveaways 
won’t  make  much 
difference  iong-term. 


“These  developments,  coupled  with 
the  transient  and  imprecise  way  that 
television  audiences  are  measured, 
have  diluted  the  efficiency  of  televi¬ 
sion  advertising  and  lessened  its 
appeal  to  advertisers  as  a  mass 
medium. 

“By  acting  aggressively  now,  while 
the  television  business  is  restructur¬ 
ing,  daily  newspapers  can  flourish  as 
a  mass  medium  if  they  take  maximum 
advantage  of  the  attributes  of  public 
service  and  effective  communication 
for  advertisers,”  it  continues,  adding 
that,  “Key  to  the  success  of  these 
plans  will  be  the  extent  to  which 
newspapers  are  able  to  insure  the  loy¬ 
alty  of  readers.” 

The  manual  states  that  there  are 
many  routes  toward  achieving  a  goal, 
and  choosing  the  right  one  is  of  criti¬ 
cal  importance.  The  book  outlines  a 
simple  description  of  how  one  news¬ 
paper  plotted  its  goals  for  the  calendar 
year  and  the  following  three  years. 

“By  June,  department  heads  are 
asked  to  develop  an  assessment  of 
how  they  are  meeting  the  year’s 
targets  for  numbers,  growth,  training, 
etc  ”  Then,  “in  July,  the  first  plans 
will  be  collected. 

“In  August,  the  management  com- 
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mittee  is  convened  at  a  site  away  from 
the  plant.  Individual  department 
heads  present  their  individual  goals,” 
and  the  others  provide  input  and  eval¬ 
uation  of  plans  from  all  departments. 
“In  September  and  October  depart¬ 
mental  budgets  are  examined  and 
approved  by  senior  executives.  The 
plan  is  written  so  that  it  can  be  pre¬ 
sented  to  the  Board  of  Directors  and 
tracked  throughout  the  year.” 

The  report  then  gives  examples  of 
what  some  of  the  paper’s  long-term 
goals  might  include,  in  areas  such  as 
profits,  quality,  advertising  and 
human  development. 

The  readership  report  further  states 
that  newspapers  “ought  to  know 
what  readers  and  potential  readers 
think  of  it,  what  they  think  about,  and 
what  they  do  with  their  time  and 
money.”  In  addition,  it  says  that 
newspapers  must  recognize  their 
competition  and  know,  in  some 
detail,  how  that  competition 
operates  —  particularly  how  they  sell 
against  newspapers. 

And,  the  manual  states,  “A  news¬ 
paper  needs  to  know  itself.  If  it  does, 
it  can  change  weaknesses  to  strengths 
that  can  become  competitive  advan¬ 
tage.” 

At  the  end  of  each  of  the  eight  chap¬ 
ters  is  a  “Publisher’s  Quiz”  —  a 
checklist  of  essentials  against  which 
each  newspaper  can  measure  its  own 
readership  efforts.  The  manual  also 
has  a  section  on  starting  a  readership 
committee  and  lists  sources  for  addi¬ 
tional  information  and  further  read¬ 


ing. 

The  NAB  report  points  out  that 
research  is  crucial,  and  no  newspaper 
is  too  big  or  too  small  to  need  it. 

Along  those  lines,  it  says  that  “In 
order  to  decide  how  much  newspa¬ 
pers  should  grow  in  the  future,  it  is 
necessary  to  know  where  they  are  in 
the  present. 

“Fortunately,  most  newspapers 
know  whether  their  circulation  has 
been  increasing  or  shrinking  over  the 
past  few  years.  But  not  everyone 
knows  exactly  where  and  how  the 
changes  have  occurred,”  according 
to  the  manual. 

The  report,  according  to  NAB 
executive  vice  president  Leo  Bogart, 
“reflects  a  lot  of  work  by  a  very  capa¬ 
ble  task  force.  Obviously  it  will  have 
an  impact  as  far  as  it  is  read  and  acted 
upon.  Its  pu^ose  is  to  get  newspaper 
executives  in  every  department  to 
think  through  the  challenges”  and 
formulate  strategies. 

It  also,  he  continued,  “issues  a  call 
for  major  interdepartmental  coopera¬ 
tion  on  these  matters”  and  to  use  the 
materials  out  there.  The  booklet  also 
looks  not  only  at  issues  on  the 
national  level  but  on  the  local  level  as 
well,  Bogart  added.  It  helps  set  up 
“task  forces  for  the  ’90s  that  would 
involve  people  from  many  depart¬ 
ments  looking  at  the  long-term.” 

“Building  readership  and  circula¬ 
tion  is  a  team  sport,”  the  report  says. 
“The  actions  of  every  department  in 
the  newspaper  affect  the  operations 
of  other  departments,  every  day. 


Burl  Osborne 


“Everyone  needs  to  be  kept 
informed  about  what  everyone  else  is 
doing  in  order  to  focus  the  newspa¬ 
per’s  best  minds  on  its  highest  priori¬ 
ties.” 

“Readers;  How  to  Gain  and  Retain 
Them”  may  be  purchased  for  $5  per 
copy  for  orders  of  25  or  less,  and  for 
$4  per  copy  for  orders  of  26  or  more 
(all  orders  plus  postage).  Orders  may 
be  sent  to:  Readers,  Creative  Depart¬ 
ment,  Newspaper  Advertising 
Bureau,  1180  Avenue  of  the  Ameri¬ 
cas,  New  York,  N.Y.  10036.  Those 
wishing  to  order  by  telephone  can  call 
(212)  921-5080,  extension  397. 


INPA:  Create  the  'total  newspaper’  in  order  to  gain  readers 


Newspapers  are  the  catalysts  of 
orderly  social  change,  but  in  order  to 
be  read  the  product  must  be  relevant 
to  its  audience,  according  to  Joe  Fred¬ 
rickson,  promotion  manager  of  the 
Press-Enterprise  in  Riverside,  Cali¬ 
fornia. 

What  began  as  a  one-man  opera¬ 
tion,  eventually  became  a  hierarchy 
where  each  department  at  the  news¬ 
paper  was  isolated  and  in  competition 
with  other  departments,  each  trying 
to  achieve  its  individual,  uncoordi¬ 
nated  goals,  Frederickson  told  the 
International  Newspaper  Promotion 
Association  conference. 

More  efficient  organization  is 
needed,  one  that  involves  more  con¬ 
sumer  feedback  and  increased  inter¬ 
departmental  coordination  without 
compromising  the  editorial  content. 
That  idea  of  the  “Total  Newspaper” 
is  one  of  the  INPA  goals,  Frederick¬ 
son  said. 

According  to  Frederickson,  in  the 
total  newspaper  concept  there  is 
absolute  interlock  between  the  news¬ 


paper  and  its  market,  and  within  the 
newspaper’s  own  departments. 

An  operating  design  that  works  bet¬ 
ter  than  the  traditional  pyramid  power 
model  with  the  publisher  at  the  top  is  a 
system  designed  like  circles  within 
one  another,  each  having  direct  con¬ 
tact  with  the  publisher,  Frederickson 
said. 

Properly  balanced  editorial  content 
along  with  advertising  to  bring  in 
revenue  and  circulation  to  give  the 
paper  the  breadth  and  depth  to  make 
the  total  newspaper  possible  are  all 
essential  to  the  plan,  he  continued. 

The  newspaper  must  also  be  in 
touch  with  its  market,  providing  read¬ 
ers  with  an  appropriate  forum  to 
express  their  opinions,  he  said, 
adding  that  the  medium  needs  to 
increase  its  reach  to  a  broader  based 
constituency.  While  specialty  sec¬ 
tions  have  brought  in  new  advertis¬ 
ers,  Frederickson  said  they  have  done 
little  to  tap  new  readers.  But  by  mak¬ 
ing  the  product  relevant  to  the  mar¬ 
ket,  people  will  take  the  time  to  read 


the  paper  because  it  will  affect  their 
lives. 

In  the  total  newspaper  ideal,  the 
newspaper  functions  in  the  real  world 
of  its  market,  and  the  various  depart¬ 
ments  have  different  tasks  but  the 
same  goals,  he  said. 

KRI  dailies  show 
drop  in  ROP  ads 

Full-run  ROP  volume  in  Knight- 
Ridder  newspapers  dropped  1.1%  in 
May,  while  total  advertising  revenues 
for  the  month  were  up  5%,  the  com¬ 
pany  reported. 

Year-to-date,  total  newspaper 
advertising  revenue  is  up  5.9%. 

Retail  showed  a  2.1%  drop  in  full- 
run  ROP  volume  in  May  as  a  result  of 
“softness”  at  the  Miami  Herald  and 
Wichita  Eagle-Beacon. 

Shifts  from  full-run  ROP  to  pre¬ 
prints  also  “was  a  factor”  in  the 
decline  of  retail  volume,  the  company 
said. 
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How  to  stop  the  circulation  slide 

Experts  at  ICMA  convention  share  strategies  for  increasing 
newspaper  subscription  saies  and  househoid  penetration 


By  M.L.  Stein 

The  circulation  slide  can  be  halted 
and  even  reversed  by  newspapers 
willing  to  take  bold  and  innovative 
steps,  the  International  Circulation 
Managers  Association  was  told  at  its 
convention  in  Seattle  (June  29-July  2). 

Tom  Holbein,  executive  vice  presi¬ 
dent  of  Belden  Associates,  a  Dallas 
research  firm,  said  that,  except  for 
Sunday  sales,  the  trend  is  toward 
lower  market  penetration  when  total 
households  are  used  as  the  base. 

“Growing  segments  of  the  popula¬ 
tion  are  telling  us  that  the  investment 
of  their  time  pays  richer  dividends 
elsewhere  than  in  the  pages  of  your 
newspaper,”  he  said. 

Nevertheless,  he  pointed  out,  mil¬ 
lions  of  Americans  still  seem  to  find 
time  for  television.  But  Holbein  pre¬ 
dicted  the  newspaper’s  circulation 
function  will  adjust  to  future 
demands. 

Circulation  basics,  he  continued, 
will  remain  the  same  but  papers  will 
rely  increasingly  on  new  technologies 
and  techniques  to  measure  success. 
The  efforts  will  be  interdepartmental, 
with  the  circulation,  editorial  and  pro¬ 
motion  departments  sharing  the 
major  role. 

Meanwhile,  Holbein  related,  some 
newspapers  are  already  meeting  the 
challenge  by  “subscriber  tracking,”  a 
method  of  identifying  factors  that 
cause  circulation  retention  or  turn¬ 
over. 

New  starts,  he  went  on,  are  labeled 
red,  yellow  or  white  “flags.”  Red 
means  the  subscriber  will  soon  stop, 
yellow  that  there’s  a  good  chance  he 
will  and  white  that  he  will  probably 
remain  a  steady  customer. 

According  to  Holbein,  the  different 
types  are  determined  through  “non¬ 
threatening”  questions  asked  start-up 
subscribers,  but  the  questionnaire 
must  be  tailored  to  local  conditions. 

In  a  recent  month-long  survey,  one 
newspaper  found  that  75%  of  its 
starts  were  red  flags,  18%  yellow  and 
only  7%  white,  Holbein  noted. 

“The  real  challenge  in  subscriber 
flagging  is  implementing  the  system  in 
day-to-day  circulation  operations  and 
responding  to  the  information,”  Hol¬ 
bein  said. 

He  suggested  that  circulation 
departments  concentrate  on  yellows. 

“Treat  them  special,”  he  advised. 


“Let  them  know  how  valued  they 
are.” 

Newspapers  might  even  send  them 
letters  thanking  them  for  signing  up, 
Holbein  suggested. 

To  offset  losses  from  reds,  the 
speaker  recommended  that  sales 
pressure  be  increased  in  white  flag 
areas. 

Holbein  also  urged  that  newspa¬ 
pers  seek  ways  to  reward  their  field 
forces  for  improving  retention  and 
promote  greater  reader  loyalty  by 
marketing  the  paper  as  a  “valuable 
investment  of  time.” 


Another  speaker,  Leo  Bogart, 
executive  vice  president  and  general 
manager  of  the  Newspaper  Advertis¬ 
ing  Bureau,  called  attention  to  rising 
illiteracy  in  this  country,  but  con¬ 
tended  that  current  surveys  indicate 
that  between  85%  and  89%  of  adults 
have  read  a  newspaper  within  the  last 
seven  days. 

Still,  he  said,  “Newspapers  have 
an  enormous  stake  in  improving  the 
national  level  of  reading  skills.... If 
publishers  want  to  do  something 
about  the  broad  social  issue  of  illiter¬ 
acy,  they  should  consider  strength¬ 
ening  their  editorial  support  to  profes- 
sional  educators  and  to  school 
budgets.  We  can  increase  the  motiva¬ 
tion  to  read  by  producing  the  best 
papers  we  can,  selling  them  effec¬ 
tively  and  delivering  them  effi¬ 
ciently.” 

Bogart  linked  circulation  to  adver¬ 
tising,  asserting  the  latter’s  strength 
depends  on  the  future  of  circulation. 

“We  need  every  subscriber  we  can 
get  and  keep,”  he  said.  “For  every 
percentage  point  drop  in  the  ratio  of 
circulation  to  adults  in  the  last  15 
years,  we  have  lost  half  a  percentage 
point  in  our  share  of  the  consumer 
advertising  market.” 

Circulation  penetration  also  con¬ 
cerned  Seattle  Times  publisher  Frank 
A.Blethen,  who  deplored  what  he 
said  was  a  newspaper  industry  “men¬ 


tality  of  accepting  circulation 
declines,  especially  if  rationalized  by 
short-term  profit  gain  through  aggres¬ 
sive  pricing.” 

“Today,  no  publisher  deserves  to 
hold  the  job  if  he  or  she  is  willing  to 
accept  a  decline  in  circulation  pene¬ 
tration  in  key  marketing  areas,”  he 
asserted. 

Blethen,  a  former  circulation 
department  executive,  advised  ICMA 
members  to  wean  their  publishers  and 
managers  away  from  the  idea  that 
circulation  is  a  controllable  cost  or  a 
quick,  short-term  revenue  source. 


A  newspaper,  Blethen  said,  should 
think  of  itself  as  an  “information  pro¬ 
vider”  and  then  decide  the  best  way 
to  provide  its  customers  with  infor¬ 
mation  from  its  “data  base.” 

The  data  base,  he  forecast,  will 
continue  to  be  the  printed  newspaper 
delivered  by  carriers,  although  over 
time  the  delivery  system  may  evolve 
to  include  electronic  distribution. 

The  problem,  he  said,  is  to  maintain 
today’s  audience  while  finding  other 
delivery  methods  and  new  ways  to 
use  and  reuse  the  data  base. 

T.Don  Sage,  circulation  director  of 
Springfield  (Mo.)  Newspapers,  told 
how  his  paper  weathered  the  storm 
when  it  recently  jumped  its  daily  and 
Sunday  rate  from  $2.25  to  $2.50,  daily 
only  from  $1.35  to  $1.50  and  Sunday 
only  from  900  to  $1.00. 

First,  he  related,  all  circulation 
staffers  were  instructed  to  keep  deliv¬ 
ering  the  paper  after  a  stop  notice 
until  the  customer  again  requested 
cancellation.  The  subscriber  also  was 
sent  a  “Preferred  Customer”  packet 
containing  a  letter  from  the  carrier,  a 
“coupon  keeper”  and  a  refund  card. 

The  latter  repaid  the  customer  the 
amount  of  the  price  increase  for  eight 
weeks  if  he  continued  delivery.  Sage 
said.  The  paper  was  cut  only  after  a 
second  stop  request. 

Subscribers  were  informed  of  the 
(Continued  on  page  20) 


“For  every  percentage  point  drop  in  the  ratio  of 
circulation  to  adults  in  the  last  15  years,  we  have  lost 
half  a  percentage  point  in  our  share  of  the  consumer 
advertising  market.” 
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ADVERTISING 


Dailies  told  to  strengthen  sales  efforts 


By  Debra  Gersh 

Because  the  nature  of  the  way 
newspaper  advertising  customers  do 
business  is  changing,  newspapers 
must  change  the  way  they  do  busi¬ 
ness,  according  to  Robert  Momsen, 
vice  president-marketing  of  the  St. 
Paul  (Minn.)  Pioneer  Press-Dispatch 
and  president  of  the  International 
Newspaper  Advertising  and  Market¬ 
ing  Executives. 

Momsen,  speaking  before  the 
annual  Association  of  Newspaper 
Classified  Advertising  Managers  con¬ 
ference  in  Chicago,  spelled  out  the 
sources  of  newspaper  ad  revenue  and 
posed  some  suggestions  to  keep  up 
with  the  trends. 

Momsen  pointed  out  that  advertis¬ 
ing  makes  up  70%  to  80%  of  newspa¬ 
per  revenues,  with  the  rest  coming 
from  circulation  and  “other 
revenues.”  A  breakdown  of  adver¬ 
tising  revenues  shows  that  retail 
accounts  for  50%  to  60%,  classified 
30%  to  35%  and  national  about  1%  to 
2%,  except  at  the  larger  papers  where 
national  can  be  as  high  as  15%,  he 
said. 

Sixty  percent  of  retail  ad  sales  is 
placed  by  chains,  while  automotive, 
employment  and  real  estate  make  up 
75%  of  the  classified  ads.  Another 
10%  comes  from  a  handful  of  national 
advertisers  such  as  R.J.  Reynolds  and 
Phillip  Morris,  Momsen  said. 

Trends  in  retail  show  the  major 


department  stores  under  attack  by  the 
smaller  specialty  stores,  he  con¬ 
tinued,  adding  that  with  food  stores, 
the  trend  is  toward  the  super/ware¬ 
house  stores,  whose  marketing  is 
based  on  little  or  no  newspaper  adver¬ 
tising. 

The  market  share  of  the  conven¬ 
tional  grocery  stores  is  projected  to 
fall  from  55%  to  32%  by  1990,  as  both 
the  super/warehouse  stores  and  the 
elite  specialty  stores  continue  to  gain, 
he  said,  pointing  out  that  this  has  led 
to  a  vast  reordering  of  priorities 
among  retailers,  who  are  facing  cut¬ 
backs  and  a  wave  of  market  segmen¬ 
tation. 

As  the  revenue  base  is  spread 
among  fewer  but  bigger  advertisers, 
Momsen  said  the  customer  must  be 
convinced  that  newspapers  are  the 
best  vehicle  to  carry  his  ads. 

In  addition,  there  is  the  pressure  to 
increase  the  share  of  existing  business 
while  still  bringing  in  new  advertisers, 
and  classified  is  one  area  in  which  that 
can  be  done,  he  said. 

Advertising  revenue  cannot  be 
increased  by  simply  raising  the  rates, 
Momsen  continued,  and  he  made  sev¬ 
eral  suggestions  as  to  how  that  can  be 
done. 

Momsen’ s  first  recommendation 
was  that  papers  make  this  the  year  of 
the  sales  call  —  that  salespeople  and 
newspaper  executives  get  out  of  the 
office  and  meet  with  customers. 
Along  that  line  was  his  suggestion  that 


ad  departments  try  to  eliminate  “no” 
responses. 

Incremental  pricing  and  costs,  such 
as  multiple  page  discounts,  repeat 
rates,  courtesy  rates  tied-in  with  ROP 
ads  and  dollar  volume  contracts  were 
further  suggestions  from  Momsen. 

Sales  productivty  can  be  improved 
by  training  and  sales  assistance,  blitz 
days  and  SWAT  teams,  he  said. 

Further,  he  continued,  the  compen¬ 
sation  package  can  be  reviewed.  For 
example,  do  people  receive  salary 
and  commission  or  straight  commis¬ 
sions? 

Of  course  the  competition  needs  to 
be  reckoned  with,  be  it  from  the  Yel¬ 
low  Pages,  home  magazines,  auto 
traders,  radio,  tv,  penny  savers/ 
weeklies  or  computerized  job  banks. 
It  is  important  to  know  what  others 
are  doing,  Momsen  said. 

Selling  with  color  (examining  rates 
and  minimums)  and  with  research 
(syndicated,  outside  or  in-house) 
should  be  used  to  maximize  sales 
potential,  he  continued,  adding  that 
special-sections  selling  is  also  an 
important  part  of  increasing 
revenues. 

Promotion  and  classified  re-design 
should  not  be  ignored,  and  new  prod¬ 
ucts,  sales  aids  and  technology 
(including  pagination  and  direct  entry 
by  customer)  are  equally  important, 
he  said. 


If  a  manager  tries  to  force  a  sales 
rep  into  making  a  presentation  the 
salesperson  does  not  believe  in  or  is 
not  enthusiastic  about,  it’s  not  going 
to  work,  according  to  Barry  Slavsky, 
research  manager  at  the  Milwaukee 
(Wis.)  Journall Sentinel. 

Slavsky,  speaking  at  the  recent 
Association  of  Newspaper  Classified 
Advertising  Managers  sales  confer¬ 
ence  in  Chicago,  said  the  four  best 
reasons  for  making  sale  presentations 
based  on  research  are  to  compete 
with  other  aggressive  media,  to  pro¬ 
pose  a  creative  campaign  for  the 
account  (using  research  data  for  crea¬ 
tive  approaches,  such  as  auto  ads 
appealing  to  women),  to  propose  a 
placement  plan  and  to  educate  the 
client  about  possibilities  of  what  the 
paper  can  do  for  him. 


Advice  on  how  to  improve  ad  saies  caiis 


The  three  steps  in  the  process  of 
starting  to  develop  a  presentation, 
Slavsky  said,  are  collecting  data,  both 
from  research  —  which  provides 
market  data  —  and  from  sales¬ 
people  —  who  can  provide  account 
information  (but  the  two  must  work 
together);  analyzing  that  data  and  re¬ 
ducing  the  reams  of  information  into 
two  or  three  main  concepts;  and  de¬ 
veloping  the  actual  strategy  using  key 
market  facts  from  both  the  research 
and  the  account’s  ad  plan,  which  can 
be  provided  by  the  salesperson. 

Slavsky  said  there  are  five  types  of 
strategies  that  his  paper  usually  sticks 
to.  One  is  to  estimate  the  market 
potential,  understand  the  account’s 
industry,  and  demonstrate  how  the 
competing  media  don’t  measure  up. 


Another  strategy  for  a  presentation 
is  to  stress  to  the  client  that  his  best 
customer  is  the  newspaper’s  best  cus¬ 
tomer,  and  that  newspapers  reach  the 
upscale,  educated  clientele  most 
advertisers  are  trying  to  influence. 

A  third  strategy  suggested  by 
Slavsky  is  to  sell  against  the  compet¬ 
ing  media,  although  he  said  his  paper 
does  not  do  this  as  strongly  as  it  used 
to  and  now  takes  a  more  subtle 
approach.  Another  way  of  making  a 
presentation  is  to  stress  to  the  client 
that  the  market  is  moving  toward  the 
paper  —  that  market  demographics 
are  reflected  in  the  newspaper’s  read¬ 
ership.  Finally,  he  said,  point  out  that 
the  client  needs  newspapers  —  that 
the  information  demanded  by  today’s 
consumers  can  only  be  fully 
expressed  in  newspapers. 
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PUBLIC  RELATIONS 


PR  agencies  take  client  battle  to  court 


Ruder  Finn  &  Rotman  has  filed  suit 
in  New  York  Supreme  Court  against 
the  GreyCom  unit  of  Grey  Advertis¬ 
ing,  charging,  among  other  things, 
violation  of  contracts,  improper 
inducement  of  clients  to  transfer  their 
accounts  and  theft  of  documents. 

According  to  Jack  O’Dwyer’s 
Newsletter,  the  suit  follows  the  loss  of 
15  staffers  or  former  staffers  and  three 
accounts  to  GreyCom.  A  temporary 
restraining  order  was  granted  forbid¬ 
ding  former  RF«&.R  executive  Nor¬ 
man  Weissman  from  soliciting  any 
client  served  by  RF&R  in  1985,  and 
he  and  the  other  defendants  in  the  suit 
have  been  ordered  to  show  cause  as  to 
why  they  should  not  be  prohibited 
from  soliciting  RF&R  clients  or 
clients  from  the  firm’s  international 
division,  soliciting  RF&R  employees 
or  making  disparaging  remarks  about 

PRSA  president: 

The  president  of  the  Public  Rela¬ 
tions  Society  of  America,  in  an 
address  to  the  society’s  New  York 
chapter,  said  reporters  should  stop 
trying  to  “go  around”  PR  profession¬ 
als  if  they  want  to  do  a  better  job  of 
getting  their  facts  straight  in  stories 
about  business. 

“The  media  needs  public  relations 
professionals  to  help  them  do  their 
job,”  said  Anthony  M.  Franco,  head 
of  Detroit-based  Anthony  M.  Franco 
Inc.  “It’s  time  they  stopped  going 
around  us.” 

Franco  said  journalists  often  don’t 
know  “what’s  going  on  in  the  world” 
because  they  “do  throw  a^ay”  press 
releases  and  don’t  get  all  the  facts  for 
stories  about  business  clients. 

“Business  distrusts  media  and 
media  distrusts  business  and/or  its 
public  relations  spokespersons,” 
Franco  said.  “Reporters  are  often 

Journalists  disregard 

A  public  relations  person’s  long¬ 
term  relationship  doesn’t  mean  much 
in  convincing  a  journalist  to  use  a 
particular  story,  a  recent  survey 
found. 

According  to  the  study,  50%  of 
reporters  surveyed  said  a  previous 
relationship  with  a  PR  person  is  “not 
at  all  important”  when  considering 
whether  to  run  a  suggested  story. 

Some  23%  said  it  was  “fairly 
important,”  while  another  23%  rated 


RF&R  or  its  officers. 

The  temporary  restraining  order 
barring  Weissman  form  soliciting 
RF&R  clients  has  recently  been 
lifted,  however,  by  a  New  York  State 
Supreme  Court  judge,  and  another  in¬ 
junction  has  been  denied.  Citing  con¬ 
flicting  statements,  the  judge  ruled 
that  the  truth  can  only  be  determined 
through  trial. 

According  to  O’Dwyer’s  newslet¬ 
ter,  David  Finn,  chairman  of  RF&R, 
said  he  met  twice  in  May  with  Ed 
Meyer,  chairman  of  Grey,  and  offered 
to  enter  into  arbitration  as  an  ami¬ 
cable  means  of  settling  the  alleged 
violation  of  Weissman’s  contract,  in 
which  Weissman  agreed  not  to  solicit 
RF&R  clients  until  about  two  years 
after  leaving  the  firm.  About  $2.6  mil¬ 
lion  in  business  has  switched  from 
RF&R  to  GreyCom.  Finn  said  Meyer 


under  tight  deadlines,  can’t  get  all  the 
facts  and  fail  to  understand  the  techni¬ 
calities  and  subtleties  of  a  story 
they’re  assigned  to  cover.  And  yes,  in 
their  quest  for  negative  angles,  they 
sometimes  overlook  the  positive. 

“I  could  give  you  numerous 
examples  of  hacked-up  stories  by 
well-intentioned  but  ill-prepared  or 
technically  disoriented  journalists.” 

Franco  suggested  that  “to  get 
respect”  from  reporters,  PR 
professionals  should  “go  over  their 
heads”  and  contact  editors  about 
stories  their  business  clients  consider 
poorly  done. 

Franco  said  that  journalists  can 
help  overcome  the  media’s  credibility 
problems  by  learning  to  work  more 
closely  with  PR  people  in  order  to  do 
“fair,  accurate  reporting  about  our 
client  organizations.” 

“They  think  we  block  news;  they 


it  “moderately  important.”  Fewer 
than  4%  said  it  was  “highly 
important.”  Instead,  journalists  are 
more  likely  to  consider  the  suggested 
story’s  relevance  to  readers,  its  news¬ 
worthiness,  content  and  local  angle, 
the  survey  said. 

Carol  Morgan,  whose  Minneapolis 
public  relations  firm  conducted  the 
survey,  said  she  wanted  to  test  the 
long-held  assumption  that  a  PR  per¬ 
son’s  “contacts”  in  the  media  are  his 


agreed  to  arbitration  on  financial  mat¬ 
ters  but  not  the  issue  of  soliciting 
accounts. 

Weissman  is  reportedly  planning  to 
sue  RF&R  for  not  buying  back  his 
stock  in  the  company  and  for  other 
monies  he  said  are  owed  him. 

GreyCom,  along  with  other  defen¬ 
dants  named  in  the  suit,  have  filed  an 
answer  and  counterclaims,  rejecting 
demands  for  an  injunction  and, 
according  to  O’Dwyer,  accusing 
RF&R  of  “maliciously  interfering 
with  GreyCom’s  current  and  prospec¬ 
tive  PR  clients.” 

According  to  O’Dwyer,  a  key  part 
of  the  Grey  rebuttal  was  a  letter  from 
Finn  to  Weissman  in  early  February 
that  “expressly  waived  any  non-com- 
petition  restrictions  on  Weissman.” 


think  we  mislead,”  Franco  said, 
adding:  “The  media  must  learn  to  tell 
the  difference”  between  those  PR 
“amateurs”  who  do  give  misleading 
information  and  those  who  accurately 
provide  the  facts.  “Their  (the 
media’s)  credibility  is  at  stake,”  he 
stated. 

“Every  PR  person  is  not  dedicated 
to  stonewalling  the  press,”  Franco 
stated.  He  said  PR  professionals  also 
“have  to  earn  the  respect  and  trust  of 
the  media.” 

Franco  continued,  “Media  needs 
business  cooperation,  a  key  we 
frequently  hold.  We  are  in  a  position 
to  encourage  our  clients  and 
organizations  to  be  open  with  media. 
We  are  available  to  help  gather 
needed  and  accurate  facts.  We  are 
willing  to  provide  accurate  follow-up 
information.” 


“As  an  owner  of  a  small,  young,  PR 
agency,  I  kept  coming  across  larger, 
older  agencies  touting  the  point  that 
they  had  all  these  contacts  in  the 
media.  I  didn’t  believe  it  mattered, 
and  this  survey  bore  that  out,”  she 
said  in  a  telephone  interview. 

The  survey  was  mailed  to  150  high- 
tech  and  medical  editors  and  report¬ 
ers.  Thirty-five  percent  responded. 


reporters  need  to  rely  on  agencies  more 


personal  relationship  with  PR  people 

most  important  asset. 
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The  time  machine 


Are  viewers  using  the  Time  Machine  to  zap  your  advertising? 

Not  if  it’s  in  newspapers.  Newspaper  readers  regard  ads  as  news  about  the 
marketplace— what’s  for  sale,  where,  and  for  how  much.  60%  of  readers  “look 
forward”  to  the  advertising  in  their  newspapers— more  than  say  that  about 
advertising  in  TV,  magazines,  radio  and  mail  combined.* 

Newspaper  readers  look  forward  to  ads . . .  they  don’t  fast  forward  past  them. 

*  Response  Analysis  Corp.,  1982 


Newspapers.  Our  time  has  come, 

Source:  Newspaper  Advertising  Bureau,  Inc. 


Competition  Norwegian  styie 

Two  dailies,  one  national,  one  local,  tell  how  they  manage 
both  to  compete  and  cooperate  in  the  same  market 


By  Debra  Gersh 

Two  newspapers  in  the  same  mar¬ 
ket,  in  the  longest  country  in  Europe, 
managed  to  cooperate  while  still  com¬ 
peting  against  each  other,  and  ended 
up  increasing  both  their  sales. 

The  scenario  happened  in  Norway, 
where  Verdens  Gang,  a  national 
newspaper,  began  to  establish  itself  in 
the  regional  market  of  Dagbladet. 

At  the  recent  International  News¬ 
paper  Promotion  Association  confer¬ 
ence,  Markus  Markusson,  managing 
editor  of  Dagbladet,  and  Eivind 
Thomsen,  circulation/promotion 
manager  at  Verdens  Gang  (VG),  told 
those  assembled  how  it  happened. 

There  are  161  newspapers  in  Nor¬ 
way,  with  an  average  of  1.6  papers 
read  in  every  house  every  day, 
according  to  Markusson.  In  addition, 
Thomsen  said  there  are  four  million 
newspaper  readers  in  the  country, 
placing  Norway  in  the  world  top  ten 
for  net  paid  circulation.  The  U.S.  is 
number  17,  he  said. 


They  stopped 
competing  over  who  had 
the  fastest  delivery 
drivers,  for  example,  and 
began  joint  distribution. 


In  the  past,  however,  the  country 
had  been  dependent  on  news  from 
many  small,  regional  newspapers 
because  of  the  difficulty  of  transpor¬ 
tation  in  a  nation  so  long  its  weather 
map  has  to  be  split  in  order  to  fit  on 
the  tv  screen,  Thomsen  said.  A 
national  newspaper  was  almost  non¬ 
existent  because  of  the  communica¬ 
tions  difficulties.  Even  the  largest 
newspaper  in  the  country  was  a 
regional  publication,  he  said. 

Dagbladet  was  founded  in  1868  and 
developed  a  reputation  as  a  paper 
with  a  liberal  and  radical  social 
viewpoint,  Markusson  said,  adding 
that  its  readership  was  mainly  intel¬ 
lectuals.  But  then  it  began  an  edition 
geared  toward  the  popular  market, 
and  in  the  1950s  and  1960s  it  saw 
tremendous  circulation  growth, 
becoming  the  dominant  newsstand 
seller. 

By  the  end  of  the  1970s,  however. 


circulation  growth  was  stagnant  and 
management  realized  that  the  paper 
needed  to  reach  a  broader  readership 
while  maintaining  its  existing  audi¬ 
ence  base,  he  said. 

VG  was  founded  at  the  end  of 
World  War  II,  Thomsen  continued. 
But  as  the  end  of  war  fervor  began  to 
subside,  it  tried  switching  its  format 
and  delivery  (from  a.m.  to  p.m.). 
It  was  to  be  the  new  national 
newspaper  —  a  feat  made  possible  in 
the  1960s  by  improved  communica¬ 
tions,  better  roads  and  airflights  to  all 
points  in  Norway.  VG  was  to  be  a 
supplementary  paper  to  the  regionals. 
As  such,  it  could  tackle  larger  issues 
because  it  was  not  obliged  to  cover 
local  news,  he  said. 

In  addition,  VG  was  to  be  a  clean, 
family  newspaper  —  no  “Page  3 
Girls,”  Thomsen  said.  VG  began  to 
build  a  profile  as  a  new  newspaper 
that  people  had  to  have  as  a  supple¬ 
ment.  It  based  circulation  on  single 
copy  sales  only,  and  got  most  of  its 
income  from  readers,  not  advertisers. 

Since  availability  was  the  key,  VG 
increased  its  sales  outlets  to  make  it 
available  everywhere  —  from  super¬ 
markets  to  cafes  to  gas  stations  and 
even  on  buses,  Thomsen  said.  The 
strategy  was,  where  there’s  people, 
you’ll  find  VG,  and  soon  there  were 
10,500  selling  points  and  not  one 
vending  machine. 

The  two  papers  then  began  to  coop¬ 
erate  on  distribution,  he  continued. 
They  stopped  competing  over  who 
had  the  fastest  delivery  drivers,  for 
example,  and  began  joint  distribution. 
Over  75%  of  their  routes  were  the 
same,  so  some  were  picked  up  by 
Dagbladet  and  the  others  by  V(}. 

“It’s  better  to  compete  on  quality 
than  on  speed,”  Thomsen  said. 

The  two  also  set  up  a  common  sell¬ 
ing  rack  for  the  papers,  giving  them 
larger  turnover  and  value  per  spot, 
Thomsen  said.  By  cooperating  they 
gained  circulation  and  saved  money. 
By  1972,  VG  had  passed  Dagbladet 
and  really  became  a  national 
newspaper  —  the  largest  in  Norway, 
he  said,  chalking  it  up  to  being  “at  the 
right  time  at  the  right  place  with  the 
right  product.” 

But  there  were  format  changes  in 
store  for  Dagbladet  too,  as  it  went 
tabloid,  Markusson  said.  It  was  not 
difficult  to  change  formats.  All  that 


had  to  be  done  was  cut  stories,  crop 
photos,  lead  with  crime  and  sex,  and 
have  a  nude  or  half-nude  woman  on 
page  three,  he  said  (semi-sarcasti- 
cally). 

Dagbladet  wanted  to  be  both  a 
quality  and  a  popular  newspaper, 
Markusson  continued.  As  it  switched 
to  the  smaller  format  it  had  to  care  for 
quality,  as  it  depended  on  the  up, 
middle  and  down  markets.  So  it  began 
a  policy  of  continuation  (to  keep  the 
old  readers),  contrast  (to  distinguish  it 
from  others),  creativity  (through  new 
style  and  layout)  and  consequence. 


The  paper  (Dagbladet) 
did  without  the  naked 
woman,  and  circulation 
rocketed  20%-25%  in 
just  three  years  to  over 
180,000,  Markusson  said. 


Not  only  did  the  quality  readers 
remain,  but  Dagbladet  also  got  the 
new  readers  it  was  looking  for,  Mark¬ 
usson  said.  The  new  Dagbladet  was 
on  the  offensive,  and  its  change  had 
become  a  media  event  in  itself.  It  was 
a  carefully  planned  marketing 
event  —  new  posters,  distribution 
vans,  advertising  featuring  such 
prominent  Norwegian  celebrities  as  a 
former  Prime  Minister  and  a  new  mas¬ 
cot,  the  lemming. 

Markusson  said  they  chose  the  lem¬ 
ming,  a  bird  indigenous  to  Norway, 
because  the  creature  has  the  habit  of 
being  very  quiet  and  then  swarming 
its  surroundings  and  it  would  rather 
die  than  give  in.  Dagbladet  also 
adopted  a  new  slogan:  “Keep 
Going.” 

The  paper  did  without  the  naked 
woman,  and  circulation  rocketed 
20%-25%  in  just  three  years  to  over 
180,(X)0,  Markusson  said.  A  Saturday 
supplement  was  launched  as  were 
others  such  as  radio  and  television, 
sports  and  fashion. 

Now,  however,  “it  would  seem 
that  the  party  is  nearly  over,  but 
we’re  looking  for  new  opportuni¬ 
ties,”  Markusson  said. 

There  is  currently  no  Sunday  news¬ 
paper  in  the  market,  and  last  year 
(Continued  on  page  21) 


18 


EDITOR  &  PUBLISHER  for  July  19,  1986 


Phoebe  Cowles  settles  suit  against  Cowles  Publishing 


Documents  filed  in  Spokane 
(Wash.)  County  Superior  Court  indi¬ 
cate  that  settlement  has  been  reached 
in  a  legal  dispute  involving  ownership 
of  a  minority  interest  in  Cowles  Pub¬ 
lishing  Company. 

The  documents  seek  a  declaratory 
judgment  approving  changes  in  two 
trusts.  The  changes  are  required  by 
the  settlement,  which  was  reached 
out  of  court.  The  settlement  includes 
provisions  for  the  repurchase  by 
Cowles  Publishing  Company  of  all 
shares  the  company  held  in  trust  for 
Phoebe  Cowles,  a  cousin  of  company 
officers  William  H.  Cowles  3rd  and 
James  P.  Cowles,  who  also  serve  as 
trustees  of  the  two  trusts. 

Lawsuits  filed  earlier  this  year  in 
Seattle  and  Spokane  involved  the 
future  of  the  trusts,  established  for 
Phoebe  Cowles  in  1962  and  1946. 
Cowles  had  requested  that  the  1962 
trust  be  revoked  and  turned  over  to 
her.  She  had  also  requested  that  new 
trustees  be  appointed  for  the  1946 
trust  and  that  she  be  paid  damages 
stemming  from  her  allegations  that 
her  cousins  had  failed  to  make  the 
1946  trust  productive. 

“Today’s  filing  (July  3)  is  a 
‘friendly’  action,  a  legal  formality 


required  by  the  settlement  process,” 
said  Shaun  Higgins,  spokesman  for 
the  Cowles  Publishing  Company.  “It 
seeks  court  recognition  of  the 
changes  in  trusts  necessitated  by  the 
out-of-court  settlement.” 

In  the  earlier  suits,  attorneys  for  the 
Cowles  brothers  argued  that  provi¬ 
sions  of  the  1%2  trust  prohibited  the 
revocation  of  any  part  of  the  trust, 
comprised  of  shares  in  Cowles 
Publshing  Company,  without  the  con¬ 
sent  of  other  trustees.  The  1%2  trust 
consisted  only  of  such  shares. 

Under  terms  of  the  settlement,  the 
trustees  have  agreed  to  turn  control  of 
the  disputed  shares  over  to  Phoebe 
Cowles  and  she  has  agreed  to  immedi¬ 
ately  sell  the  shares  back  to  the  com¬ 
pany  for  an  undisclosed  price  “nego¬ 
tiated  at  arm’s  length.” 

Concerning  the  1946  testamentary 
trust,  the  trustees  have  agreed  to  sell 
all  shares  of  Cowles  Publishing  Com¬ 
pany  stock  to  the  company  at  a  price 
agreed  to  through  “arm’s  length  nego¬ 
tiations”  between  Phoebe  Cowles 
and  the  company.  The  trustees  have 
also  agreed  to  sell  all  trust-held 
shares  of  Lincoln  Investment  Com¬ 
pany  back  to  that  company  at  a  pre¬ 
determined,  but  undisclosed,  price. 


Lincoln  Investment  Company  is  a 
Spokane-based  real  estate  company, 
of  which  the  Cowles  brothers  are  also 
officers. 

The  1946  testamentary  trust  will 
continue  in  force  with  new  trustees 
after  the  Cowles  Publishing  and  Lin¬ 
coln  Investment  transactions  have 
been  completed. 

USA  Today  hires 
outside  promo  firm 

USA  Today  has  retained  the  How¬ 
ard/Marlboro  Group  of  New  York  to 
develop  merchandising-promotion 
strategies  for  the  Gannett-owned 
newspaper,  marking  the  first  time  the 
national  full-color  paper  will  utilize  an 
outside  promotional-merchandising 
agency. 

The  object  is  to  emphasize  USA 
Today’s  editorial  quality  in  its  News, 
Money,  Sports,  Life  and  weekly 
bonus  sections,  and  Howard/Marl¬ 
boro  is  already  working  on  develop¬ 
ing  and  implementing  consumer 
promotions,  merchandising  and 
direct  marketing  programs  designed 
to  increase  subscriptions  and  single 
copy  sales  of  the  newspaper. 


PUNE 

Tuesday,  6:45  p.m.  Your  copy  is  due  in  I 
15  minutes  and  you  want  to  check  one 
last  detail  about  the  chemical  featured 
r  in  your  story.  Who  can  you  call? 

800-258-mF0 


(800-258-4636) 

Dow’s  Information  Line  is  available  for 
media  questions  any  hour  of  the  day  or 
night.  When  you  call  us,  you’ll  get  an 
answer  immediately  or  we’ll  put  you  in 
touch  with  the  appropriate  expert.  And 
you’ll  always  get  someone  who  under¬ 
stands  deadlines. 


Dow 


lyademark  of  The  Dow  Chemical  Company 
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Survey  Shows  voters  read  newspapers 


A  recent  survey  by  an  Oklahoma 
City-based  research  firm  found  that 
the  majority  of  voters  are  newspaper 
readers. 

Of  2,365  adult  consumers  in  73  non¬ 
metropolitan  communities,  76.2% 
reported  having  at  least  one  person  in 
the  household  who  voted  in  a  recent 
election,  and  of  that  number,  83.2% 
read  the  local  newspaper. 

Three  out  of  four  voters  are 
inclined  to  read  political  ads  in  the 
newspaper,  according  to  the  study, 
and  research  showed  75.5%  of  the 
voters  usually  or  sometimes  read 
newspaper  political  ads;  42.9%  usu¬ 
ally  read  political  ads. 

Newspaper  readers  are  more 
inclined  to  vote  than  television 
viewers,  other  studies  show.  The 


Simmons-Scarborough  1985  Newspa¬ 
per  Rating  Study  showed  43%  of  all  tv 
viewing  was  done  by  20%  of  the 
population.  Those  viewers  were  less 
educated  (76%  only  had  a  high  school 
education),  62%  were  unemployed 
and  74.3%  earned  less  than  $10,000  a 
year. 

Consumer  Data  Service  of  Okla¬ 
homa  City,  the  research  firm  of  the 
Oklahoma  Press  Association,  found 
in  its  study  that  a  typical  voter  is 
employed,  making  more  than  $20,000 
a  year  and  educated  at  or  beyond  the 
12th  grade.  Only  12%  of  the  voters 
surveyed  made  less  than  $10,000  a 
year  and  had  less  than  a  high  school 
education. 

In  addition,  of  the  voting  respon¬ 
dents,  79.1%  usually  or  sometimes 


read  newspaper  advertising  circulars, 
while  73.3%  usually  or  sometimes 
read  mailed  advertising  circulars. 

According  to  the  study,  respon¬ 
dents  said  they  would  rather  read  cir¬ 
culars  found  in  newspapers  than 
those  that  are  mailed.  Of  the  1,803 
voters,  48.7%  said  they  preferred 
newspaper  advertising  circulars, 
13.6%  chose  mail  and  37.3%  had  no 
preference. 

The  survey  was  conducted  by  CDS 
with  the  assistance  of  the  University 
of  Oklahoma  Journalism  Research 
Center.  It  was  done  during  Septem¬ 
ber,  October  and  November  of  1985 
and  February  and  March  of  1986.  The 
median  margin  of  error  is  plus  or 
minus  2%  at  the  95%  confidence 
level. 


Tribune  Co.  buys 
two  Va.  dailies 

The  Chicago  Tribune  Co.  has 
agreed  to  acquire  for  $200  million  the 
Daily  Press  Inc.,  owner  of  the  two 
Newport  News,  Va.,  dailies  and  and 
two  cable  systems. 

The  Newport  News  Daily  Press  and 
Times  Herald  have  combined  daily 
circulation  of  104,000. 

The  Tribune  Co.  said  it  plans  to  sell 
the  two  cable  systems,  which  serve 


about  60,000  customers  in  Newport 
News  and  Danville. 

The  cable  companies  are  expected 
to  sell  for  about  $85  million.  The  com¬ 
pany  said  it  is  selling  the  systems  as 
a  part  of  an  overall  strategy  to  concen¬ 
trate  on  publishing. 

Correction 

E&P  incorrectly  reported  June  21 
the  relocation  of  a  Samuel  Bingham 
Co.  plant.  The  company’s  plant  in 
Montreal  moved  to  larger  quarters. 
Facilities  in  Mount  Prospect,  Ill., 
were  not  affected. 


1  ^.4  /II  K  i  r  “  8 


Accu-Weather  is  more  than  a  valuable  trademark.  It  is  the  most 
respected  source  of  weather  forecasts  and  information 
in  North  America. 


North  America  s  Leading  Weather  Service 

619  W  College  Ave  Stale  College  PA  16801  814  -237  0309 


Gannett  completes 
Louisville  deal 

Gannett  Co.  has  completed  its 
$306.9  million  acquisition  of  the 
Louisville  Times  and  Courier  Journal 

George  Gill,  who  was  president  of 
the  newspapers  under  Bingham  fam¬ 
ily  ownership,  was  named  president 
and  publisher  by  Gannett. 

Michael  Gartner,  a  general  news 
executive  with  Gannett,  was  named 
editor  of  the  newspapers. 


ICMA 

(Continued  from  page  14) 


price  rise  but  carriers  were  told  not  to 
bring  up  the  matter  on  their  routes 
unless  the  cu^omer  mentioned  it 
first.  Sage  revealed. 

In  that  case,  he  said,  the  carrier 
had  been  briefed  on  responses  to 
questions  or  objections. 

When  the  householder  complained 
the  paper  was  not  worth  the  price,  the 
carrier,  according  to  Sage,  was  to 
respond  that  the  Missouri  Daily  News 
and  Leader  &Press  are  some  of  the 
best  values  he  receives  today  for  his 
money. 

“Our  employees  told  them  they 
pay  more  for  a  cup  of  coffee  or  a  Coke 
and  our  papers  are  delivered  to  their 
home,”  Sage  said.  “Customers  were 
also  told  they  saved  40%  on  home 
delivery  compared  to  single  copies 
and  that  they  were  still  getting  the 
best  bargain  in  town.” 
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Poll  finds  majority  supports  free  press  despite  the  risks 


A  bare  majority  of  Minnesotans 
told  a  recent  survey  they  believe  free¬ 
dom  of  expression  is  worth  the  risk 
that  it  may  cause  “undesirable” 
behavior  —  but  a  similar  majority 
also  said  the  press  goes  too  far  and 
abuses  its  freedom. 

This  mixture  of  good  news  and  bad 
for  journalists  was  a  typical  result  in 
the  extensive  survey  commissioned 
by  the  Freespeech  Committee,  a  Min¬ 
nesota  group  formed  to  promote  the 
First  Amendment,  and  conducted  by 
the  Minneapolis  Star  and  Tribune 
research  department. 

For  example,  56%  of  respondents 
said  they  felt  it  is  “better  to  risk  some 
undesirable  behavior  than  limit  free¬ 
dom  of  information.” 

Another  40%  said  they  agreed  it  is 
“better  to  have  the  government  sup¬ 
press  some  materials  or  speech 
because  it  may  cause  some  people  to 
commit  undesirable  or  even  violent 
acts.” 

Some  53%  agreed  with  the  state¬ 
ment  that  “the  press  goes  too  far  and 
abuses  its  freedom  of  expression.” 

Large  minorities  —  and  some 
majorities  —  also  supported  govern¬ 
ment  supression  in  specific  instances. 


For  example,  a  solid  79%  agreed 
the  government  should  prohibit 
groups  such  as  the  Nazis  from  advo¬ 
cating  harm  to  minority  groups. 

And  57%  said  the  government 
should  prohibit  books,  plays  and 
movies  that  depict  human  torture.  A 
majority  —  51%  —  also  felt  that  gov¬ 
ernment  should  “suppress  bad  or 
harmful  ideas  so  that  innocent  people 
won’t  get  hurt.” 

A  third  of  those  surveyed  said  the 
government  should  be  able  to  prohibit 
ridicule  of  ethnic  or  racial  groups,  and 
43%  agreed  with  government  restric¬ 
tions  of  “books  or  movies  that  por¬ 
tray  Communists  as  heroes.” 

In  response  to  another  question, 
36%  said  they  agreed  with  the  state¬ 
ment:  “If  you  write  a  letter  to  a  news¬ 
paper  editor,  the  paper  should  be 
required  to  print  it.” 

Star  and  Tribune  executive  editor 
Joel  Kramer  called  the  results  dis¬ 
heartening. 

“I  found  it  disconcerting  that  there 
was  such  a  large  bloc  of  people  ques¬ 
tioned  who  were  willing  to  restrict 
rights,”  he  said.  “It  was  also  not  the 
case  that  people  believed  in  restrict¬ 
ing  other  peoples’  rights.  Those  who 


were  on  the  side  of  restricting,  were 
willing  to  relinquish  privileges  for 
themselves  that  I  cherish.” 

The  survey,  with  a  margin  of  error 
of  plus-or  minums  4%,  was  conducted 
among  612  residents. 


Singleton  group 
buys  Idaho  daily 

The  Blackfoot  Morning  News,  a 
daily  paper  in  southeastern  Idaho, 
was  recently  purchased  by  Glouces¬ 
ter  Suburban  Newspapers,  part  of  the 
New  Jersey-based  Media  News 
Group,  which  recently  purchased  the 
Dallas  Times  Herald  for  $1 10  million. 

Terms  of  the  Idaho  sale  were  not 
disclosed. 

Gloucester  Suburban  Newspapers 
is  owned  by  Peter  Bernhard,  31,  of 
Salt  Lake  City  and  William  Dean  Sin¬ 
gleton,  34,  of  Woodbury,  New 
Jersey. 

Bernhard  is  president  of  Green 
Sheet  Newspapers,  a  group  of  seven 
weekly  newspapers  published  in  the 
Salt  Lake  City  region. 


Norwegian  dailies 

(Continued  from  page  18) 


Dagbladet  started  planning,  and  it 
will  launch  a  Sunday  edition  soon,  as 
does  VG,  he  said,  adding  that  Dag¬ 
bladet  will  also  soften  its  labor  and 
union  attitudes. 

VG  did  not  do  much  when  Dag¬ 
bladet  went  tabloid,  Thomsen  said. 
VG  had  a  larger  group  of  readers  who 
were  unlikey  to  switch,  and  VG  began 
to  improve  its  product  without  format 
changes.lt  has  begun  printing  more 
full  color  and  can  produce  up  to  eight 
pages. 

To  counter  Dagbladet’s  supple¬ 
ments  VG  has  more  daily  features  on 
radio  and  television  and  more  fea¬ 
tures  in  its  editorial  pages.  It  still 
operates  within  its  set  format  poli¬ 
cies,  for  example,  not  carrying  more 
than  25%  advertising  content  to  75% 
editorial,  Thomsen  said. 

Both  papers  have  gained  as  the 
market  has  widened,  he  said.  The 
total  market  increased  almost  9%  in 
1983  (the  year  Dagbladet  went 
tabloid),  by  about  7%  in  1984,  another 
7%  in  1985,  and  Thomsen  said,  there 
is  still  room  for  further  expansion. 


Systems 


Simple  systems 
Efficient  systems 

In  the  final  analysis,  it  is  reliable  systems 
performance  that  results  in  mailroom  profit¬ 
ability  —  the  bottom  line. 

For  complete  systems  —  design,  engineer¬ 
ing,  installation  and  service  —  contact: 


MAILROOM  SYSTEMS,  INC. 

N114  W18850  Clinton  Drive,  RO.  Box  155 
Germantown,  Wl  53022  •  Phone;  (414)  255-0040 
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NEWSPEOPLE  IN  THE  NEWS 


Robert  B.  Higdon  has  been  pro¬ 
moted  to  operations  director  of  the 
Toledo  Blade,  replacing  Louis 
Abney,  who  retired  as  vice  president 
and  business  manager  after  23  years 
with  the  newspaper.  Higdon  will  be 
responsible  for  production,  building 
and  maintenance,  and  human 
resources. 

Abney,  a  lawyer  in  Oklahoma 
before  joining  the  Blade,  was  primar¬ 
ily  responsible  for  the  newspaper’s 
labor  negotiations  and  also  super¬ 
vised  the  production  department  dur¬ 
ing  the  transition  from  hot  type  to 
computer  system. 

*  ♦  ♦ 

Helen  Parmley,  religion  editor  of 
the  Dallas  Morning  News  since  1970, 
was  elected  president  of  the  Religion 
Newswriters  Association.  Earlier  in 
her  career  Parmley  was  a  general 
assignment  reporter. 

Also  elected  to  association  posts 
were:  Bruce  Buursma  of  the  Chicago 
Tribune,  first  vice  president;  Ed 
Briggs  of  the  Richmond  Times-Dis- 
patch,  second  vice  president;  John 
Dart  of  the  Los  Angeles  Times,  sec¬ 
retary;  and  Jeanne  Pugh  of  the  St. 
Petersburg  Times,  treasurer. 

♦  *  ♦ 

John  W.  Burgess  was  named  vice 
president  and  general  manager  of  the 
Gloucester  County  Times,  Wood¬ 
bury,  N.J.,  and  Today’s  Sunbeam, 
Salem,  N.J. 

He  joined  the  County  Times  in  1984 
as  vice  president/operations,  and  also 
served  in  that  capacity  for  Garden 
State  Newspapers  Inc.,  an  affiliate  of 
MediaNews  Group  of  Woodbury. 
Burgess  previously  was  assistant  pro¬ 
duction  director  of  the  Lubbock  Ava¬ 
lanche-Journal  and  had  been  asso¬ 
ciated  with  the  Augusta  Chronicle- 
Herald,  and  the  Columbu*{Ga.)  Led¬ 
ger-Enquirer. 


SNICrIlllTS  (snig  lit): 

any  word  that  doesn’t  appear 
in  the  diaionary  but  should 

Now’s  the  time  to  get 
SNIGLETS  for  your  newspaper. 
The  sin^arly  unique,  new 
featiu’e  oy  Rich  Hcul  that’s  real¬ 
ly  found  a  market  in  American 
newspapers.  Give  me  a  call: 

Ric  Phillips,  800-243-3313 

Tha  McNaught  Syndicate 
537  Steamboat  Road 
Greenwich,  Ct.  06830 


Pedro  Gonzales  Ramos  has  been 
named  president  of  the  daily  El 
Mundo  in  San  Juan,  Puerto  Rico, 
replacing  Tina  S.  Hills,  who  will  be 
president  of  the  board  of  directors. 

Gonzales  Ramos,  a  native  of  Maya- 
guez,  P.R.,  and  holder  of  a  doctorate 
in  genetics  from  Fordham  University, 
was  president  of  the  Sacred  Heart 
University  in  San  Juan  for  the  past  23 
vears. 

♦  *  ♦ 

John  M.  Jones  Jr. ,  former  editor  of 
the  Greeneville  (Tenn.)  Sun,  resumes 
his  former  position  in  late  summer. 
The  position  of  editor  has  been  held 
since  1983  by  John  M.  Jones  Sr.,  in 
addition  to  his  responsibilities  as 
publisher. 

Cameron  Judd  continues  to  serve 
as  managing  editor. 

Jones  Jr.,  a  native  of  Greeneville, 
was  with  the  paper  from  1968  to  1978, 
when  he  took  an  indefinite  leave  of 
absence  to  establish  and  direct  a  news 
media  office  for  Campus  Crusade  for 
Christ  International,  an  interdenomi¬ 
national  missions  organization. 

He  has  been  living  in  San  Bernar¬ 
dino,  Calif.,  where  the  ministry’s 
headquarters  is  based,  serving  as 


HOIOIB 

(ho'  zohn) 

n.  The  place  whete  one  sock  in  evety 
laundiy  load  diai^pears  to. 


director  of  communications  and  as 
special  assistant  to  the  president,  and 
coordinator  of  media  relations. 

♦  ♦  * 

Jan  Tuckwood,  formerly  with  the 
Denver  Post,  is  the  newly  named 
graphics  editor  of  the  Palm  Beach 
Post  and  the  Evening  Times. 

She  supervises  the  photography 
and  news  illustraton  departments  and 
also  is  responsible  for  the  design  of  all 
sections. 

Since  1984,  Tuckwood  has  been 
fashion  editor  of  the  Denver  Post  and 
was  graphics  editor/features  for  two 
prior  years.  Her  first  newspaper  job 
was  for  the  Lake  Worth  (Fla.)  Herald 
when  she  was  16.  From  June  1978 
through  1981,  she  worked  for  the  Post 
as  a  copy  editor  and  assistant  features 
editor. 

♦  *  * 

Sue  Wachsberg,  a  Detroit  Free 
Press  advertising  account  executive 
for  the  past  10  years,  is  now  research 
manager  in  the  marketing  services 
department. 

Prior  to  joining  the  newspaper  in 
1976,  she  worked  in  advertising  sales 
at  the  Macomb  Daily  in  Mount  Cle¬ 
mens  and  Associated  Newspapers  in 
Wayne,  Mich. 

♦  ♦  ♦ 

Sara  Pearce  has  been  named  food 
editor  of  the  Orlando  Sentinel.  She 
previously  was  food  editor  and 
restaurant  critic  of  the  Cincinnati 
Enquirer  for  two  years. 

Wor  to  that  Pearce  worked  as  fea¬ 
tures  editor  of  the  York  (Pa.)  Daily 
Record  and  was  with  the  Nashville 
Banner.  Earlier  in  her  career,  she  was 
assistant  food  editor  of  the  Philadel¬ 
phia  Bulletin. 

—  NEWSPEOPLE  EDITOR 
LENORA  WILUAMSON 
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Kermit  Clifton  Burton  has  been 
named  assistant  public  affairs  man¬ 
ager  of  the  Baltimore  Sun  and  will 
manage  selected  special  events  and 
public  services  including  tours  and 
contest  programs.  He  replaces 
Rhonda  Owen-Smith,  who  moved  to 
Traveler’s  Mortgage  of  Philadelphia. 

Burton  worked  in  the  Mayor’s 
Coordinating  Council  on  Criminal 
Justice  for  the  City  of  Baltimore  as 
public  information  officer  and  crimi¬ 
nal  justice  planner.  In  1981-83,  he  was 
executive  director  for  offender  aid 
and  restoration  in  Anne  Arundel 
County  and  earlier  was  Justice  Policy 
Team  coordinator  for  the  Baltimore  i 
Blueprint  Project. 


*  ♦  ♦ 

New  staff  members  in  the  Hartford 
Courant's  Manchester  bureau  with 
all-edition  responsibility  are: 

Joseph  O’Brien  Jr.,  town  editor, 
who  has  been  a  copy  editor  at  the 
Courant  for  three  years. 

Dolores  Beasley,  who  joined  the 
staff  from  the  Kansas  City  Star. 

Roger  Catlin,  who  was  with  the 
Omaha  World-Herald  for  six  years. 

Steven  Gield,  who  joined  the 
Courant  as  a  reporter  after  working 
for  the  Springfield  Daily  News. 

Michael  G.  Hanchard,  who  was 
with  the  Gannett/Westchester  News¬ 
papers  in  Harrison,  N.Y. 

Matthew  M.  Moser,  who  worked 
for  the  Passaic  (N.J.)  Herald-News 
for  six  years. 

Anita  M.  Seline,  who  was  a 
reporter  for  the  Waterbary  (Conn.) 
Republican. 

♦  ♦  ♦ 

Francis  Dale,  former  publisher  of 
the  Los  Angeles  Herald  Examiner, 
was  named  to  the  newly  created  post 
of  president  of  the  Music  Center  of 
Los  Angeles  County,  a  major  arts 
complex. 

Dale  resigned  his  Herald  Examiner 
post  in  1985  to  become  commissioner 
of  the  Major  Indoor  Soccer  League. 
Before  heading  the  newspaper,  he 
had  been  president  and  publisher  of 
the  Cincinnati  Enquirer,  president  of 
the  Cincinnati  Reds  baseball  team  and 
presidential  representative  to  the 
United  Nations  in  Geneva. 


John  A.  Park  Jr. 
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Kermit  C.  Burton 

Robert  H.  Musselman  Jr.,  presi¬ 
dent  of  Dayton  Newspapers  Inc.,  is 
the  new  vice  president-operations  for 
Cox  Newspapers. 

Musselman  has  direct  responsibil¬ 
ity  for  a  number  of  Cox  newspapers 
and  will  work  with  all  of  them  on 
various  projects. 

He  became  president  of  Dayton 
Newspapers  in  1984  after  serving  as 
executive  vice  president  and  prior  to 
that,  as  general  manager,  business 
manager  and  controller. 

4c  %  * 

Appointments  in  the  advertising 
department  of  the  Syracuse  (N.Y.) 
Newspapers  include: 

Jeff  Kelley,  to  classified  adver¬ 
tising  manager  from  assistant  man¬ 
ager. 

Gordon  Prouty,  to  assistant  clas¬ 
sified  manager  from  outside  classified 
sales  coordinator. 

Bill  Allison,  to  research  and  pro¬ 
motion  manager  from  assistant  man¬ 
ager. 

Bob  Elias,  from  assistant  research 
manager  to  a  retail  group  advertising 
manager. 

John  Ricker,  from  account  execu¬ 
tive  and  TV-Cable  Guide  coordinator 
to  assistant  research  manager. 


Walter  J.  AAcCarthy 

Walter  J.  McCarthy,  publisher 
of  the  Hammond  Times,  was  elected 
president  of  the  Hoosier  State  Press 
Association  at  a  meeting  of  the  orga¬ 
nization’s  board  of  directors.  He  suc¬ 
ceeded  Richard  Harney,  publisher 
of  the  Parke  County  Sentinel,  Rock¬ 
ville. 

Other  officers  elected  were:  Dale 
McCann,  Register  Publications, 
Lawrenceburg,  vice  president;  Philip 
Hand,  Royal  Centre  Record,  secre¬ 
tary;  and  Eugene  S.  Pulliam,  India¬ 
napolis  Newspapers  Inc.,  treasurer. 

4c  4c  4: 

James  M.  Milliken,  most  recently 
assistant  editor  of  the  Nashua  (N.H.) 
Telegraph,  is  now  editor  of  the  New 
Hampshire  Times,  Concord. 

4c  4c  4c 

Edward  K.  Shanahan,  editor  of 
the  Daily  Hampshire  Gazette,  North¬ 
ampton,  Mass.,  since  1971,  has 
announced  his  resignation,  effective 
in  September. 

He  is  leaving  to  accompany  his 
wife,  Ann,  to  Winston-Salem,  N.C. 
She  is  resigning  her  position  as  direc¬ 
tor  of  public  relations  at  Smith  Col¬ 
lege,  Northampton,  to  become  dean 
of  admissions  at  Salem  College  in 
Winston-Salem. 


the  moste.xperienced 
executive  recruiting  firm  in 
newspaper,  broadcasting  and  cabie 

More  than  16  years  as  specialists  in  the  communications  industry. 
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Myram  Borders,  a  27-year  vet¬ 
eran  DPI  journalist,  has  rejoined 
the  service  as  news  manager  for 
Nevada,  Idaho,  and  Montana, 
based  in  Las  Vegas. 

In  overseeing  news  coverage  of 
Nevada,  Borders  will  be  assisted  by 
Las  Vegas  bureau  manager  David 
Kelley  and  Carson  City  bureau 
manager  Cy  Ryan,  and  reports  to 
Pacific  Division  editor  Jacques  Cla- 
fin  in  Los  Angeles. 

Borders  served  as  UPl's  Las  Vegas 
bureau  manager  from  1965  until 
1985,  when  she  joined  the  Reno 
Gazette-Journal  and  opened  the 
paper's  first  Las  Vegas  bureau.  A 
Kentucky  native,  she  is  a  Phi  Beta 
Kappa  graduate  of  the  University 
of  Nevada  in  Reno. 


Edward  P.  Bassett,  dean  of  the 
Medill  School  of  Journalism  at  North¬ 
western  University,  has  been  named 
to  the  National  Advisory  Committee 
of  the  Gannett  Center  for  Media 
Studies,  a  Gannett  Foundation  Pro¬ 
gram  at  Columbia  University.  Bas¬ 
sett’s  career  encompasses  the  profes¬ 
sional  and  the  educational  aspects  of 
journalism. 


Tony  Shelton  was  named  classi¬ 
fied  advertising  manager  of  the 
Moline  (Ill.)  Daily  Dispatch.  He 
started  with  the  newspaper’s  classi¬ 
fied  advertising  in  1965  and  most 
recently  has  been  associated  with  the 
Gold  Book,  an  SNG  Inc.,  publica¬ 
tion. 


Steven  Hawkins  has  been  named 
associate  features  editor  at  the  River¬ 
side  (Calif.)  Press-Enterprise.  He 
began  at  the  newspaper  in  1978  as  a 
copy  editor  upon  completion  of  a 
Dow  Jones  Internship  and  advanced 
to  assistant  features  editor  after  crea¬ 
tion  of  the  department  in  1983. 


Hugh  P.  McLinden,  a  former  St. 
Petersburg  Independent  sportswriter 
and  Nashville  Banner  political  writer 
and  most  recently  public  affairs  chief 
of  the  AAA  in  Wisconsin,  has  been 
appointed  director  of  public  affairs  for 
the  Peninsula  Motor  Club-AAA, 
headquartered  in  Tampa. 


Mary  Alice  Hentges  recently  was 
named  editor  of  the  Gallon  (Ohio) 
Inquirer,  succeeding  David  L.  Lace, 
who  resigned  to  accept  a  television 
position. 

Hentges  served  as  news  editor  from 
September  1984  to  July  1985,  when 
she  moved  to  news  bureau  editor  at 
Ashland  College. 


OBITUARIES 


William  J.  Connor,  80,  retired 
photo  department  supervisor  of  the 
Philadelphia  Inquirer,  died  May  16  at 
the  Mercy  Catholic  Medical  Center, 
Philadelphia. 

A  past  president  of  the  Philadelphia 
Press  Photographers  Association,  he 
retired  from  the  Inquirer  in  1970. 


John  A.  Flynn,  56,  treasurer  of  the 
Philadelphia  Bulletin  from  1973  to 


1980,  died  of  a  heart  attack  at 
Memorial  Hospital,  Mt.  Holly,  N.J., 
on  May  17.  At  the  time  of  his  death, 
Flynn  was  vice  president  of  Asten 
Group  Inc.,  a  textiles  company,  in 
Devon,  N.J. 


Milton  Richman,  64,  former 
sports  editor  of  United  Press  Interna¬ 
tional,  died  June  9  of  an  apparent 
heart  attack.  He  spent  42  years  at  UPI 
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and  had  only  one  other  job — that  of  a 
minor  league  player  in  the  St.  Louis 
Browns’  organization  for  a  brief 
period. 

A  baseball  specialist,  Richman  had 
been  a  columnist  since  1964  and 
served  as  sports  editor  from  1972  to 
1985.  He  was  voted  into  the  Writers’ 
Wing  of  baseball’s  Hall  of  Fame  in 
1981  and  nominated  for  the  Pulitzer 
Prize  twice. 


Ralph  E.  Wallis,  81,  photo  editor 
in  the  Washington  bureau  of  the  Asso¬ 
ciated  Press  from  1949  until  his  retire¬ 
ment  in  1%9,  died  June  13  in  the  Crys¬ 
tal  City  Nursing  Center,  Arlington, 
Va.  He  began  as  a  writer  at  the  Har¬ 
risburg  (Pa.)  Patriot  in  1931  and 
joined  AP  at  Harrisburg  in  1942. 

9|C  4c  i|C 

Ken  Wong,  60,  San  Francisco 
Examiner  columnist,  died  March  24  at 
his  home  in  the  city  after  a  long  ill¬ 
ness.  Also  a  feature  writer,  Wong 
joined  the  newspaper  in  1971  after 
working  for  the  Chinese  World  and 
East-West,  bilingual  papers  in  San 
Francisco’s  Chinatown. 
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Iowa  daily  stresses  carrier  safety 
in  response  to  two  abductions 


Announcing 
the  new, 
weekly 

Video  Review 

magazine 

column 
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HOW  TO  SHOOT  YOUR  KIDS! 

VBfO  FUN  FM  TK  WHOU  FUHIY 


’:I!L 

Making  your 
newspaper 
an  authority 
on  video 


By  M.L.  Stein 

Carrier  safety  is  not  posters,  slo¬ 
gans,  rules,  movies,  meetings,  inves¬ 
tigations  or  inspections,  Jim  House, 
Des  Moines  Register  safety  manager 
told  a  circulation  managers’  conven¬ 
tion  in  Seattle  recently. 

House,  a  former  Des  Moines  police 
officer,  said  safety  is  a  “frame  of 
mind”  that  is  instilled  into  his  news¬ 
paper’s  carriers  and  district  managers 
through  an  elaborate  program  that 
covers  every  phase  of  their  jobs. 

His  unusual  position  was  estab¬ 
lished  by  the  Register  following  two 
abductions  of  young  carriers. 

Speaking  to  the  International  Cir¬ 
culation  Managers  Association  July 
2,  House  declared: 

“Safety  is  knowing  what  is  going 
on,  knowing  what  can  injure,  know¬ 
ing  how  to  prevent  that  injury  and 
then  acting  to  prevent  (it).  To  do  this 
does  not  require  a  genius,  degree,  or 
title.  All  it  requires  is  a  reasonable 
amount  of  intelligence  and  the  native 
ability  to  see,  hear,  smell  and  think.” 


The  Register,  House 
disclosed,  also  has 
adopted  a  program 
called  HOPE,  Homes 
Offering  a  Protective 
Environment. 


At  the  Register,  the  6,500  carriers, 
4,000  of  whom  are  juveniles,  are  given 
specific  instructions  on  avoiding  trou¬ 
ble.  They  are  told,  among  other 
things,  to  turn  on  their  porch  light 
when  leaving  home  and  ask  early-ris¬ 
ing  customers  to  do  the  same;  carry  a 
flashlight,  whistle  and  phone  money; 
be  wary  of  approaching  strangers;  not 
to  sell  papers  to  strangers  on  routes, 
and  refuse  their  commands. 

Carriers  also  are  warned  against 
taking  shortcuts,  using  vacant  lots  or 
alleys  and,  if  physically  attacked,  to 
“scream,  yell  or  blow  your  whistle, 
and  run  if  you  can.” 

But  the  Register  does  more  than 
hand  out  instructions.  House  noted. 
Carriers  are  advised  what  to  do  in 
particular  situations  such  as  being 
confronted  by  strangers  offering  gifts 
or  friendship. 

In  one  printed  situation  a  carrier  is 
tempted  with  tickets  to  a  ball  game  by 


a  stranger.  The  Register’s  comment: 
“Bribes  are  a  common  lure.  They 
may  be  in  the  form  of  tickets,  money, 
radios  or  even  drugs.  Remember  that 
no  one  continues  to  give  presents 
without  a  reason.  Usually,  favors  are 
expected  in  return.” 

If  an  adult  says  he  is  a  police 
officer,  scout  leader,  store  detective, 
clergyman  or  other  authority  figure, 
the  carrier  should  demand  to  see  a 
badge  or  other  identification,  the 
paper  states.  Register  district  man¬ 
agers  carry  I.D.  cards.  House  said. 

If  a  stranger  asks  for  directions,  the 
carrier  is  told  to  “Keep  your  distance 
and  tell  them  ‘NO,  I  DON’T  KNOW.’ 
Don’t  get  close  to  them  or  their  car, 
even  if  they  pretend  not  to  hear  you.” 

The  Register,  House  disclosed, 
also  has  adopted  a  program  called 
HOPE,  Homes  Offering  a  Protective 
Environment.  Volunteers  have  made 
their  homes  available  to  carriers  who 
have  become  endangered  on  their 
routes.  The  homes  display  HOPE 
signs  in  windows  and  carriers  have 
the  addresses  in  their  collection 
books. 

House  said  district  managers  must 
be  familiar  with  emergency  response 
procedures,  carry  two-way  radios, 
display  I.D.  cards  in  their  car  win¬ 
dows,  provide  each  carrier  with  a 
safety  brochure  and  encourage  their 
charges  to  attend  a  Register  safety 
program. 

The  program  is  mandatory  and 
parents  also  are  asked  to  attend. 
House  said.  The  session,  he  added, 
includes  a  slide  show,  actual  case 
incidents  and  a  question-and-answer 
period. 

“According  to  the  National  Bureau 
of  Statistics,  a  teenager  is  a  victim  of  a 
crime  every  19  seconds,”  the  safety 
expert  declared.  “We  would  be  naive 
to  believe  that  carriers  could  not  be  a 
victim.” 

House  said  his  own  nationwide 
survey  revealed  that  on  65  newspa¬ 
pers,  juvenile  carriers  outnumber 
adult  carriers  5-1. 

“This  illustrates  to  me  that  a  well 
defined  safety  program  is  essential,” 
he  asserted. 

Although  ICMA  has  a  safety  com¬ 
mittee,  newspapers  must  acquire  and 
exchange  more  information  on  a  local 
level.  House  observed.  He  suggested 
that  each  paper  designate  an 
employee  to  develop  an  “integrated 
safety  program”  involving  carriers. 


One-third  of  U.S.  homes  have  VCRs, 
a  million  are  sold  every  month,  and 
this  electronic  component  is 
radicaily  changing  American  family 
life.  If  ever  a  subject  created  the 
need  for  a  column,  this  one’s  it.  So 
we’re  offering  a  weekiy  900-word  ex¬ 
cerpt  from  Video  Review  magazine, 
the  iargest  and  most-respected 
magazine  in  the  field.  Video  Review 
is  tops  at  new-equipment  evalua¬ 
tions,  what’s  just  out  in  video, 
features  on  video  lifestyle,  news 
breaks  affecting  product  use,  and 
pieces  on  cabie  and  sateiiite  teievi- 
sion. 

For  rates  and  availability,  please  call 
collect  or  write  Al  Leeds,  (202)  334-7131. 
The  Washington  Post  Writers  Group, 
Washington,  D.C.  20071. 
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Avoiding  the  pitfalis  of  plant  construction 


By  George  Garneau 

If  constructing  a  newspaper  pro¬ 
duction  plant  can  be  avoided,  avoid  it, 
but  if  a  plant  must  be  built,  be  wary, 
warned  newspaper  executives  with 
construction  experience. 

Construction  of  a  new  plant  is 
expensive,  fraught  with  pitfalls  and  it 
takes  vast  amounts  of  management 
time,  said  Harold  J.  Brown  Jr.,  vice 
president  of  operations  at  the  Atlanta 
(Ga.)  Journal  and  Constitution, 
which  completed  a  satellite  plant  in 
Gwinnett  County,  Ga.,  not  long  ago. 

“I  am  sure,  if  you  can  find  other 
ways  of  protecting  your  future  within 
your  existing  facilities,  you  will  be 
better  off  for  it,”  he  said. 

At  a  symposium  at  the  American 
Newspaper  Publishers  Association 
operations  meeting  in  Atlanta,  Ga., 
recently.  Brown  and  other  newspaper 
executives  with  experience  in  satel¬ 
lite  printing  plants  discussed  their 
trials  and  tribulations. 

Tips  suggested  by  the  speakers 
included: 

•  Create  a  long-term  plan  based  on 
circulation  and  advertising  projec¬ 
tions,  and  plan  for  the  future  by 
designing  facilities  to  accommodate 
expansion. 

•  Hire  an  architectural  and  engi¬ 
neering  company  for  the  design  and 
supervision  and  separately  hire  a  gen¬ 
eral  contractor.  Brown  advised. 
Having  the  architect  hire  contractors 
is  “much  like  having  the  fox  look  after 
the  chicken  house,”  he  said. 

•  If  possible  hire  a  firm  with  experi¬ 
ence  designing  newspaper  production 
plants  —  and  check  its  references. 

•  Brown  also  recommended  a  local 
architect  whose  staff  would  work 
closely  with  top  newspaper  produc¬ 
tion  managers.  “You  need  virtually 
day-to-day  contact  during  the  heavy 
design  phases.  It  will  be  nearly  impos¬ 
sible  to  accomplish  your  objectives 
otherwise.” 

•  One  of  the  most  challenging 
tasks,  according  to  Brown,  is  coordi¬ 
nating  the  engineering  disciplines 
within  an  architectural  firm  during  the 
peak  of  design.  It  is  “almost  impossi¬ 
ble”  for  mechanical,  electrical  and 
structural  engineers  plus  architects  to 
know  the  full  scope  of  what  is  going 
on.  Brown  said.  “Simply  stated. 


make  sure  your  architect’s  right  hand 
knows  what  his  left  hand  is  doing.” 

•  Clarify  fire  code  requirements  as 
early  as  possible.  “It  amazes  me  how 
designers  and  underwriters  can  read 
the  same  code  and  have  interpreta¬ 
tions  which  vary  so  widely.  You  must 
make  friends  with  the  local  fire  and 
building  inspectors.  These  inspectors 
have  capability  to  cause  tremendous 
delays  in  your  project,”  Brown  said. 


ago  when  the  newspapers  encoun¬ 
tered  growing  production  problems: 
late  press  runs,  shortages  of  color 
positions  and  editions  too  big  for 
the  presses. 

AJfter  getting  projections  on  circula¬ 
tion  and  advertising,  the  papers 
decided  against  adding  to  press 
capacity  at  the  downtown  newspaper 
headquarters. 

“The  capacity  that  we  needed 


“I  am  sure,  if  you  can  find  other  ways  of  protecting 
your  future  within  your  existing  f acuities,  you  wiii  be 
better  off  for  it.” 


•  Assign  a  full-time  project  man¬ 
ager  from  the  newspaper  staff  to  work 
exclusively  on  the  project.  That  man¬ 
ager  must  arrange  for  delivery  of 
items  with  long  lead  times  and  must 
coordinate  the  activities  of  the  vari¬ 
ous  contractors. 

•  Insist  that  equipment  manufac¬ 
turers  disclose  heat  and  electrical 
needs  for  their  equipment  before  the 
design  stage. 

•  Before  signing  agreements  with 
prime  contractors,  clarify  how  they 
will  cope  with  exigencies  such  as  bad 
weather.  Make  sure  roads  are  clear 
and  room  is  made  so  that  contractors 
can  do  their  jobs. 

•  Be  skeptical  of  promises.  “Don’t 
believe  that  anyone  will  do  what  they 
say  they  will  by  when  they  say  they 
will.  ‘Tomorrow’  and  ‘next  week’ 
never  seem  to  come,”  Brown  said. 

•  The  importance  of  getting  the  roof 
on  quickly  cannot  be  overstressed. 
Brown  said.  Inspect  roofs  continu¬ 
ously. 

•  Do  not  put  dust  catchers  in  the 
press  room. 

•  Obtain  utilities  from  various 
sources  to  ensure  supplies  in  case  of  a 
cutoff  from  one  source. 

•  Maintain  security  on  the  job  site. 

“You  absolutely  will  need  to  get 

yourself  a  hard  hat  and  wear  it  at  all 
times,  because  you  are  going  to  find 
there  will  be  a  lot  of  rocks  thrown  in 
your  direction,”  Brown  said.” 

He  said  the  Journal-Constitution’s 
new  plant  was  built  several  years 


simply  could  not  be  achieved.  Furth¬ 
ermore,  growth  trends  were  to  the 
north,  and  it  became  obvious  that  we 
could  derive  additional  benefits  if  we 
were  to  build  a  new  plant  in  the  north- 
end  of  town  to  meet  this  growth  head 
on,”  Brown  said. 

Next,  an  engineering  company, 
Lockwood  Greene  Engineers,  was 
hired  to  perform  a  feasibility  study, 
and  it  concluded  that  a  plant  to  house 
two  presses  should  be  built  in  Gwin¬ 
nett  County,  north  of  Atlanta. 

Also  at  the  symposium,  entitled 
“So  You  Are  Going  to  Build  a  New 
Plant,”  Scott  Sherman,  production 
director  at  the  Orlando  (Fla.)  Sen¬ 
tinel,  discussed  how  that  newspaper 
expanded  into  a  satellite  plant  in  1972, 
and  10  years  later  consolidated  its 
operations  downtown  at  a  newly 
expanded,  centralized  production 
plant. 

The  decision  to  build  the  satellite 
plant  in  the  expanding  northern  sub¬ 
urbs  of  Seminole  County  was  made 
during  a  period  of  growth  and  opti¬ 
mism  in  the  area  in  the  early  70s.  At 
the  time,  the  newspaper’s  new  owner, 
the  Tribune  Co.,  was  leasing  the 
newspaper  building  from  its  former 
owner,  Martin  Anderson,  and  thus 
steered  clear  of  long-term  capital 
investment  at  the  site. 

But  after  the  plant  in  Seminole 
started  up  in  1972,  an  expected  boom 
failed  to  materialize;  instead  the 
(Continued  on  page  28) 
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energy  crisis  hit  in  1973.  Hotel  occu¬ 
pancy  fell,  and  traffic  increased.  In 
1976  the  engineering  company  Char¬ 
les  T.  Main  recommended  consolida¬ 
tion,  and  a  20-year  master  plan  was 
developed  in  1977. 

In  1978  Anderson  sold  the  land  and 
building  to  the  Tribune  Co.,  and  the 
Sentinel  purchased  surrounding  prop¬ 
erties  in  preparation  for  the  construc¬ 
tion  in  1979  of  a  $38  million  consoli¬ 
dated  production  facility. 

“The  best  location  in  Central  Flor¬ 
ida  in  the  80s  was  to  be  the  one  the 
Sentinel  had  been  in  for  40  years,  in 
downtown  Orlando,  right  off  Inter¬ 
state  4  and  State  Road  50,”  Sherman 
said.  “The  consolidated  production 
facility  could  also  take  advantage  of 
new  technology.  Only  24  units  and 
four  folders  of  modern  Metroliner 
Offset  presses  were  needed  to  replace 
the  43  units  and  six  folders  of  letter- 
press,  di-litho  and  older  offset.” 

The  plant  went  to  work  in  1982,  and 
the  newspaper  switched  back  its 
name  from  the  Sentinel  Star  to  the 
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Sentinel.  Since  then,  Disney’s  Epcot 
center  has  opened,  and  tourism, 
population  and  construction  have 
soared,  fueling  circulation  growth. 

According  to  the  master  plan, 
which  envisioned  expansion  in  the 
mid  80s,  a  new  press  bay  is  currently 
under  construction  and  two  inserters 
are  planned  in  added  mailroom  space. 
Existing  presses  are  being  expanded 
and  two  presses  are  being  installed. 
Space  for  a  sixth  nine-unit  press  is 
included. 

At  the  Boston  Globe,  a  satellite 
plant  was  chosen  as  the  only  way  to 
expand  and  convert  its  presses  to 
offset  while  meeting  increasing  pro¬ 
duction  demands. 

Donald  O’Neill,  Globe  production 
manager,  discussed  how,  faced  with 
sustained  growth  in  circulation  and  in 
the  number  of  pages  per  edition,  the 
paper  converted  from  di-litho  to 
offset  printing.  He  said  that  since 
1970,  circulation  has  grown  from 
560,000  to  820,000  on  Sunday,  and  to 
520,000  daily,  and  the  number  of 
pages  per  week  soared  from  585  to 
800,  the  Sunday  paper  alone  exceed¬ 
ing  300  pages. 

“We  could  not  expand  the  size  of 
our  existing  pressroom.  With  our 
huge  Sunday  products,  we  could  not 
consider  shutting  down  any  presses 
during  replacement  as  we  needed  all 
presses  to  maintain  production  sched- 
ules,”  he  said.  Additionally,  the 
newsprint  warehouse,  which  had  a 
capacity  in  1970  of  a  six-week  supply, 
could  handle  only  three  weeks  at  cur¬ 
rent  usage  rates.  Sunday  inserting, 
which  requires  much  floor  space  for 
storage  and  handling,  had  grown  dra¬ 
matically,  squeezing  space  to  its 
limits. 

“We  just  had  to  expand,”  O’Neill 
said.  “Since  previous  expansions  had 
already  put  us  wall-to-wall,  the  only 
option  open  to  us  was  to  build  a  satel¬ 
lite  plant.” 

Af^ter  a  five-month  search,  a  site 
was  chosen  —  30  acres  on  a  former 
railroad  yard,  30  miles  northwest  of 
Boston  in  Billerica,  an  area  of  market 
expansion. 

The  Globe  built  a  210,000-square- 
foot  plant  to  house  16  units  of  Goss 
Metroliner  Offset,  facsimile  receiv¬ 
ing,  platemaking  and  mailroom  equip¬ 
ment  plus  loading  docks.  It  opened  in 
1983  and  produces  30%  of  the  Globe’s 
newspapers. 

The  Billerica  plant  has  allowed  the 
downtown  plant,  expected  to  be  fin¬ 
ished  next  year,  to  continue  without 
disrupting  production. 

Like  Brown,  O’Neill  would  have 
preferred  to  contain  production  at  the 
downtown  plant  because  of  the  added 
costs  of  running  another  facility.  He 
said,  however,  that  distribution 


advantages  can  be  built  into  a  satellite 
operation,  including  increased  flexi¬ 
bility  and  backup  in  case  of 
emergency. 

O’Neill  advised:  “If  possible,  con¬ 
tain  your  entire  production  operation 
in  one  location.  However,  if  a  satellite 
facility  becomes  necessary,  pick  your 
site  well,  establish  maximum  perfor¬ 
mance  procedures  as  soon  as  possible 
and  invest  in  it  your  very  best  people. 
I  have  proof  that  this  really  pays  off.” 

ITU  and  CWA 
seek  merger 

The  shrinking  International  Typo¬ 
graphical  Union,  which  has  unsuc¬ 
cessfully  attempted  mergers  with  sev¬ 
eral  other  unions,  has  tentatively 
agreed  to  join  the  Communications 
Workers  of  America. 

The  proposed  merger  would  create 
a  printing,  publishing  and  media 
workers  division  within  the  CWA  and 
would  be  led  by  officers  elected  by  the 
printers  union. 

The  merger  would  have  to  be 
approved  by  ITU  members,  but  no 
date  has  been  announced  for  the  vote. 

Both  the  ITU  and  the  CWA  are 
affiliated  with  the  American  Federa¬ 
tion  of  Labor  and  Congress  of  Indus¬ 
trial  Organizations. 

The  ITU’s  membership  has 
declined,  due  primarily  to  automation 
in  typesetting,  from  more  than 
100,000  active  and  retired  members 
two  decades  ago  to  a  total  of  about 
75,000  members,  fewer  than  40,000  of 
whom  are  still  working. 

Financial  difficulties  brought  on  by 
the  declining  membership  have 
forced  union  leaders  to  seek  the  cover 
of  other  unions. 

Since  1984  the  ITU  has  discussed 
mergers  with  the  teamsters  union,  the 
Graphic  Communications  Interna¬ 
tional  Union  and  the  Newspaper 
Guild,  but  none  have  come  to  pass. 

Stauffer  to  acquire 
three  tv  stations 

Stauffer  Communications  Inc.,  the 
Topeka,  Washington-based  company 
that  purchased  one  Wyoming  televi¬ 
sion  station  and  its  two  satellites  in 
Nebraska  and  Colorado  two  months 
ago,  is  aquiring  three  more  stations. 

An  agreement  has  been  reached  for 
Stauffer  to  buy  KCWY-TV  in  Casper 
and  its  two  satellite  stations,  KOWY- 
TV  in  Lander  and  Riverton,  Wyom¬ 
ing,  and  KWWY-TV  in  Rock  Springs, 
Wyoming. 

Terms  of  the  sale,  which  is  subject 
to  approval  from  the  Federal  Commu¬ 
nications  Commission,  were  not  dis¬ 
closed. 
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AP  and  tech  workers 
agree  on  new  pact 

The  Associated  Press  and  the 
United  Telegraph  Workers,  which 
represents  301  technicians  at  the 
news  service,  reached  a  tentative 
agreement  on  a  new  two-year  con¬ 
tract. 

The  UTW  employees  at  AP  are 
involved  in  the  maintenance  and 
installation  of  equipment. 

Details  of  the  agreement  were  not 
immediately  released. 

AP  offered  a  two-year  contract 
with  a  3.5%  wage  increase  in  the  first 
year  and  a  2%  increase  in  the  second 
year.  AP  also  proposed  modification 
in  contract  language  having  to  do  with 
scheduling  and  assignments  on  the 
basis  of  seniority. 

N.Y.  News  to  buy 
facsimile  system 

The  New  York  News  has  agreed  to 
purchase  10  Laserite  facsimile  sys¬ 
tems  from  Gerber  Scientific  Instru¬ 
ment  Co.,  Gerber  said. 

The  flatbed  scanning  and  recording 
devices  will  be  used  to  transmit  page 
information  via  microwave  from  New 
York  City  to  two  remote  production 
plants.  Recorders  will  produce  page 
negatives  on  film  for  use  in  platemak¬ 
ing. 

Electronic  library 
slated  for  Syracuse 

VU/TEXT  Information  Services 
Inc.  says  it  will  install  its  first  stand¬ 
alone  electronic  library  at  Syracuse 
Newspapers  Inc. 

VU/TEXT,  Knight-Ridder’s  data 
base  company,  said  the  SAVE  system 
will  replace  a  manual  clip  file  at  the 
Newhouse  newspapers,  the  Post- 
Standard  and  Syracuse  Herald-Jour¬ 
nal  and  Her  aid- American. 

The  Syracuse  installation  differs 
from  other  electronic  libraries  on 
VU/TEXT  in  that  computer  files  will 
be  maintained  at  the  newspapers 
instead  of  at  VU/TEXT  headquarters 
in  Philadelphia.  The  Syracuse  papers 
will  join  some  30  other  newspapers 
plus  wire  services  and  other  informa¬ 
tion  sources  as  part  of  the  VU/TEXT 
data  base. 

“In  addition  to  saving  space,  main¬ 
taining  file  integrity  and  providing 
library  access  to  multiple  users,  it  is 
extremely  easy  to  use,”  said  Dee  Wil¬ 
son  vice  president  and  general  man¬ 


ager  of  VU/TEXT.  “Running  on 
AT&T  3B  series  of  hardware,  SAVE 
provides  a  complete,  economical  and 
expandable  stand-alone  system  that  is 
completely  supported  by  a  single 
vendor. 

*The  stand-alone  system  costs 
between  $80,000  and  $180,000, 
depending  on  the  size  and  features. 

VU/TEXT  also  announced  that  five 
other  newspapers  have  joined  the  sys¬ 
tem  as  service  bureaus.  They  are  the. 
Albany  (N.Y.)  Times-Union  and 
Knickerbocker  News,  Fresno  (Calif.) 
Bee,  Arizona  Republic  and  Phoenix 
Gazette. 

Phila.  papers  to  test 
latest  Atex  product 

Atex  Inc.  has  announced  that  the 
Philadelphia  Inquirer  and  Daily  News 
have  agreed  to  become  the  first  test 
site  of  the  newest  component  to 
Atex’s  developing  electronic  pub¬ 
lishing  system. 

Atex  said  its  Publication  Produc¬ 
tion  Node  will  be  tested  in  a  non-pro¬ 
duction  environment  in  Philadelphia 
beginning  this  summer. 

The  PPN,  employing  AT&T  3B15 
computers  and  6300  Plus  worksta¬ 
tions,  is  designed  to  integrate  depart¬ 
mental  data  bases  in  order  to  produce 
full  newspaper  pages  including  text, 
graphics  and  advertising. 

“We  think  we’re  ready  for  the 
challenge  of  introducing  graphics  into 
the  prepress  electronic  production 
stream,”  Olaf  Saugen,  manager  of 
advanced  systems  for  the  Philadel¬ 
phia  newspapers,  said. 

The  Philadelphia  newspapers  cur¬ 
rently  use  Atex’s  news  layout  system 
and  are  scheduled  to  add  its  classified 
pagination  system. 

PPN  is  expected  to  be  released  as  a 
product  in  the  second  quarter  of  1987. 

Atex  also  said  the  Providence  (R.I.) 
Journal  and  Evening  Bulletin  have 
contracted  to  upgrade  their  Atex  sys¬ 
tem  in  steps  to  include  editorial  and 
advertising  pagination. 

The  deal  includes  improvements  to 
editorial  and  classified  systems  plus 
26  new  terminals  for  the  copy  desk. 
Atex’s  Integrated  Advertising  Sys¬ 
tem  and  classified  pagination  will  be 
included. 

Calif,  paper  buys 
Headliner  Offsets 

The  Press-Enterprise  of  Riverside, 
Calif.,  has  agreed  to  buy  three  Goss 
Headliner  Offset  presses. 


Each  of  the  nine-unit  presses  will 
have  one  four-color  unit  and  four  half¬ 
decks  and  will  be  expandable  to  10 
units. 

The  purchase,  the  price  of  which 
was  not  announced,  is  part  of  the 
newspaper’s  $40  million  expansion 
program. 

The  Press-Enterprise,  which 
posted  a  circulation  gain  better  than 
15%  during  the  last  two  years,  will 
acquire  property  adjacent  to  its  down¬ 
town  plant — including  a  public  street 
and  14  private  home  sites  —  in  order 
to  build  more  space  for  mailroom 
operations  and  newsprint  storage. 
Two  Harris  Graphics  Corp.  inserters 
are  scheduled  to  join  two  existing 
inserters. 

Part  of -the  expansion  included  a  $3 
million  fleet  maintenance  facility  that 
opened  in  June  on  a  two-acre  site,  a 
half-mile  from  the  main  plant. 

The  entire  expansion  is  expected  to 
be  complete  in  1988. 

Solna  announces 
European  sales 

Solna  has  announced  the  sale  of  a 
10-unit  Distributor  offset  press  to  the 
Italian  newspaper  group,  Rizzoli. 

The  press,  to  be  equipped  with  a 
folder  rated  at  30,000  papers  per  hour, 
is  planned  for  Puglia  in  Southern  Italy 
at  a  satelite  printing  plant. 

Solna  also  announced  sales  of  a 
commercial  press  to  a  Norwegian 
magazine  printer,  a  nine-unit  Dis¬ 
tributor  D25  press  to  a  Danish  printing 
company  and  a  10-unit  Distributor 
D25,  equipped  with  hot-air  drier  and 
chill-roll  assembly,  to  a  Finnish  com¬ 
mercial  and  weekly  newspaper 
printer. 

Eckhardt  retires 
after  21  years 
at  Harris  Graphics 

H.T.  “Ted”  Eckhardt  has  retired 
after  21  years  with  Harris  Graphics 
Corp. 

Eckhardt,  well  known  in  the  print¬ 
ing  equipment  industry  through  his 
writings  and  speaking  engagements, 
directed  merchandising  at  Harris 
Graphics’  corporate  headquarters  in 
Melbourne,  Fla.,  for  12  years.  He 
later  led  the  printing  equipment  group 
and  export  sales  organization  from 
Westerly,  R.I. 

Eckhardt  plans  to  write  and  consult 
from  his  home  in  Mystic,  Ct. 
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Professor  says 
blacks  pick  tv  over 
papers  for  careers 

Fewer  blacks  choose  careers  in 
newspapers  than  in  television,  in  part 
because  blacks  in  America  find  televi¬ 
sion  reporting  the  most  credible  news 
source,  according  to  a  recent  study  by 
a  University  of  Florida  journalism 
professor. 

According  to  Leonard  Tipton, 
blacks  make  up  only  5.7%  of  newspa¬ 
per  staffs  in  the  U.S.  By  the  year 
2000,  however,  the  American  Society 
of  Newspaper  Editors  will  try  to 
boost  that  percentage  so  that  it  more 
closely  mirrors  the  general  popula¬ 
tion.  The  U.S.  Census  Bureau  pro¬ 
jects  that  blacks  will  make  up  16.9% 
of  the  nation’s  total  population  by  the 
beginning  of  the  next  century. 

To  help  newspaper  editors  attract 
more  black  reporters,  Tipton  sug¬ 
gested  stressing  the  social  responsi¬ 
bility  and  prestige  of  the  medium,  as 
well  as  a  newspaper  career  being  the 
chance  to  do  something  for  the  black 
community.  Since  career  decisions 
are  often  based  on  personal  experi¬ 
ences,  Tipton  also  suggested  that  stu¬ 
dents  in  junior  high  and  high  schools 
be  given  positive  experiences  with 
newspapers. 

Open  meeting  laws 
strengthened  by  bill 

The  Pennsylvania  legislature  has 
sent  Gov.  Dick  Thornburgh  a  bill  that 
would  strengthen  the  open  meeting 
laws,  which  have  been  weakened  by 
court  decisions  since  the  state 
adopted  a  Sunshine  Act  in  1974. 

The  House  of  Representatives 
unanimously  approved  the  measure, 
which  earlier  had  also  passed  the 
Senate  unanimously,  requiring  public 
agencies  to  open  discussion  sessions 
to  the  press  and  public,  except  during 
meetings  involving  personnel,  collec¬ 
tive  bargaining,  real  estate,  litigation, 
confidentiality  protected  by  law  or 
academic  admissions  or  standings  for 
college  agencies. 

Pennsylvania’s  existing  Sunshine 
Law  lost  much  of  its  effectiveness  in 
1977,  when  the  state’s  Common¬ 
wealth  Court  ruled  that  virtually  all 
important  discussions  could  be  held 
in  private  executive  sessions,  only  re¬ 
quiring  meetings  where  votes  were 
taken  to  be  open. 

The  Pennsylvania  Newspaper 
Publishers  Association  and  Common 
Cause  of  Pennsylvania  pushed  for  the 


remedial  legislation  in  the  General 
Assembly,  although  during  its  course 
through  the  legislature,  the  bill  was 
opposed  by  local  government  associ¬ 
ations. 

The  bill  applies  to  the  governor’s 
cabinet  when  meeting  on  policy  mat¬ 
ters,  the  legislature,  state  and  local 
government  agencies,  school  boards 
and  the  trustees  of  state-owned  and 
state-aided  colleges,  universities  and 
community  colleges.  Those  found  in 
violation  of  the  proposed  law  would 
be  subject  to  a  fine  of  up  to  $100. 

Edit  board  meeting 
broadcast  live 
on  Chicago  radio 

In  what  is  believed  to  be  a  newspa¬ 
per  “first,”  an  entire  meeting  of  the 
Chicago  Tribune  editorial  board  was 
recently  broadcast  live  by  Chicago 
Public  Radio  Station  WBEZ-FM. 

The  90-minute  broadcast  was  heard 
on  “Studio  A,”  a  Tuesday  through 
Friday  program  on  the  station.  The 
event  included  pre-meeting  inter¬ 
views  with  James  D.  Squires,  Tribune 
editor  and  executive  vice  president. 
Jack  Fuller,  the  paper’s  editorial  page 
editor.  Tribune  historian  John 
McCutcheon  and  associate  editorial 
page  editor  Lois  Wille. 

Except  for  brief  radio  phone  and 
taped  tv  interviews,  the  editorial 
board  meeting  was  the  first  live 
broadcast  to  originate  from  the  news- 
paper  since  1955,  when  editor/ 
publisher  Robert  R.  McCormick’s 
“Chicago  Theater  of  the  Air”  ended 
after  more  than  two  decades. 

Newsletters  given 
to  press  foundation 

A  donation  of  3,000  subscription 
newsletters  to  the  National  Press 
Foundation  for  use  by  the  National 
Press  Club’s  Library  Reference  Cen¬ 
ter  was  recently  announced  by  Joseph 
R.  Slevin,  the  Foundation’s  president 
and  CEO.  The  donors  were  Howard 
Penn  Hudson  and  Mary  Elizabeth 
Hudson  of  Rhinebeck,  New  York. 

In  addition  to  the  64  volumes  of 
newsletters,  Hudson’s  gift  included  a 
set  of  Hudson’s  Washington  News 
Media  Directory,  starting  with  the 
first  issue  in  1986,  and  $10,000. 

Howard  Hudson,  who  has  been 
called  the  “dean  of  newsletters  in 
America,”  publishes  the  Newsletter 
on  Newsletters,  the  annual  Newslet¬ 
ter  Directory  and  the  yearly  Washing¬ 
ton  News  Media  Directory. 


Fellowship  seminar 
appiications  due 

The  American  Newspaper 
Publishers  Association  Foundation  is 
accepting  applications  for  Minority 
Fellowships  to  newspaper-related 
training  seminars,  scheduled  for  the 
second  half  of  1986. 

Twelve  fellowships  will  be 
awarded.  Full-time  minority  newspa¬ 
per  employees  in  all  departments  and 
journalism  educators  (not  students) 
are  eligible.  The  seminars  for  which 
fellowship  candidates  may  apply  offer 
training  for  people  in  all  newspaper 
departments  and  for  educators  who 
work  with  minority  students. 

Newspaper  executives  and  jour¬ 
nalism  school  administrators  are 
asked  to  nominate  candidates  who 
demonstrate  managerial  potential. 
Self-nomination,  with  a  supervisor’s 
recommendation,  also  is  encouraged. 
The  fellowships  cover  seminar, 
travel,  hotel  and  meal  expenses. 

All  applications  must  be  received 
by  the  ANPA  Foundation  by  July  25. 
For  more  information,  call  Nancy 
Osborn  at  (703)  648-1053. 

Conn,  paper,  tv 
plan  joint  coverage 

The  Hartford  Courant  and  Connec¬ 
ticut  Public  Television  have  teamed 
up  to  provide  joint  gavel-to-gavel 
coverage  of  the  1986  state  Republican 
and  Democratic  conventions. 

CPT’s  Bob  Douglass  will  anchor 
the  coverage,  and  Don  Noel,  Courant 
political  columnist,  will  co-anchor. 
Commentary  will  be  provided  by 
Charles  F.J.  Morse,  Courant  politick 
writer;  Irving  M.  Kravsow,  the  pa¬ 
per’s  associate  editor;  and  editorial 
page  editor  John  H.  Zakarian. 

Ala.  scholars  win 
first  award  named 
for  ex-pubiisher 

Charles  “Andy”  Goldthwaite  and 
John  Edward  McCuan  have  been 
named  as  the  first  recipients  of  the 
Clarence  B.  Hanson  Jr.  Presidential 
Scholarships  at  the  University  of  Ala¬ 
bama  in  Birmingham. 

The  scholarships  will  be  presented 
annually  by  the  Birmingham  News 
from  a  $250,000  gift  made  in  the  name 
of  the  late  Clarence  B.  Hanson,  for¬ 
mer  president  and  publisher  of  the 
News, 
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Sacramento  Bee  and  former  printers  near  final  settlement 


An  eight-year  dispute  between  the 
Sacramento  Bee  and  former  printers 
has  been  all  but  resolved  with  accep¬ 
tance  by  the  printers  of  a  $3.5  million 
settlement. 

The  printers,  who  walked  off  their 
jobs  in  1978,  voted  30-24  to  accept  the 
offer  from  McClatchy  Newspapers. 
The  offer  did  not  include  job  rein¬ 
statement. 

The  company  said  the  printers’ 
vote  was  a  major  step  toward  final 
settlement  but  noted  that  a  number  of 
issues  must  still  be  resolved.  Bee 
attorney  Allen  Teagle  said  the  settle¬ 
ment  will  be  in  limbo  until  printers 
sign  release  forms  freeing  the  newspa¬ 
per  from  future  legal  claims. 

Attorneys  for  McClatchy  and  the 
Union  were  to  confer  on  other  mat¬ 
ters  with  Federal  Judge  Raul  A. 
Ramirez,  who  mediated  negotiations 
for  eight  months. 

Under  the  agreement,  McClatchy 
will  pay  the  $3.5  million  in  cash  to  the 
printers  over  three  years.  Each 
printer  is  expected  to  get  about 
$55,000  before  taxes.  The  offer  also 
includes  a  pension  plan  of  about  $180 
a  month  plus  extra  money  to  retrain 
workers  who  were  substitute  printers 


when  the  union  printers  left  their  jobs 
in  support  of  striking  Bee  mailers. 

Despite  the  vote,  Hoyt  Simmons, 
president  of  Central  Valley  Typogra¬ 
phical  Union  Local  46,  said,  “With  no 
jobs,  there’s  not  enough  in  the  pack¬ 
age.  They  (printers)  are  probably 
lucky  if  they  get  $45,000  out  of  it.” 


Under  the  agreement, 
McClatchy  will  pay  the 
$3.5  million  in  cash  to 
the  printers  over  three 
years. 


Erwin  Potts,  McClatchy  executive 
vice  president,  commented: 

“I  am  pleased  that  the  majority  of 
the  printers  seem  to  think  this  is  a  fair 
settlement,  and  we  certainly  hope  this 
whole  unfortunate  episode  is  behind 
us.” 

Since  the  walkout  in  1978,  the  print¬ 
ers  and  McClatchy  have  fought  a  bit¬ 
ter  legal  battle. 

The  printers  had  rejected  the  settle¬ 
ment  offer  twice  before.  Last  month. 


Judge  Ramirez  told  the  printers  that 
another  turndown  could  tie  up  the 
case  in  lawsuits  for  another  three 
years  with  no  better  resolution  at  the 
end.  Ramirez  downplayed  the  Bee’s 
insistence  of  release  forms  as  a  condi¬ 
tion  of  the  settlement. 

“We’ve  been  at  this  for  so  long  that 
everybody’s  scared  of  their  own 
shadow,”  he  declared.  “As  far  as  I’m 
concerned,  the  union  filed  the  suit, 
and  when  the  union  ratifies  the  agree¬ 
ment  with  a  vote,  then  the  suit  is 
over.” 

But  Teagle  contended  the  release 
forms  remained  a  serious  issue  and 
were  part  of  the  settlement  package. 

“A  deal’s  a  deal,  and  pieople  must 
keep  their  commitments,”  he 
asserted.  “If  we’re  going  to  spend  this 
amount  of  money  on  a  settlement,  we 
don’t  want  to  turn  around  and  face  a 
bunch  of  individual  lawsuits.” 

Globe  ups  price 
of  Sun.  editions 

The  Boston  Globe  has  upped  the 
price  of  its  Sunday  editions  sold 
through  retail  outlets  beyond  30  miles 
of  Boston  to  $1.25,  a  25-cent  increase. 


IN  ENTERTAINMENT 


Debra 

Katz 

gives  all  the 
answers  to 
readers’  showbiz 
questions  twice 
a  week  in 
Celebrity  Corner. 


Guy 

MacMillin 

is  the  Videot. 
Once  a  week, 
this  humorous 
column  lampoons 
and  praises  the 
world  of  TV. 


Frank 

Sanello 

is  your  readers’ 
hotline  to 
Hollywood. 
Elach  week  he 
reports  on 
celebrities  and 
entertainment. 


NEA’s  entertainment  features  amuse  and  inform.  They’re  just  part  of  the  NEA 
Service.  We  deliver  a  wide  range  of  top-quality  features. 


For  more  information  about  the  NEA  ADVANTAGE, 
call  Brad  Bushell  at  1-800-221-4816  (in  New  York,  212-692-3700). 

TO  NEWSPAPER  ENTERPRISE 
i!i  ASSOCIATION 

200  PARK  AVENUE,  NEW  YORK,  NEW  YORK  10166 
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Pat  Brady  on  the  rise  of  ‘Rose  is  Rose’ 

The  Chicago-based  cartoonist  talks  about  his  United  Feature 
Syndicate  comic,  which  stars  a  homemaker  and  her  family 

By  David  Astor 

When  Pat  Brady  created  a  family- 
oriented  comic  in  1983,  he  knew  he 
wouldn’t  have  too  much  trouble 
coming  up  with  strip  ideas.  After  all, 
the  cartoonist’s  own  experiences  as  a 
husband  and  father  were  a  good 
source  of  material. 

But  Brady  recalled  being  “a  little 
hesitant”  about  having  a  housewife 
character  in  the  comic.  “I  had  in  mind 
the  negative  stereotype  of  the  home¬ 
maker  —  bored,  dissatisfied,  kind  of 
restless,  wishing  life  was  better,”  he 
said. 

Then  the  cartoonist  saw  a  Phil 
Donahue  show  featuring  several 
homemakers  who  were  “extremely 
enthusiastic”  about  what  they  were 
doing.  The  program  left  Brady  feeling 
more  encouraged  about  his  strip,  and 
he  sent  it  off  to  a  half-dozen  major 
syndicates.  United  Feature  Syndicate 
was  interested,  and  introduced  “Rose 
is  Rose”  to  newspapers  in  April  of 
1984. 

The  comic  stars  the  three-member 
Gumbo  family  —  “witty”  and  “capa¬ 
ble”  (yet  “vulnerable”)  homemaker 
Rose,  her  “laid-back”  handyman 
husband  Jimbo,  and  their  humorous 
two-year-old  son  Pasquale. 

“All  three  are  main  characters,  but 
Pasquale  is  sort  of  the  essence  of  the 
strip,”  said  Brady.  “He  sees  every¬ 
thing  in  the  world  with  new  eyes.  It’s 
his  kind  of  spirit  that  I  try  to  grab  on 

to.”  cago  apartment  with  a  pad  and  pen,  Inc.”  comic  that  ended  up  being  dis- 

It  is  no  coincidence  that  the  Brady  waiting  for  something  funny  to  hap-  tributed  by  the  old  Register  and  Trib- 

family  also  has  three  members  —  Pat,  pen.  ‘“A  watched  pot  never  boils,”’  une  Syndicate  for  three  years.  Brady 

his  wife  Barbara,  and  their  now-four-  noted  the  cartoonist,  who  said  “Rose  recalled  that  the  strip  began  with  35  to 

year-old  daughter  Chloe.  But  while  is  Rose”  gags  inspired  by  his  family  40  newspaper  clients,  but  slipped  to 

Brady  draws  heavily  on  his  own  occur  to  him  in  the  normal  course  of  about  10  in  1983.  One  of  the  reasons 

domestic  situation  for  “Rose  is  daily  events.  “Graves,  Inc.”  did  not  do  as  well  as 

Rose”  ideas,  the  comic  is  not  strictly  “Ideas  pop  into  my  head  like  toast  “Rose  is  Rose,”  Brady  believes,  was 
autobiographical.  popping  out  of  a  toaster,”  he  stated.  that  it  was  set  in  a  business  office. 

For  one  thing,  Pat  is  obviously  in  a  Brady,  it  should  be  noted,  doesn’t  Since  the  cartoonist  was  not  working 

different  profession  than  Jimbo  rely  on  his  family  life  for  a// “Rose  is  in  such  a  milieu  at  the  time,  it  was 

(whose  handyman  skills  Brady  would  Rose”  episodes.  On  many  occasions,  harder  to  come  up  with  ideas, 
like  to  have).  Also,  Barbara  is  he’ll  come  up  with  a  strip  after  How  well  is  “Rose”  doing?  A 

employed  four  months  a  year  (as  an  observing  things  in  public  or  reading  a  United  list  shows  about  1 10  U.S.  and 

editor  with  the  American  Hospital  newspaper  or  magazine.  foreign  subscribers,  including  the 

Association).  And  Chloe  is  a  girl.  The  38-year-old  cartoonist  writes  Boston  Globe,  Dallas  Times  Herald, 

But  there  are  some  similarities  “Rose  is  Rose”  in  the  morning,  often  Denver  Rocky  Mountain  News, 
between  members  of  the  Brady  and  at  his  local  library.  “I  think  the  librar-  Detroit  News,  Oakland  Tribune,  Phil- 

Gumbo  families.  Chloe,  for  instance,  ians  are  scared  of  me,”  Brady  joked,  adelphia  Daily  News,  St.  Louis 

hates  wearing  shoes  just  as  much  as  “because  every  time  I  get  an  idea  a  Globe-Democrat,  San  Antonio 
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An  episode  from  earlier  this  month  featuring  Rose  and  Pasquale. 

light  bulb  appears  above  my  head!” 
y,  ^  y  Brady  draws  “Rose  is  Rose”  dur- 

ing  the  afternoon  in  his  apartment- 

^  '  r  based  studio. 

j  i  f  When  he’s  not  working  on  his 

^  (  J  United-distributed  comic,  Brady 

does  freelance  commercial  art.  He 
currently  draws  a  strip  for  Coors  beer 
appear  every  Friday  in  the 
\v  a//^^  Chicago  Sun-Times  sports  section. 

Kentucky,  Brady  lived  in 

'Mm  \  Florida,  Georgia,  Kansas,  and 

j  Indiana  before  his  family  finally 

stayed  put  in  Illinois.  His  favorite 
comics  as  a  kid  included  “Little 
Nemo  in  Slumberland”  by  Winsor 
McCay  and  “Captain  and  the  Kids” 
A  Pat  Brady  self-caricature.  Rudolph  Dirks. 

Brady  went  on  to  attend  Wisconsin 
Pasquale.  State  University,  where  he  majored  in 

While  Brady  family  goings-on  give  art  and  minored  in  English.  Then 
the  cartoonist  gag  ideas,  he  usually  Brady  worked  as  a  civil  engineering 

has  to  “play  with”  and  “hone”  what  draftsman,  social  worker,  and  layout 

he  sees  and  hears  before  a  usable  artist  for  Montgomery  Ward  depart- 
“Rose  is  Rose”  episode  emerges.  ment  store  catalogs. 

And  Brady  doesn’t  roam  his  Chi-  In  1980,  he  started  the  “Graves, 
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Express-News,  and  San  Diego  Trib¬ 
une. 

For  a  relatively  new  strip,  “Rose  is 
Rose’’  is  also  faring  well  in  newspaper 
comic  polls.  It  finished  first,  for 
instance,  in  reader  surveys  conducted 
by  the  Quincy  (Mass.)  Patriot  Ledger 
and  the  Lewiston  (Maine)  Journal. 

One  “Rose”  reader  is  Charles  M. 


Schulz  (a  favorite  cartoonist  of 
Brady’s).  The  United-distributed 
“Peanuts”  creator  observed  that  he 
admires  the  comic’s  drawing,  and 
said  of  Brady:  “He’s  developing  good 
characters  —  which  is  the  foundation 
of  any  good  comic  strip. 

“The  little  kid  is  the  best  part  of  the 
strip,”  continued  Schulz  (who 


emphasized  that  he  likes  Rose  and 
Jimbo,  too).  “The  things  he  says  are 
very  original.  I  just  think  Pasquale  is 
funny.” 

The  PaperJacks  publishing  com¬ 
pany  also  likes  Brady’s  comic,  having 
contracted  for  a  quartet  of  “Rose  is 
Rose”  books.  The  first  collection 
came  out  this  spring,  while  the  second 
is  scheduled  for  September  release. 


New  Yorker  cartoonist  George  Booth  begins  comic 


A  daily  and  Sunday  comic  by  The 
New  Yorker  cartoonist  George  Booth 
was  introduced  July  14  by  Universal 
Press  Syndicate. 

Universal  said  “Local  Item;”  fea¬ 
tures  a  “world  of  frumpy  people. 


Mr.  and  Mrs.  Raycel  Waits 
broke  loose  and  got  out  of 
the  pasture  Tuesday. 


lumpy  pets,  and  dumpy  couches”  in  a 
small  town  called  Mercy. 

Initial  clients  include  the  Baltimore 
Sun,  Chicago  Tribune,  Dallas  Times 
Herald,  Denver  Rocky  Mountain 
News,  Detroit  News,  Portland 


Working  out  with  Waits  in  a  'Local  Item:'  episode. 


Summers  comic  spoofs  transport 


'THYS  euMP9^''tO«UNP&R  RUSK  HOUR  1% 

&cmH&  iR»vcwrciP<5f6» 

TiNSKtH  tAMUTE&NSO/  " 

It's  the  wheel  thing. 


‘For  Parents  Only’  feature  begins 


“For  Parents  Only,”  a  weekly 
question-and-answer  column  by  a 
child  and  adolescent  psychologist, 
has  been  introduced  by  the  Los 
Angeles  Times  Syndicate. 

Topics  covered  in  the  550-word  fea¬ 


ture  include  sibling  rivalry,  single 
parents,  drugs,  kids  and  money, 
depression,  violence  in  the  media, 
abused  children,  cliques,  reckless 
driving,  running  away,  provocative 
(Continued  on  page  34) 


Oregonian,  San  Francisco  Chronicle, 
and  Seattle  Post-Intelligencer. 

Bom  in  Missouri  in  1926,  Booth 
studied  at  the  Chicago  Academy  of 
Fine  Arts,  the  Corcoran  School  of  Art 
in  Washington,  D.C.,  and  Adelphi 
University  and  the  School  of  Visual 
Arts  in  New  York.  Drafted  in  1944,  he 
served  in  the  Marines  and  got  his  start 
as  a  cartoonist  at  The  Leatherneck 
magazine. 

Booth  was  subsequently  corporate 
art  director  for  Bill  Communications 
in  New  York,  and  became  a  full-time 
illustrator  in  1964.  His  cartoons  have 
appeared  in  The  New  Yorker  since 
1969.  Booth  has  also  written  and  illus¬ 
trated  several  books. 


Various  aspects  of  motor  transpor¬ 
tation  —  including  traffic  jams,  used- 
car  salesmen,  and  auto  loans  —  are 
the  subject  of  a  daily  comic  that  will 
be  introduced  August  4  by  the 
Washington  Post  Writers  Group. 

“Lug  Nuts”  —  available  in  strip  or 
panel  form  —  is  by  WPWG  and 
Orlando  Sentinel  editorial  cartoonist 
Dana  Summers. 

A  graduate  of  the  Art  Institute  of 
Boston,  Summers  was  previously  edi¬ 
torial  cartoonist  for  newspapers  in 
Fayetteville,  N.C.,  and  Dayton.  His 
editorial  cartoons  appears  in  papers 
such  as  the  Arizona  Republic,  Chi¬ 
cago  Tribune,  Cleveland  Plain 
Dealer,  Denver  Post,  Detroit  News, 
Providence  Journal,  St.  Louis  Post- 
Dispatch,  Seattle  Times,  and 
Washington  Post. 


READERS 
EAT  IT  UR 


W 


IW- 


Dish  up  our  ready-to-serve  package, 
including  Jeanne  Jones"'Cook  It 
Light,"  home  entertaining,  vege¬ 
tarian  recipes  and  1 5-minute  meals. 
Your  readers  will  ask  for  seconds. 

Call  toll-free  800-445-4555  for  a 
sample  cooking  mini  package. 
Alaska,  California,  Hawaii  and  Can¬ 
ada,  call  collect  (619)  293-1818.  Get 
the  package  that  ties  up  readership 
and  revenues. 
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(Continued  from  page  33) 
dress,  leaving  for  college,  working 
mothers,  stepparenting,  discipline, 
fathers’  roles,  and  caring  for  prop¬ 
erty. 

Writing  the  column  is  developmen¬ 
tal  and  clinical  psychologist  Dr. 
Pamela  Cantor.  An  associate  profes¬ 
sor  at  Boston  University  for  10  years, 
she  has  taught  at  the  Radcliffe  Insti- 

tute  of  Harvard  University  and  is 
associate  director  of  the  Cambridge 
Hospital  Center  for  the  Study  of  Sui¬ 
cide  at  Harvard.  Since  1972,  Dr.  Can¬ 
tor  has  also  been  in  private  practice  in 
Chestnut  Hill,  Massachusetts. 

The  42-year-old  Ph.D.  graduate  of 
Columbia  University  is  the  author  of 
Understanding  a  Child’s  World: 
Readings  in  Infancy  Through  Adoles- 

cence  (McGraw-Hill,  1977).  Articles 
by  and  about  Dr.  Cantor  have 
appeared  in  the  New  York  Times, 
USA  Today,  Time,  Newsweek,  Peo¬ 
ple,  and  other  publications.  And  she 
lectures  frequently  and  appears  on 
television  and  radio  programs. 

Her  initial  “For  Parents  Only” 
clients  include  the  Chicago  Tribune 
and  Los  Angeles  Times. 

Lewis  Little  forms  own  company  after  leaving  NAS 


Veteran  syndicate  executive  Lewis 
A.  Little  and  his  wife,  journalist  Mary 
Ellen  Corbett,  have  formed  an  edito¬ 
rial  consulting  company  to  develop 
new  features  and  provide  an  intern¬ 
ship  program  for  aspiring  gag  writers 
and  cartoonists. 

Little  was,  until  recently,  executive 
vice  president  for  editorial  develop¬ 
ment  at  News  America  Syndicate.  The 
parting  was  apparently  not  an  ami¬ 
cable  one,  because  both  Little  and 
NAS  president/chief  executive 
officer  Richard  S.  Newcombe 
declined  to  publicly  comment  on  why 
Little  left  and  whether  a  firing  or  res¬ 
ignation  was  involved.  Jack  Prahl,  as 
NAS  director  of  feature  develop¬ 
ment,  has  taken  Little’s  place. 

The  name  of  the  new  company  is 
Lew  Little  Enterprises,  and  it  will 
offer  Tribune  Media  Services  first 
rights  to  new  text  and  comic  features. 
If  TMS  declines,  LLE  can  offer  the 
property  to  another  syndicate  or  dis¬ 
tribute  it  directly  to  newspapers. 


LLE  plans  to  negotiate  long-term 
syndication  agreements  with  writers 
and  cartoonists,  added  Little. 

“Traditionally,  syndicates  contract 
with  a  contributor  and  work  with  him 
or  her  to  develop  one  specific  idea, 
and  if  that  doesn’t  click,  then  the  con¬ 
tributor  often  has  to  start  over  again 
to  figure  out  how  to  tap  the  ever- 
changing  syndication  market,”  stated 
Little.  “I  plan  to  keep  my  contribu¬ 
tors  current  on  these  market  changes 
and  hope  to  fill  a  need  by  sticking  with 
them,  even  if  their  initial  proposals 
aren’t  accepted  by  the  first  syndicate 
approached  or  by  the  marketplace. 

“My  experience  has  been  that  crea¬ 
tors  —  particularly  creators  of  suc¬ 
cessful  comic  features  —  rarely  con- 
nect  with  their  first 
submissions  .  .  .  .” 

Under  the  internship  program, 
LLE  will  critique  gags  each  month 
through  the  mail  for  a  fee. 

The  52-year-old  Little  has  worked 
for  United  Feature  Syndicate,  King 


DON'T  GO  OVER  THE  EDGE!  ORDER  YOUR  OWN  SUBSCRIPTION  TO 
E&P.  USE  THE  CONVENIENT  BIND-IN  CARD  IN  THIS  ISSUE. 


Lewis  A.  Little 

Features  Syndicate,  the  old  Register 
and  Tribune  Syndicate,  and  other 
syndicates  as  well  as  newspapers 
such  as  the  Los  Angeles  Times. 
Among  the  comics  launched  under  his 
direction  are  “Garfield”  by  Jim 
Davis,  “Drabble”  by  Kevin  Fagan, 
“Luann”  by  Greg  Evans,  “Marvin” 
by  Tom  Armstrong,  “Tumbleweeds” 
by  Tom  K.  Ryan,  and  “Wee  Pals”  by 
Morrie  Turner. 

Little  is  president  and  editor  of 
LLE  —  based  at  Wheeler  Rd.,  Box 
99,  Brandon,  Vt.  05733  —  while  Cor¬ 
bett  is  managing  editor.  Corbett  will 
continue  to  operate  the  Mary  Ellen 
Corbett  Syndicate,  which  distributes 
Martha  Smith’s  “Singlesmith”  col¬ 
umn  and  is  in  the  market  for  other 
features  of  special  interest  to  women 
readers. 

j 

Camel  name  contest 

Cartoonist  “Boro”  of  the  Dana 
Point,  Calif. -based  Davy  Associates 
has  asked  readers  to  name  the  baby 
camel  in  his  “King  Tot”  strip.  The 
winner  will  receive  $50,  with  all  other 
entrants  getting  an  autographed 
drawing. 
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Tv  stations’  sale  to  offset  cost  of  A.S.  Abell  acquisition 


The  Times  Mirror  Company,  the 
A.S.  Abell  Company  and  the  Gillett 
Group  Inc.,  have  announced  an 
agreement  under  which  Gillett  will 
purchase  WMAR-TV  in  Baltimore, 
Maryland,  and  WRLH-TV  in  Rich¬ 
mond,  Virginia,  in  connection  with 
the  previously  announced  merger  of 
Abell  into  Times  Mirror. 

The  more  than  $200  million  that 
Times  Mirror  will  get  for  sale  of  the 
two  television  stations  may  act  as  a 
rebate  against  the  $600  million  the 
company  recently  paid  for  Abell, 
leaving  the  total  net  cost  around  $400 


Abell  publishes  the  Baltimore  Sun 
and  Evening  Sun. 

The  agreement  to  sell  the  tv  sta¬ 
tions  is  subject  to  approval  by  the 
Federal  Communications  Commis¬ 
sion  for  transfer  of  the  television 
licenses,  other  governmental  approv¬ 
als  and  the  completion  of  the  Times 
Mirror/ Abell  merger.  The  merger  and 
the  sale  of  the  television  stations  are 
expected  to  be  completed  later  this 
year. 

“Since  FCC  regulations  prohibit 


UNESCO  press  study  worries  FIEJ 


Newspaper  publishers  from  27 
countries  have  called  on  UNESCO  to 
abandon  theoretical  studies  and 
research  programs  on  the  press  and  to 
stick  to  concrete  projects  for  helping 
the  media,  particularly  those  in  de¬ 
veloping  countries. 

The  International  Federation  of 
Newspaper  Publishers  (FIEJ),  whose 
members  include  the  national 
publishers’  associations  of  the  United 
States,  Japan,  India,  the  whole  of 
western  Europe  and  several  Latin 


American  nations,  told  UNESCO 
that  its  studies  and  research  are 
largely  a  waste  of  effort  and  do  not 
contribute  to  the  solution  of  the  seri¬ 
ous  problems  affecting  the  world¬ 
wide  free  flow  of  information. 

FIEJ,  whose  objective  is  the 
defense  and  promotion  of  press  free¬ 
dom  and  the  economic  independence 
of  newspapers  as  essential  to  that 
freedom,  had  been  asked  by 
UNESCO,  as  a  credited  non-govem- 
ment  organization,  to  give  its  views 


Remembering  those  lost  at  sea 


The  Baltimore  Sun  newspapers  recently  bought  billboard  space  to  honor 
the  two  dead  and  two  missing  crew  members  of  the  Pride  of  Baltimore 
which  sank  May  24,  200  miles  from  Puerto  Rico.  The  clipper  was  on  its  way 
back  to  Baltimore  and  was  scheduled  to  participate  as  one  of  the  Tall  Ships  in 
the  Fourth  of  July  statue  of  Liberty  Centennial  celebration  in  New  York. 


the  aquisition  of  a  newspaper  and 
television  station  in  the  same  market, 
we  have  no  choice  but  to  sell 
WMAR,”  said  Times  Mirror  chair¬ 
man,  president  and  chief  executive 
officer  Robert  F.  Erburu. 

According  to  Bonnie  F.  Chaikind,  a 
Times  Mirror  spokesperson,  while 
the  sale  of  the  Richmond  station  was 
not  required  by  the  FCC,  Gillett  — 
whom  Times  Mirror  says  is  a  “qual¬ 
ity  operator”  well-qualified  to  take 
over  the  broadcast  outlets  —  made 
an  offer  for  both  stations  that  Times 
Mirror  saw  as  a  fair  arrangement. 

on  the  preparation  of  the  agency’s 
program  and  budget  for  1988-89,  in 
the  light  of  current  projects. 

In  specific  comments  on  individual 
aspects  of  current  programs,  FIEJ 
supported  practical  UNESCO  aid  to 
overcome  the  real  difficulties  faced 
by  journalists  in  the  field,  such  as 
helping  developing  countries  to 
acquire  and  manufacture  communica¬ 
tions  equipment. 

But  on  current  research,  for  exam¬ 
ple,  FIEJ  said  that  studies  on  subjects 
like  the  “so-called  ‘right  to  communi¬ 
cate’  are  so  much  wasted  effort.  The 
outcome  of  such  researches  have 
been  shown  to  be  entirely  predict¬ 
able,”  according  to  the  FIEJ  reply. 

FIEJ  also  appealed  to  UNESCO  to 
opt  out  of  the  training  of  communica¬ 
tion  personnel  altogether,  on  the 
grounds  that  the  real  objective  of  such 
projects  is  often  questionable. 


Shop  talk 

(Continued  from  page  44) 


today  think  nothing  about  living  at 
home  with  their  parents  until  their 
mid-20s  or  early  30s.  I  wonder 
whether  the  lack  of  jobs  for  youths 
doesn’t  encourage  that  very  thing? 

I  don’t  want  the  youth  carrier  job  to 
disappear,  but  other  than  these  words 
I  am  at  a  loss  to  prevent  it.  Bertrand 
Russell  once  wrote  that  “we  must 
care  about  the  world  we  will  not  see,” 
espousing  a  philosophy  that  is  prac¬ 
ticed  less  and  less  today. 

Perhaps  we  should  try  to  remember 
Russell’s  words  today  as  we  recog¬ 
nize  the  inevitability  of  progress.  Still 
that  doesn’t  keep  me  from  hoping  that 
a  new  generation’s  only  remem¬ 
brance  of  the  news-paperboy  won’t 
be  a  Norman  Rockwell  painting 
depicting  the  way  we  were. 
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BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


Classified  Advertising 


FEATURES  AVAILABLE 


_ BOXING _ 

BOXING  --  Established  weekly  column 
of  boxing  commentary.  Weil  written, 
provocative.  Excellent  offbeat  sports 
feature  about  controversial,  high  inter¬ 
est  subject  often  underestimated  by 
editors.  Will  cultivate  new  readership. 
Won’t  cost  much  in  space/money  for 
trial.  Samples.  Jon  Piper,  Sports  News 
Service,  44  Lufkin  Point  Rd.,  Essex, 
MA  01929.  (617)  768-7165. 


_ ANIMALS _ 

AWARD-WINNING  ANIMAL  COLUMN. 
Samples:  EARTHLINGS-Bennett,  513 
Lake  St.,  Crystal  Lake  IL  60014 
(815)455-4995. 


_ SINGLES _ 

MORE  THAN  60  million  Single  adults 
in  America  NEED  "Singles  Hotline”,  a 
weekly  Q  &  A  featured  in  The  Boston 
Herald,  the  Sun  Bulletin  and  other 
fine  papers.  Radio  personality  Dick 
Syatt  writes  with  insight  and  wit  about 
meeting,  dating,  single  parenting, 
cheap  dates,  where  to  go  and  what  to 
do.  Singles  Hotline  is  interesting,  fun 
and  best  of  all. ..it  attracts  advertisers. 
Call  or  write:  Dick  Syatt,  9  Temple 
Street,  Boston,  MA  02114  (617) 
227-7971. 


MONEY 


’’CONSUMER  CONCERNS’’-Weekly 
column  helps  readers  get  more  for  their 
money  by  becoming  smarter  consumers 
and  investors.  For  free  trial  write 
Consumer  Concerns,  PO  Box  652, 
Akron,  OH  44309. 

"MORE  FOR  YOUR  MONEY”— Proven 
weekly  column  and  fillers  of  money 
saving  consumer  news.  Mike  LeFan, 
1802  S  13th,  Temple,  TX  76501. 


_ SCIENCE _ 

COSMIC  KIDS  STUFF.  Illustrated 
science  young  (11-17)  reader  column. 
Topical,  accurate,  timely,  fun.  Reader 
response.  Fourth  year.  Samples;  Dr. 
Crystal,  PO  Box  3514,  Brooklyn  NY 
11202.  (718)  253-5832. 


NEWSPAPER  APPRAISERS  [ 

NEWSPAPER  APPRAISALS  for  estate 
planning,  tax,  partnership,  loan,  depre¬ 
ciation,  insurance,  corporate  and 
personal  worth.  Sensible  fees. 
Brochure.  Krehbiel-Bolitho,  Inc., 
Robert  N.  Bolitho,  4210  Johnson  Drive, 
Suite  lOOA,  Fairway,  KS  66205 


NEWSPAPER  BROKERS 

30  years  continuous  service 
Brokers  -  Appraisers  -  Consultants 
W.  B.  GRIMES  &  COMPANY 
We’ve  moved. 

7811  Montrose  Rd. 

Suite  100 

Potomac,  MD  20854 
(301)  340-9654 


Above  Average 
PERFORMANCE 
SYD  S. GOULD  &  COMPANY 
2111  Thomas  Drive 
Panama  City,  FL  32407 
(904)  234-1117 


MOVIE  REVIEWS 

’MEANING’  Reviews,  for  lifestyle, 
entertainment  or  religion  sections. 
What  are  latest  films  saying?  Popular 
twice  monthly  column.  Low  rates. 
Samples.  FILM  FOCUS,  Magazine 
Associates,  PO  Box  399,  1263  Folly 
Rd.,  Warrington,  PA  18976. 


MINI  REVIEWS  (Cartoon  illustrated). 
Great  for  weekend  section  or  entertain¬ 
ment  pages.  Camera  ready.  Star  photos. 
Our  12th  year.  Cineman  Syndicate,  7 
Charles  Court,  Middletown  NY  10940; 
(914)  692-4572. 


_ REAL  ESTATE _ 

“HOUSE  CALLS”-Globe-Democrat, 
Miami  Herald,  Sun-Times,  Oklahoman, 
etc.  800-word  'weekly,  9  national 
awards.  Free  six-week  trial.  Edith  Lank, 
240  Hemingway  Dr.,  Rochester,  NY 
14620.  (716)  473-4973. 


_ HEALTH _ 

NutritioNews  is  a  brief,  informative 
weekly  column  which  helps  parents 
feed  their  children  (and  themselves) 
right.  Only  $10/year  during  introductory 
offer.  Association  for  Child  Develop¬ 
ment,  PO  Box  10089,  Lansing,  Ml 
48901. 


"SENIOR  CLINIC"  is  America’s  only 
health  column  addressing  exciusively 
the  medical,  surgical  and  psychiatric 
problems  of  past  middle  life.  Written  by 
a  specialist  physician,  SENIOR  CLINIC 
has  anchored  the  Sunday  health  section 
in  Rochester  (NY)  Democrat  &  Chroni¬ 
cle  since  1982.  "Warm  witty, 
authoritative-excellent  reader 
response.”  Now  6th  year.  Weekly,  600 
words.  Samples,  rates.  Dr.  Frank 
Macinnis,  HFM  Literary  Enterprises, 
Box  307,  Edmonton,  Aiberta,  (Janada 
T5J  2J7,  (403)  973-2361. 


ENTERTAINMENT 

CELEBRITY  INTERVIEWS,  movie 
reviews,  "Around  Entertainment”  with 
photos.  Our  12th  year.  International 
Photo  News,  Box  2405,  West  Palm 
Beach  FL  33402. 


NEWSPAPER  BROKERS 


Brokers  •  Consultants  •  Appraisers 
Daily  and  Weekly  Newspapers 
JAMES  A.  MARTIN  ASSOCIATES 
Columbus  Office:  (614)  889-9747 
PO  Box  798,  Dublin  OH  43017 
SERVING  THE  USA 


KREHBIEL-BOLITHO,  INC 
Brokers-Appraisers-Consultants 
Over  600  Newspaper  Sales 
ROBERT  N.  BOLITHO 
4210  Johnson  Drive,  Suite  lOOA 
Fairway,  KS  66205 
Office:  (913)  236-5400 


BILL  MATTHEW  COMPANY  conducts 
professional,  confidential  negotiations 
for  sale  and  purchase  of  highest  quality 
daily  and  weekly  newspapers  in  the 
country.  Before  you  consider  sale  or 
purchase  of  a  property,  you  should  call 
(813)733-8053  daytime; 
(813)446-0871  nights:  or  write  Box 
3364,  Clearwater  Beach  FL  33515.  No 
obligation  of  course. 


ANNOUNCEMENTS 


NEWSPAPER  BROKERS 


JAMES  W.  HALL,  JR. 
Newspaper 

Sales,  Appraisals,  Consultations 
Jim  Hall  Media  Senrices,  Inc. 

408  Elm  St.  Troy,  AL  36081 

(205)  566-7198 


MEL  HODELL,  Newspaper  Broker, 
PO  Box  2277,  Montclair  CA  91763 
(714)  626-6440 


Pacific  NW  Newspaper  Associates 
Rod  Whitesmith,  (206)  892-7196 
Box  4487,  Vancouver,  WA  98662 


PHILLIPS  MEDIA,  INC. 
Newspaper  Brokers — Consultants 
PO  Box  b07,  Berryville,  AR  72616 
RUPERT  PHILLIPS  (501)  423-6688 

Sales  -  Appraisals  -  Consultations 
ATN,  INC.  -  Bill  or  Ed  Berger 
PO  Box  161503 
Austin,  TX  78716-1503 
(512)  476-3950 


SHOPPER  BROKER 
John  T.  Cribb  (406)  266-4223 
CRIBB  MEDIA  SERVICE,  INC. 

Box  1220,  Townsend,  MT  59644 
Specializing  in  shopper  brokerage 
Serving  all  parts  of  the  country 
J.F.  HICKS  MEDIA  SERVICE 
31  N.  Wyoming,  Buffalo,  WY  82834 
Jim  Hicks  (307)  684-5750 


CONFIDENTIAL  PROFESSIONAL 
SERVICE.  Call  or  write  Dick  Briggs.  No 
obligation.  RICHARD  BRIGGS  &  ASS0- 
CIATES,  Box  8225,  Savannah,  GA 
31412(912)  236-1596. 


Fournier  Media  Sen/ice  Inc. 
Appra  isa  leBrokerage^Consu  Iting 
John  L.  Fournier  Jr. 

PO  Box  5789,  Bend,  OR  97708 
Office  (503)  389-3277 


ALAN  G  LEWIS,  MEDIA  BROKER 
On  file  over  100  active  qualified  buyers 
for  daily,  top  weekly  or  shopper  publica¬ 
tions.  Ridge  Rd,  Hardwick  MA  01037; 
(413)  477-6009. 


WAYNE  CHANCEY  CONSULTANTS 
PO  Box  86,  Headland  AL  36345 
(205)  693-2619 


NEWSPAPERS  FOR  SALE 


GROWING  FLORIDA  suburban  weekly. 
No  competition,  3500  paid,  just  turn¬ 
ing  profitable.  Second  class  permits. 
Carries  city  legals.  Good  penetration  of 
explosive  market.  Will  sell  paper  alone 
or  with  modern  building.  Paper  alone 
priced  less  than  ’85  gross  of  $215,000 
in  stock  sale.  Terms.  Principals  only. 
Write  Box  1108,  Editor  &  Publisher. 


SUCCESSFUL  CHAIN  OF 
FARM  NEWSPAPERS... 

Even  in  a  down  market  these  papers 
continue  to  grow  and  grow  while 
remaining  profitable.  1986  Gross  of 
$900K.  Contact  W.  B.  Grimes  &  Co., 
7811  Montrose  Rd.,  Suite  100,  Poto- 
mac,  MD  20854.  (301)  340-9654. 


NATIONAL  FAMILY  FEATURE  firm 
available  for  purchase.  Price  $30,000, 
plus  employment  contract  with  owner. 
Box  1128,  Editor  &  Publisher. 


WEEKLY  3  ZONE  shopper  in  Central 
California.  Owners  relocating  and  anxi¬ 
ous.  Grossing  $300,000  plus,  net 
$60,000  plus.  $250,000  with  terms  or 
best  cash  offer. 

(209)  688-3860  evenings. 


ANNOUNCEMENTS 


NEWSPAPER  FOR  SALE 


NORTHWEST  WEEKLY-near  ski  area, 
$200,000.  $50,000  down.  Award 
winning;  year  round  tourist  area. 
NORTHWEST  WEEKLY-$65,000. 
$15,000  down;  non-competitive. 
NORTHWEST  COASTAL  WEEKLY  - 
$75,000.  $15,000  down.  Growing 
tourist  area. 

WESTERN  WASHINGTON  WEEKLY  - 
$225,000.  Includes  building. 
NORTHWEST  WEEKLY-$!40,000. 
$40,000  down  includes  building. 
NORTHWEST  SUBURBAN  WEEKLY  - 
$300,000.  Owner  will  stay  or  take 
partner. 

CENTRAL  WASHINGTON  WEEKLY  - 
$120,000.  Award  winning. 

WESTERN  WASHINGTON  WEEKLY  - 
$310,000.  Award  winning.  1  hour  to 
Tacoma. 

NORTHWEST  COUNTY  SEAT- 
Exclusive-$580,000. 

NORTHWEST  COASTAL  AREA 
WEEKLY-$320,000. 

NEVADA  RANCHING  MONTHLY  - 
$200,000.  Includes  building. 
FOURNIER  MEDIA  SERVICE 
PO  Box  5789 
Bend,  Oregon  97708 
Phone  (503)  389-3277 


Paid  North  central  Texas  weekly  plus 
shopper,  1985  gross,  $93K. 
Southwestern  U.S.  daily,  no  competi¬ 
tion.  $826K,  seven  times  1985  net.  We 
have  others,  free  list.  ATN,  Inc.,  Bill  or 
Ed  Berger,  PO  Box  161503,  Austin,  TX 
78716-1503,  (512)  476-3950. 


DAILY,  West  Zone  5,  gross  $1.6 
million,  5,500  subs,  2  shoppers,  5  unit 
Community,  color  deck.  College  town, 
terms. 

MICHIGAN  DAILY,  central  plant.  Gross 
$900,000,  college,  county  seat. 
Terms. 

WISCONSIN  WEEKLY  AND  SHOPPER, 
priced  at  $350,000,  also  gross,  3,20() 
subs.  Terms. 

ALASKA  WEEKLIES  exclusive,  full 
plant,  gross  $545,000,  fine  building. 
Terms. 

COLORADO  COUNTY  SEAT  unopposed 
weekly,  gross  $228,000,  profitable 
$300,000,  includes  $60,000  build¬ 
ing,  terms. 

IOWA  DAILY,  WEEKLY,  SHOPPERS, 
unopposed,  central  plant,  $2  million 
plus  gross.  Terms 

MONTANA  county  seat  weekly,  shop¬ 
per,  gross  $275,000,  web  press,  resort 
mountain  area.  Terms 
HAWAII  WEEKLY  gross  $600,000, 
project  $800,000  this  year.  Full  web 
lant.  Management  in  place, 
erms. 

For  information  write 
ROBERT  N.  BOLITHO 
4210  Johnson  Drive,  Suite  lOOA 
Fairway,  KS  66205 

MID-SOUTH  WEEKLY  and  associated 
shopper.  Priced  at  near  gross  of 
$200,000.  $65,000  down  and  owner 
financing  to  qualified  buyer.  Jim  Hall 
Media  Services,  Inc,  408  Elm  St.,  Troy, 
AL  36081,  (205)  566-7198. _ 

MIDWESTERN  OPPORTUNITY.  Zone  5 
daily  newspaper  with  4,000  circulation. 
Grosses  about  $500,000.  Quiet 
community  in  the  heart  of  a  recreational 
paradise.  Send  inquiries  in  complete 
confidence  to  Box  1148,  Editor  & 
Publisher. 


ANNOUNCEMENTS 
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Use  this  handy  order  form  to  order: 

1986  EDITOR  &  PUBLISHER  MARKET  GUIDE  (Published  Dec.,  1985) 
1986  EDITOR  &  PUBLISHER  YEAR  BOOK  (Published  April,  1986) 

Please  send  me: 

EDITOR  &  PUBLISHER  MARKET  GUIDE 

Exclusive  data  on  U.S.  and  Canadian  newspaper  markets. 

□  1986  Edition  $60  per  copy  □  Bulk  orders  5  or  more  $55.00  each  _ 

(U.S.  and  Canada)  $75  per  copy  outside  U.S.  &  Canada  Number  of  copies 

EDITOR  &  PUBLISHER  YEARBOOK  -  Encyclopedia  of  the  newspaper  industry. 

□  1986  Edition  $60  per  copy  □  Bulk  orders  5  or  more  $55.00  each  _ 

(U.S.  and  Canada)  $75  per  copy  outside  U.S.  &  Canada  Number  of  copies 

Name _ Title _ 

Company  _ _ 

Nature  of  Business  _ 

Address _ Ste./Apt _ 

City _ State _ Zip _ 

Payment  must  accompany  Market  Guide  and  Year  Book  orders. 


New  York  State  residents  add  applicable  sales  tax. 


Enclose  this  card 
with  your  payment. 


ANNOUNCEMENTS 
NEWSPAPERS  FOR  SALE 


ANNOUNCEMENTS 
NEWSPAPER  FOR  SALE 


EQUIPMENT  &  SUPPLIES 
CAMERA  A  DARKROOM 


EQUIPMENT  A  SUPPUES 
MAILROOM 


FOR  SALE 
TEXAS  TMC 

Exceptional  business  opportunity  makes  it 
necessary  for  us  to  sell  immediately. 

Call  (214)  434-1340. 


SQUeeze  Lenses  for  SAU/TAB. 
Lens  repair/optimize.  Herb  Carlbom,  CK 
Optical.  213/372-0372,  PO  Box  1067, 
Redondo  Beach,  CA  90278. 


SCANNERS 
4/COLOR  FOR 
NEWSPAPERS 


CHECK  IT  OUT! 

Southern,  Oregon  weekly  in  spirited 
growth  cycle,  $20,000  down. 

COUNTY  SEAT 

Solid  Eastern  Oregon  weekly,  non¬ 
competitive,  $50,000  down. 

Pacific  NW  Newsoaper  Associates 
Rod  Whitesmith.  (206)  892-7196 
Box  4487,  Vancouver.  WA  98662 


WELL  ESTABLISHED  MID-MAINE 
regional  weekly.  Excellent  profit,  3,900 
paid  circulation.  Four  season  recreation 
area.  Owner  wishes  to  retire.  Building 
optional.  Anne  Erickson,  Box  479, 
Millinocket,  ME  04462. 

NEWSPAPERS  WANTED 

AILING  NEWSPAPERS.  Weekly  or 
daily.  Turnaround  candidates.  Box 
1150,  Editor  &  Publisher. 

YOU  WILL  BE  PROUD 
TO  SELL  TO  US! 

Ex-publishers  are  dedicated  to  “putting 
out”  excellent  products  and  we  will 
retain  family,  management  and  also 
continue  and  improve  community 
service.  We  seek  profitable  dailies, 
weeklies  and  shoppers  anywhere.  Week¬ 
ly  or  shopper  must  have  $500,000  or 
more  publishing  gross  and  minimum 
daily  publishing  gross  is  $800,000. 
Low-competition  markets  preferred. 
Write  in  complete  confidence  to  Box 
1102,  Editor  &  Publisher. 

EXECUTIVE  SEARCH 

MEDIA  SEARCH  ASSOCIATES 
Specializing  in  Newspaper  Executives 
Columbus  Office  (614^1  889-2659 
PO  Box  430,  Dublin,  OH  43017 


INDUSTRY 

SERVICES 


CIRCULATION  SERVICES 

DAILIES,  WEEKLIES,  NON-DAILIES. 
The  most  trusted  and  respected  circula¬ 
tion  professional  on  the  national  and 
international  level  (and  still  growing). 
KEVIN  S.  PAPPERT,  (313)  683-2963. 

LEVIS  SALES  SELLS!  The  finest  quality 
new  home  delivery  customers  via  tele¬ 
phone  sales  and  boy  crews,  national 
references,  for  action  call;  (201) 
966-5250. _ 

PROFESSIONALISM  IN  TELEPHONE 
and  door-to-door  sales. 
Circulation  Development,  Inc. 
_ (314)625-2315 _ 

CONSULTANTS 

JMB  MEDIA  SERVICES 
Bob  Tartaglione,  (504)  366-8818 

S&M  CANADIAN  WEB  CONSULTANTS 
LTD.  Professionals  in  Web  pressroom 
equipment  and  personnel  evaluation. 
Maintenance  and  training  program, 
installations  and  repairs.  20  years 
experience.  Phone  (416)  221-7699. 


INDUSTRY  SERVICES 
CONSULTANTS 


STOPBUSTERS 


REDUCE  STOPS 
IMPROVE  CUSTOMER 
RELATIONS 

This  STOPBUSTER  seminar 
helps  your  staff  master  the 
essential  skills  to  STOP  THE 
STOPS!  Learn  how  to 
Communicate  More  Effect¬ 
ively.  use  Feature  Benefit 
Statements.Increase  Know¬ 
ledge  of  your  newspaper  and 
Identify  Selling  Techniques. 

BECOME  A 

STOPBUSTER  NOW! 

SALES  TRAtMSG  COSSULTANTS 
2281  YUCCA  AVE.  HOLLYWOOD 
FLORIDA  33026  (305)  432-4534 


EQUIPMENT 
&  SUPPLIES 


COMPUTER  SOFTWARE 

NEWSPAPER  ACCOUNTING  SYSTEMS 
Sophisticated  and  powerful  financial 
accounting  systems  for  small-to- 
medium  sized  newspapers.  Includes 
advertising  accounts  receivable  with 
billing  and  history  reporting,  accounts 
payable  and  payroll,  each  fully  inter¬ 
faced  to  general  ledger.  Turnkey  system 
includes  newspaper  accounting  soft¬ 
ware,  NCR  Tower  computer,  2  termi¬ 
nals,  printer  and  on-site  operator 
training. 

DAILY  CIRCULATION  SYSTEM  PRICE 

I. 5000  $23,803 

II. 16,500  $28,953 

III. 27,500  $45,154 

IV. 50,000-1-  $65,758  + 

Please  inquire  for  weeklies  and  shop¬ 
pers.  Call  Fred  McDaniel,  Tamarix 
Systems,  (505)  326-7143  or  write  to 
101  E.  30th  St.,  Farmington,  NM 
87401. 


..  ONE  MAN  COLOR 
DEPARTMENT  WITH  A 
BARGAIN  PRICED 
COLOR  SCANNER 


$59,500 

(FITS  ANY  BUDGET) 

FULL  PRICE  INCLUDES 
INSTALLATION 
TRAINING 
WARRANTY 
SERVICE 

30  DAY  FREE  TRIAL 


SET  UP  FOR 
NEWSPAPERS 


AVERAGE  SET -15  MINS 

NO  PROBLEMS  UPlORAP 

CALL  SCANTRONIX 
AT  (213)  829-5022 
ASK  FOR  GARY 

• 


■  CORE  STRIPPERS 

MOST  MODERN  CORE  STRIPPER  IN 
THE  WORLD  SAVES  MONEY-LABOR- 
ALL  ELECTRIC-NO  SAWING.  DAR- 
MAR  7501  Coarsey  Dr.,  Tampa,  FL 
33604.  Call  (813)  932-8888  for 
Information. 

_ MAILROOM _ 

CHESHIRE  MOD  VII  -  Excellent  condi¬ 
tion,  zip  code  scanner,  North-South 
attachment,  glue  or  heat  heads,  stack 
or  convey,  1,  3,  4,  5  up,  will  handle 
products  3  1/4x5  1/2  up  to  13  x  14, 
1/2  inch  thick.  Only  276,000  pieces 
ran.  Excellent  for  direct  mail  use.  Paid 
$17,000  new,  will  sell  for  $8,000. 
Jack  Helms  or  Don  Rowe 

(412)  465-5555. _ 

•24-P,  48-P  and  72-P  SHERIDAN/ 
HARRIS  STUFFERS  Guaranteed 
production;  refurbished  and  installed  in 
your  plant;  training  program  included. 
•FOR  SALE:  New  manufactured  fold 
first  delivery  beds  for  Harris/Sheridan 
stuffers. 

•WANTED  TO  BUY:  48-P  and  72-P  late 
model  stuffers. 

JIMMY  R.  FOX,  MAIL  ROOM  CONSUL- 

TANT;  (713)  468-5827. _ 

SHERIDAN  48P  8  into  1  remanufac¬ 
tured,  new  drive,  guaranteed.  Installed 
in  your  plant,  training  program 
included. 

Northeast  Industries 
(213)  256-4791. 


GOOD  RECONDITIONED  Cheshire  and 
Magnacraft  labeling  machines  with 
single  and  multiwide  label  heads  and 
quarter  folders.  Call  Scott  or  Ed  Hels- 
ley;  (800)  527-1668  or  (214) 
3^7-0196. 


INSERTER,  Kirk-Rudy  KR512-2 
station  inserting  system  (2  into  1)  with 
conveyor.  IV2  year  old,  excellent  condi¬ 
tion.  Call  Randolph  Camp  or  Jimmy 
Fambrough  at  Walton  Press,  Inc., 
Monroe,  GA  (404)  267-2956. 


KANSA  320  inserter  add-on  station. 
Excellent  condition,  new  1982-83. 
$5,250  per  station.  ONF  Corporation/ 
Atlanta,  (404)  458-9351. 


MULLER  NEWSPAPER  INSERTER. 
Main  with  five  stations.  Good  condition. 
Available  immediately.  Best  offer.  Must 
sacrifice.  Call  days  (203)  568-3477  or 
evenings  (203)  644-9889. 


NEW  FROM  GRAPHIC  MANAGEMENT 
SHERIDAN  11-48P  INSERTER  WITH 
11  HOPPERS 

High  Speed  Remanufactured  Sheridan 
72P,  48P,  and  24P  inserters  with  per¬ 
formance  improvements.  SPEEDS  TO 
40,000  PER  HOUR. 

GMA  will  provide  you  with  a  remanu¬ 
factured  Sheridan  Inserting  system 
or  WE  WILL  REMANUFACTURE  YOUR 
EXISTING  MACHINE. 

Remanufactured  Sheridan  MS  and  HH 
Hoppers  with  ELECTRIC  CLUTCH 
FEATURE  -  INCREASES  NET 
THRUPUT. 

NEW  folded  Edge  First  Delivery  System 
for  Sheridan  inserters. 

Muller  227  and  227E  inserters. 

Sta  Hi  251,  257  and  I  DAB  440  counter 
stackers. 

Cutler  Hammer  conveyor,  bottom  wraps 
and  pacers. 

Signode  and  Power  Strap  tying 
machines. 

NEW  Hall  Monitor  Counter  Stackers  and 
complete  line  of  NEW  Hall  Mailroom 
Equipment. 

ALL  REMANUFACTURED  EQUIPMENT 
IS  FACTORY  GUARANTEED  WITH  ONE 
YEAR  WARRANTY. 

INSERTER  INSTALLATION  AND 
DISASSEMBLY  SERVICES  ALSO 
PROVIDED. 

WANTED  TO  BUY:  INSERTERS  AND 
MAILROOM  EQUIPMENT.  COMPLETE 
DISASSEMBLY  AND  REMOVAL  FROM 
YOUR  PLANT. 

Graphic  Management  Associates,  Inc. 
11  Main  Street 
Southboro,  MA  01772 
_ (617)  481-8562 _ 

NORTHEAST  INDUSTRIES  manufac¬ 
tures  their  own  conveyor  wire.  Standard 
flex  and  extra  flex,  also  manufactures 
wiretyers.  (213)  256-4791. 

STA-HI  257S  and  257B  counter  stack¬ 
ers  including  spare  parts.  Available  for 
immediate  shipment.  Contact  Graphic 
Management  Associates,  Inc.,  11  Main 
St.,  Southboro,  MA  01772. 

WE  HANDLE  all  types  of  wire  conveyors 
and  spare  parts.  Also  Nolan  Channel 
Flex  conveyors  and  spare  parts. 
Rollertop  conveyors,  all  sizes 
Bottom  wrappers 

Sta-Hi  251  &  257  S  stackers  stackers 
Baldwin  Count-O-Veyors  106’s 
Truck  Loaders 
Sheridan  48P 
45*  90*  Floor  Cunres 
Fly  table  for  Muller  inserter 
Signal  MLN  II  Tying  Machines 
Muller  inserting  machine  mode  E227 
NORTHEAST  INDUSTRIES 
(213)  256-4791 
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EQUIPMENT  &  SUPPLIES 

EQUIPMENT  &  SUPPLIES 

EQUIPMENT  &  SUPPLIES 

1  MISCELLANEOUS 

PHOTOTYPESETTING 

PRESSES 

PRESSES 

HARRIS  MACEY  saddle  binder  II 
Model  562,  6  pockets  stitcher 
3  knife  trimmer  with  4th  and  5th  knife 
(408)  289-1400,  Telex  172644. 

THREE  58  pica  MOD  metrosets  in 
excellent  working  condition.  Extensive 
spare  parts  package  included.  Asking 
$30,000,  Negotiable.  Contact  Lome 
Rotar,  Kitchener-Waterloo  Record, 
Kitchener,  Ontario,  Canada,  N2G  4E5. 
(519)  894-2231. 

NEWSPRINT  FOR  SALE 

28-30  LB  NEWSPRINT  ROLLS  all  sizes 
BEHRENS  Pulp  &  Paper  Corp 
485  E.  17th  St.,  Suite  400 
Costa  Mesa,  CA  92627-3265 
Telephone:  (714)  646-5565 

PHOTOTYPESETTING 

ADVANTAGE  II,  $9,000; 

UNISETTER  HR,  High  Sn.,  $5,000; 
MDT  350,  Plain,  $1,500. 

BOB  WEBER  (216)  831-0480. 

AM  Typesetters.  Rental/Purchase. 
CompSet  500  $2950/$75  Mo.;  510 
4000/102;  3510/504  6500/156; 
5404  1250/50;  CompEdit  5900 
8950/214;  7133  RC  Processor 
1250/50;  AM,  Edit  Type  $75. 

WEBER  (216)  729-2858. _ 

BUY/SELL/BROKER  reconditioned  CG 
typesetting  equipment.  Large  supply  of 
CG  parts  available.  Call  GRAPH-X  INC. 
(215)  439-1942. 

CASH  FOR 

MARK  I,  IV,  V  PACESETTERS 
LINOTRON  202-CG8600 
_ (614)  846-7025 _ 

CG  8600-45  pica — three  years  old, 
excellent,  $26,500.  Inland  Printing 
Equipment  (80())  255-6746. 

CG  Compukwik  I  processors,  new, 
$850; 

MCS  High  Speed  Processor,  recond., 
$2,500. 

BOB  WEBER  (216)  831-0480. 

CG  mini-wire  recorder.  Good  condition. 
$2,000.  CG  72001  $1,000.  Tape 
winder  $40.  (314)  434-5556. 

COMP  IV  B  HR,  $4,000; 

COMP  IV  B  HR  (MODEL  48),  $2,500; 
CG  7200  1C  HEADLINER,  14-72  PT., 
15  FONTS,  $1,250. 

BOB  WEBER  (216)  831-0480. 

DAVID  JOHN  COMPANY 
National  Equipment  Brokers 
“Buy  for  the  least" 

"Sell  for  the  most" 

_ (216)  562-5000 _ 

EDIT  7700  HR,  $5,750; 

EDIT  7500  HR,  High  Sn.,  $5,000; 
EDIT  7700  II  HR,  $8,500. 

BOB  WEBER  (216)  831-0480. 

FOR  SALE  Harris  Microstor  $6,000  or 
best  offer.  Harris  2221  terminal,  3.5 
software,  1102  processor  $15,000  or 
best  offer.  Call  Jim  (716)  464-4680. 

THOROUGHLY  TESTED  and  warranted 
Unisetters  and  Trendsetters  available 
now  from  Inland  Printing  Equipment. 
Call  (800)  255-6746. _ 

USED  TYPESETTING  EQUIPMENT 

Cameras . Platemakers 

Nationwide  Brokers-10%  Sales 
Commission.  We  remove  the  risk  when 
buying  or  selling  between  individuals. 
Bob  Weber,  (216)  831-0480 

VIDEOSETTER  UNIVERSAL  and 
Videosetter  Universal  with  RLO.  Avail¬ 
able  immediately.  Installed  and 
warranted.  Inland  Printing  Equipment 
(800)  255-6746. 


MYCRO-TEK  1100  Front  End,  (2) 
terminals.  Dual  Disk,  Spares  kits. 
Unisetter  and  Driver,  like  new.  Hank 
Mooney  (405)  478-5339. 

PACESETTERS.  Five  (5)  MKV  units, 
16-face  machines  with  extra  disks  and 
parts.  Machines  in  full  daily  operation 
up  to  June  1,  1986.  Santa  Barbara 
News-Press,  David  Harvey,  (805) 
966-3911. _ 

IPEK  dual  CPS  300  with  20  terminals 
currently  on-line,  $127,500.  Call  Tom 
at  (313)  434-0024,  evenings. 

_ PLATEMAKING _ 

TWO  LETTERFLEX  PR  2-120 
Platemaking  Machine,  complete  photo 
polymer  plate  production  system.  Five 
years  old.  Well  maintained. 

Contact  Bill  Brown 
(214)  720-6329. 


COLOR  KING  4  unit  folder  1/2  1/4  DP 
Gluer  infeeds  on  3  units  web  alliner 
Paper  roll  hoist 

(408)  289-1400,  Telex  172644. 

COMPLETELY  RE-MANUFACTURED 
1/2  with  1/4  folder  and  75  HP  motor 
and  controller.  One  year  mechanical 
warranty.  Call  Mountain  States  (602) 
574-0031. _ 

Double  3-2  Goss  Imperial  folder 
Double  out  delivery 
22  3/4  cutoff  with  balloon  former 
This  folder  has  been  magnafluxed  (no 
crscks) 

NORTHEAST  INDUSTRIES,  INC. 
_ (213)  256-4791 _ 

NEWSPAPER  PRESSES 
Rebuilt  and  guaranteed 

GOSS  COMMUNITY 
7-units- SC  press  1976-79 

1-3/C  space  UOP  units  1979 
6-units  1976 

1-SC  1/2-1/4  folder  50  horsepower 
1979 

1- SC  combination  1/2-1/4-D/P  40 
horse-power  1976 

2- units  press  1969  oil  bath  20  horse- 
powerdrive 

3- Community  add-on  units  1971-68 
1-Goss  Community  1/2-1/4  folder  25 
horse  powerdrive 

NEWSKING 

4- units  1969-73  side  and  circumferen¬ 
tial  register,  KJ6  folder. 

MISCELLANEOUS 

1- V15A  balloon  former  1979 

2- Butler  splicers  1978 

WANTED  TO  BUY 

Goss-Harris-King  presses  and 
accessories 

(Call  us  before  you  trade!) 

Call  us  for  installation  prices 

OFFSET  WEB  SALES,  INC. 

73  N  SUNSET  DRIVE 
CAMANO  ISLAND,  WA  98292 
_ (206)  387-0097 _ 

GOSS  URBANITE  22  3/4"  cut  off,  10 
units  (4  stacked)  all  cylinders  fitted 
with  new  bearings.  Urbanite  folder 
U832  with  balloon.  S.U.  folder  with  1/4 
fold  and  double  parallel  fold. 
Community  folder  with  1/4  fold.  Color 
preprint  capability  with  reel  winder  and 
Crosfield  scanner.  This  versatile  press 
prints  every  day.  Available  April/May 
1987  from: 

South  China  Morning  Post 
G  P  0  Box  47 
Hong  Kong 

Telephone  5-652222  Telex  HX  86008 

GOSS  Urbanite,  “1000”  series  folder, 
6  units,  3-color.  Very  good  condition. 
Available  August.  Can  be  inspected  in 
production. 

ONE  Corporation 

3400  Malone  Drive,  Atlanta,  GA  30341 
(404)  458-9351  Telex  700563 


GOSS 

SSC  Community  21.5  X  35  3/2  high  2/1 
high  units,  2  folders,  4  Carey  Splicers 
HARRIS 

N845  45.5  x  36  (Standard  &  narrow 

gap) 

Units  from  72-82  RH  and  LH 
N936  42  X  36 
N900  42  X  46 
V25  21.5  and  22.75 

BAKER  PERKINS 

C2  Twin  Chopper  Folder  compatible 
with  N845  Press  systems 

MISCELLANEOUS 
Cary  Imprinter  22.75  (1981) 

TE(;  HR  X  4000  After  Burner 
Butler  Splicers 
TEC  Catalitic  After  Burner 
-Harris  Presses  available  in  heat  set  or 
cold  configurations 

-Re-built  and  warranteed  units,  folders 
and  press  systems  available 
Treasure  Chest  Advertising  Co.,  Inc. 
511  West  Citrus  Edge 
Glendora,  CA  91740-5098 
(818)  914-3981  Tlx  (910)  584-1350 

GOSS  URBANITE  5  mono  units,  one  3 
color  unit,  1/2,  1/4  folder  with  upper 
balloon  and  skip  slitter,  6  Cary  flying 
pasters  (3  right,  3  left)  offered  as 
complete  press  or  individual  compo¬ 
nents,  "as  is”,  or  rebuilt. 

I  PEC  Incorporated 
Wheeling,  IL  60090 
(312)459-9700  Tlx  206766 

GOSS  1500  series  Suburban  4  units, 
plus  8  position  roll  stand  no  folder 
(408)  289-1400,  Telex  172644. 

TRADE-IN  WEB  PRESSES  FOR  SALE 
Will  sell  as  components  or  complete 
presses.  As-is  or  reconditioned  and 
installed. 

2-Unit  Goss  Community  Press  rebuilt- 
ready  to  install 

5-Unit  Color  King  Press  with  2-KJ6 
folders  being  reconditioned  now 
12-Unit  News  King  Press  with  2-KJ6 
folders  and  2-press  drives— will  split 
press  and  sell  units 

WEB  PRESS  CORPORATION 
Midwest  Office  (816)931-5291 
4200  Pennsylvania,  Suite  210 
Kansas  City,  MO  64111 
Contact:  Terry  Morton 

TWO  GOSS  MARK  V  8-UNIT  PRESSES 
Each  consisting  of: 

8  -  Standard  printing  units 
1  -  Half  deck 
8  -  Color  cylinders 

1  -  Double  3:2  Imperial  folder 
with  upper  formers 

2  -  4-Bar  angle  bar  sections 

8  -  Full  digital  Goss  reels  (40”) 
Tension  lockup  -  with  K&F 
Dilitho  saddles 

Electric  compensators,  skip 
slitter 

GOSS  MARK  V  ADD-ON 
Excellent  Condition 

9  -  Standard  units 

4  -  Half  decks 

1  -  Color  cylinder 
GOSS  METRO  ADD-ON 
22  %”  cutoff 
1  -  unit 
1  -  half  deck 

HOE  COLORMATIC  -  22  %"  cutoff 
8  -  units 

1  -  double  3:2  folder 
6  -  color  cylinders 

2  -  color  halfdecks 

8  -  fully  automatic  reels 
MISC.  EQUIPMENT 

Goss  color  halfdecks  -  A80 

5  Goss  digital  reels 

4  Goss  Mark  II  color  cylinders 
1  Goss  double  3:2  folder  (23 
9/16”  cutoff) 

1  Goss  uniflow  (2:1)  double 
folder;  1  Goss  digital  3-arm 
reel,  tension  and  paster 
INLAND  NEWSPAPER  MACHINERY 
CORPORATION 

(913)492-9050  Tlx  4-2362 


HARRIS 

Harris  V15A  7  units  1  folder 
Harris  V15A  7  units  2  folders 
Harris  V15A  4  units  1  folder 
Harris  4  position  stacked  roll  stand 
Harris  V15A  add  on  units,  completely 
refurbished 

Harris  V25  add  on  units,  (two)  com¬ 
pletely  refurbished 
Harris  V700  add  on  units 
Harris  upper  former 
KING 

News  King  6  units  KJ6  folder,  imma¬ 
culate  condition  with  large  spare 
parts 

MISCELLANEOUS 

Single  Butler  splicer  4042-8  dual 
unwind  and  hoist  system 
All  equipment  available  immediately  in 
our  warehouse.  Delivery,  installation 
and  financing  can  be  arranged. 

All  Equipment  Guaranteed. 
MIRACLE  INDUSTRIES,  INC. 

11  RADO  DRIVE 
NAUGATUCK,  CT  06770 
(203)  723-0928 

(203)  264-1802  Telex  140186 
HARRIS 

-N-1650,  4  units,  1972,  22  %. 
-N-845,  8  units,  1-RBC2. 

-N-845,  6  units,  1-RBC2,  3  MEG. 
-V-15A,  4  units. 

-V-15  “Vanguard”,  2  units  (add-on) 
GOSS 

-Metroliner,  2  units,  half  deck,  22%” 
-Metroliner,  6  units,  3  half  decks,  22”, 
2:1  folder,  1980 
-Urbanite,  9  units,  1972 
-Urbanite  add-on  units  and  folders 
-8  Cary  45-40  Autopasters 

BELL-CAMP  INCORPORATED 
(201)  796-8442  Telex  130326 

PRESS  EQUIPMENT 
2  Unit  News  King  with  KJ4  or  KJ6 

4  Unit  News  King,  KJ6  folder 

5  Unit  Color  King,  KJ6  folder 
Complete  press  or  add-on  units. 

5  Unit  Daily  King  II,  KJ8  folder 
mfg.  1983  -  like  new 
4  Unit  grease  lubricated  Goss 
Community 

4  Unit  Goss  Community,  Community 
folder,  oil  bath 

1  Urbanite  Tri-color  U-705, 

2  Unit  V-15A  with  JF7  folder 

8  Unit  Harris  V-25  double-ended 
with  two  JF  25’s  1976 
4  Unit  Solna  RP36  Commercial  web 
press  with  combination  folder 
can  be  used  for  newspaper  and/or 
commercial  applications. 

INLAND  NEWSPAPER  MACHINERY 
CORPORATION 

(913)  492-9050  Tlx  4-2362 

WE  HAVE  IN  STORAGE:  Spare  parts  for 
Hoe,  Scott,  Goss  and  Wood  presses, 
offset  or  letterpress. 

Complete  7  unit  Goss  Mark  II  press, 

7  42  inch  R.T.P.,  4  half  decks 
Double  3-2  Goss  Imperial  folder 
balloon  formers  C.O.  22  3/4”. 

Complete  6  units  Goss  Mark  I  press 

Goss  Mark  I  add  on  units 

Goss  reels  and  pasters 

Goss  Mark  I  halfdecks 

1  double  Goss  2:1  folder-22  3/4  cutoff 

Goss  Skip  Slitter 

Portable  ink  fountains 

Goss  single  width  balloons 

Hoe  Skip  Slitters 

Napp  manual  platemaking  systems 
Beach  platemaking  systems 
Capitol  roll-handling  equipment,  new  & 
used 

Goss  Urbanite  quarter  folder 
Hoe  balloons 
Paper  roll  dollies 

We  have  or  can  get  what  you  need 
for  your  pressroom  or  mailroom 
We  do  machinety  moving  and  erecting 
We  buy  printing  equipment 
NORTHEAST  INDUSTRIES,  INC. 
(213)  256-4791 
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EQUIPMENT  &  SUPPLIES 


PRESSES 


WEB  HEAT  SET  CONVERSION  PACK¬ 

AGE:  Martin  infeed,  web  guide,  1-pass 
TEC  10  ft.  oven  with  chills  and  Ryco 

double  sided  silicone  applicator.  Every¬ 

thing  you  need  to  convert  your  press  to 
heat  set.  Can  offer  as  turnkey  for  Harris, 

Goss,  King,  etc.  Reasonable. 

iftC  INCORPORATED 
97  Marquardt  Drive 

Wheeling,  IL  60090 
(312)  459-9700  Telex  206766 


HARRIS  V  22  3  units 
V  22  folder  with  1/2  1/4  DP  crossperf 
Paper  roll  hoist 

(408)  289-1400,  Telex  172644. 


HELP 

WANTED 


ACADEMIC 


COME  TO  THE  HEARTLAND  and  be 
part  of  one  of  its  best  Journalism  pro¬ 
rams.  teach  reporting  and/or  editing  or 
2-member  faculty  serving  170  majors. 
Prefer  M/\/MS  and  five  years  experi¬ 
ence.  Contact  John  David  Reed,  Jour¬ 
nalism  Department,  Eastern  Illinois 
University,  Charleston,  IL  61920. 
Applications  accepted  until  Aug.  1.  EO/ 
AA  employer. 


MANAGER 
STUDENT  MEDIA 

DUTIES; 

Eastern  Michigan  University  is  seeking 
a  qualified  individual  to  plan  and 
manage  the  activities  of  the  university’s 
Student  Media  Office.  This  person  will 
also  serve  as  an  advisor  to  student 
interns  participating  in  the  program. 

QUALIFICATIONS; 

A  bachelor's  degree  in  journalism  or  the 
equivalent  combination  of  education 
and  experience,  experience  as  a  student 
media  worker,  with  3-5  years  of  progres¬ 
sive  professional  experience  in  a  related 
area. 

SALARY; 

$18,399 -$22,513 

Eastern  Michigan  University  offers  a 
competitive  salary  and  fringe  benefit 
package.  For  consideration  respond  by 
July  25,  1986. 

Position  M.S. 

EASTERN  MICHIGAN 
UNIVERSITY 
Human  Resources 
PO  Box  920 

_ Ypsilanti,  Ml  48197 _ 

DIRECTOR 

News  and  Information  Services 
WEST  VIRGINIA  UNIVERSITY 

West  Virginia  Universi^  seeks  a  profes¬ 
sional  to  plan,  coordinate  and  imple¬ 
ment  news  and  information  services 
program.  Director  reports  to  the  Assis¬ 
tant  Vice  President  for  Institutional 
Advancement.  Specifically,  the  indivi¬ 
dual  provides  counsel  to  central  admi¬ 
nistration,  supervises  professional  and 
support  staff,  serves  as  a  spokesperson 
for  University,  and  writes  and  edits  news 
stories  and  features.  Three  to  five  years’ 
experience  of  successfully  demon¬ 
strated  ability  in  media  relations, 
demonstrated  writing  and  editing  abili¬ 
ties,  experience  in  supenrising  profes¬ 
sional  staff,  bachelor’s  degree  required 
with  experience  in  higher  education 
preferred.  Submit  letter  of  interest, 
resume,  and  salary  history  no  later  than 
July  31  to:  Mike  Parsons,  Screening 
Committee  Chair,  c/o  Institutional 
Advancement,  PO  Box  6001,  Morgan¬ 
town,  WV  26506. 

WVU  is  an  Equal  Opportunity 
Affirmative  Action  Emplover. 


HELP  WANTED 


ACADEMIC 


OHIO  UNIVERSITY’S  School  of  Visual 

Communication  has  an  opening  for  a 

Visiting  Professional.  This  is  a  nine 

month  temporary  position  to  fill  a 

vacancy  created  by  a  leave  of  absence. 

The  term  of  the  appointment  is  from 

September  8,  198b  to  June  15,  1987. 

The  School’s  unique  interdisciplinary 

curriculum  offers  thoroughly  realistic, 

professional,  career-oriented  training. 

The  School  of  Visual  Communication 
serves  over  120  undergraduate  majors 
and  provides  professional  instruction 
for  over  40  graduate  students. 
Applicant  must  be  qualified  to  teach  a 
mix  of  undergraduate  and  graduate 
student  courses  in  photojournalism, 
photo  communication,  picture  story, 
photo  illustrations,  fashion  phototgra- 
phy,  product  photography  and  multi- 
image  production  and  programming, 
with  regional  or  nationally  recognized 
professional  expertise  in  at  least  one  of 
these  areas. 

Master’s  degree  in  journalism,  mass 
communication  or  art  plus  significant 
professional  media  experience 
required.  Extraordinary  professional 
media  experience  will  be  considered  a 
substitute  for  master’s  degree.  Salary 
up  to  $30,000  for  nine-month  contract 
based  on  experience  and  qualifications. 
Ohio  University  is  an  Equal  Opportunity/ 
Affirmative  Action  Employer. 

Send  resume  including  professional 
references  and  portfolio  (slides  are 
acceptable)  to  VisCom  Search  Commit¬ 
tee,  Rooom  460,  R-TVC  Building,  Ohio 
University,  Athens,  OH  45701.  Tele¬ 
phone;  (614)  594-5027. 

Deadline  for  applications;  August  8, 
1986. 


ADVERTISING 


SHOPPER  CAREERS 
President,  Eastern  US,  lOOK 

General  Manager,  Zone  2,  85K 

General  Manager,  Zone  6,  80K 

Director  of  Sales,  Zones  4-9,  60K 

Sales  Managers,  Zones  2-9,  40K 

Sales  Reps,  Zones  1-9,  Open 

Production  Positions,  Zones  1-9,  Open 


Please  call  (818)  881-0271  or  send 
resume  to; 

MULTI-MEDIA  ENTERPRISES 
5699  Kanan  Road 
Agoura  Hills,  ()A  91301 


RETAIL  ADVERTISING  MANAGER 
Tucson  Newspapers  Inc.,  is  seeking  an 
experienced  Retail  Advertising  Manager 
to  supervise  retail  sales,  ad  placlement, 
art  and  dispatch  department.  Individual 
will  be  responsible  for  managing  duties 
which  include  knowledge  of  departmen¬ 
tal  budgeting  and  training  requirements 
of  over  60  personnel.  Retail  Advertising 
Manager  will  report  to  the  Advertising 
Director.  Please  send  cover  letter, 
resume  and  salary  history  to  Michael  J. 
Ryan,  Tucson  Newspapers  Inc.,  4850 
S.  Park  Avenue,  Tucson,  AZ  85714.  An 
Equal  Opportunity  Employer. 


SALES  MANAGER 

Excellent  opportunity  for  a  seasoned 
manager  who  can  motivate  and  provide 
the  necessary  leadership  for  the  sales 
staff  of  a  rapidly  expanding  weekly 
publication  in  Zone  2.  Effective  organi¬ 
zational  and  communication  skills  are  a 
must.  Complete  benefit  package  with 
salary  range  $40,000  and  up.  If  your 
are  seeking  a  company  which  will  offer 
you  the  opportunity  to  reach  your  full 
potential  as  a  sales  manager,  please 
send  your  resume  to  Box  1166,  Editor  & 
Publisher. 


HELP  WANTED 


ADVERTISING 


ADVERTISING  SALES  MANAGER 
Immediate  opening  for  aggressive 
manager  who  is  not  afraid  of  a  very 
competitive  market.  We’re  a  100,000 
circulation  weekly  with  a  sales  staff  of 
10.  We  need  a  leader,  trainer  marketer 
who  can  take  a  young  staff  to  great 
heights.  You  must  be  strong  on  ideas, 
presentations,  motivation  and  execu¬ 
tion.  Resume  and  salary  history  to  Tom 
Bartel,  Publisher,  City  Pages,  308c 
Butler  Sq.,  Minneapolis,  MN  55403. 

ADVERTISING  MANAGER 
Mature  professional-still  willing  to  put 
in  a  full  day’s  work-needed  to  head 
sales  effort  for  leading  national  trade 
journal  serving  rapidly  growing,  large 
dollar  volume  industry,  seeking 
seasoned  veteran  with  full  undertanding 
of  print  media  to  make  direct  sales  calls 
(outside  and  phone);  service  well  estab¬ 
lished  accounts  and  develop  new  ones; 
and  professionally  represent  our 
respected  company.  Substantial  salary, 
benefit  package  awaits  the  right  candi¬ 
date.  Pleasant  Sunbelt  location  in  lake¬ 
side  community  near  major  metropoli¬ 
tan  city.  Send  resume  and  salary  history 
to  Box  1142,  Editor  &  Publisher. 

ADVERTISING  MANAGER 
We  are  searching  for  a  well  trained 
salesperson  with  some  management 
experience  who  wants  to  run  his  or  her 
own  show.  We  are  a  medium  size  6-day 
newspaper  in  the  south  central  portion 
of  Zone  5  with  an  eager  staff  that  needs 
positive  leadership  and  professional 
development.  Our  community  provides 
a  real  opportunity  for  your  success  as 
well  as  being  a  good  place  to  live.  Reply 
to  Box  1153,  Editor  &  Publisher. 

ADVERTISING  DIRECTOR 
We  are  an  independent  52,000,  6-day 
afternoon  newspaper  and  have  created 
a  new  position  that  will  be  responsible 
for  retail,  classified,  and  national  adver¬ 
tising  departments.  We  are  looking  for  a 
manager  with  that  special  blend  or  good 
creative  judgment,  administrative  skills 
and  leadership  ability.  The  successful 
'  candidate  will  bring  proven  manage¬ 
ment  experience  and  a  record  of  creativ¬ 
ity  and  productivity  to  the  job  which 
r^uires  substantial  supervisory  respon¬ 
sibility.  The  qualified  applicant  should 
have  prior  supevisory  experience  with  a 
minimum  of  8  years  experience  in  the 
newspaper  field.  A  College  degree  is 
preferred.  We  offer  a  competitive  salary 
and  excellent  benefit  package.  Inter¬ 
ested  applicants  send  resume  and  cover 
letter  to  Michael  Young,  York  Dispatch, 
PO  Box  2807,  York,  PA  17405. 


ADVERTISING  REPRESENTATIVE 
Immediate  opening  with  a  tabloid, 
process  and  spot  color  weekly  newspap¬ 
er  in  a  major  resort  and  metropolitan 
market  area  for  an  aggressive  salesper¬ 
son  with  a  proven  track  record.  Must 
possess  outstanding  communication 
skills,  solid  marketing  experience, 
persistence  and  be  a  problem  solver 
willing  to  work  under  deadline  pressure. 
Sell  me  with  your  resume  and  cover 
letter,  mail  to  Editor,  ENS  Communica¬ 
tions,  PO  Box  1325,  Hiltonhead  ,SC 
29925. 


AD  SALES  MGR/MAGAZINE 
The  Baltimore  Magazine  wishes 
to  employ  an  aggressive  sales 
manager.  The  ideal  candidate 
should  be  skilled  in  direct  sales 
and  be  an  enthusiastic  leader. 
The  candidate  should  understand 
the  management  skills  needed  to 
lead  an  outside  sales  staff.  A 
degree  in  marketing  a  plus.  If  you 
are  looking  for  a  career  opportun¬ 
ity  please  forward  a  cover  letter 
and  resume  to  The  Washingto- 
nian  Magazine,  Edward 
Mansfield,  1828  L  Street  NW, 
#200,  Washington  DC  20036. 
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HELP  WANTED 


ADVERTISING 


RETAIL  ADVERTISING  MANAGER 
Award-winning,  Zone  7  (/tdvertisingand 
Editorial)  60,000  daily  and  Sunday  is 
seeking  an  experienced  retail  advertis¬ 
ing  manager.  (This  position  available 
due  to  promotion.)  This  person  must 
possess  the  following  qualities:  aggres¬ 
sive,  self-starter,  well  organized,  detail 
and  idea  person,  goal  setter,  ability  to 
train  and  motivate  an  experienced  sales 
staff  of  10,  must  be  strong  in  planning, 
budgeting  and  community-minded.  We 
offer  an  excellent  benefits  package.  If 
you  have  an  interest  in  becoming  a  part 
of  our  winning  team  and  have  the  exper¬ 
ience  and  drive  to  offer,  we  invite  you  to 
write  Box  1174,  Editor  &  Publisher.  All 
replies  will  be  kept  confidential. 


CLASSIFIED  ADVERTISING  MANAGER 
37,000  7-day  newspaper  in  central 
Indiana  is  seeking  a  high  energy,  people 
oriented  manager  with  classifi^  back¬ 
ground  and  management  skills  who  is 
ready  to  move  to  our  top  classified  posi¬ 
tion.  This  person  will  be  asked  to  lead 
and  motivate  our  classified  sales  force 
of  8  salespersons.  Salary  commensu¬ 
rate  with  experience,  excellent  benefits 
package;  chance  for  advancement  here 
and  throughout  the  country  with  a  lead¬ 
ing  newspaper  group.  This  is  an  excel¬ 
lent  growth  opportunity  for  an  enthu¬ 
siastic  person  seeking  career  advance¬ 
ment.  Please  apply  with  resume  and 
letter  telling  us  why  you  should  be 
considered  to  Box  1136,  Editor  & 
Publisher.  Replies  will  be  held  in  strict 
confidence.  An  Equal  Opportunity 
Employer. 

RETAIL  ADVERTISING  MANAGER 
The  Beaumont  Enterprise,  Texas’  Gulf 
Coast  award-winning  70-M  daily  and 
80-M  Sunday  newspaper,  is  seeking  an 
experienced  Retail  Advertising  Mana¬ 
ger.  Qualified  candidates  will  possess 
experience  in  all  phases  of  retail 
management,  proven  leadership  and 
pMple  skills,  and  an  ability  to  commu¬ 
nicate  effectively  with  advertisers  and 
the  community.  If  you  feel  you  have 
these  qualifications,  please  send  a 
cover  letter  and  your  complete  resume, 
including  salary  history  and  references, 
tO: 

Bob  Wilson,  Advertising  Director 

Beaumont  Enterprise 
PO  Box  3071 

Beaumont,  TX  77704 

A  Hearst  newspaper 


ADMINISTRATIVE 

ARE  WE  LOOKING  FOR 
THE  IMPOSSIBLE? 

A  shirt  sleeve  General  Manager  with 
sales  drive  and  administrative  ability  to 
take  a  load  off  a  busy  multi-business 
paper  publisher.  This  person  should 
have  a  publishing  background  in  all 
phases— sales,  management,  produc¬ 
tion  and  editorial  so  that  this  person  can 
do  the  overall  job  that  is  necessary. 
Must  have  the  ability  to  expand  and 
grow.  An  excellent  opportunity  to  join  a 
leading  publishing  house  in  the 
Sunbelt — an  excellent  place  to  raise 
your  family.  We  are  looking  for  experi¬ 
ence  and  ability— and  we  are  willing  to 
pay  for  it.  Send  complete  details  with 
salary  history  for  prompt  action  to  Box 
1078,  Editor  &  Publisher. 


WANTED-GENERAL  MANAGER  for 
chain  of  Houston  Community  Newspap¬ 
ers.  Strong  background  in  sales  and 
production  neccessary.  Send  resume  to 
Houston  Community  Nevrepapers,  Inc., 
PO  Box  280,  Channelview,  TX  77530. 

WANTED-PUBLISHER  for  Houston 
Community  Newspapers.  Strong  back¬ 
ground  in  sales  and  administration. 
Send  resume  to  Houston  Community 
Newspapers,  Inc,  PO  Box  280,  Chan¬ 
nelview,  TX  77530. 
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HELP  WANTED 

HELP  WANTED 

HELP  WANTED 

HELP  WANTED 

ADMINISTRATIVE 


GENERAL  MANAGER  immediate  open¬ 
ing  for  person  having  experience  on 
business  side  of  newspaper.  Account¬ 
ing  background  helpful.  Group  weekly 
newspaper  with  full  production  plant 
and  commercial  printing  department 
located  in  western  New  Jersey.  Excel¬ 
lent  salary  and  all  benefits  fully  paid. 
Send  resume  and  salary  requirements 
with  first  reply  to  Box  1158,  Editor  & 
Publisher. 

GENERAL  MANAGER 
Medical  foundation  seeks  seasoned 
executive  to  provide  managerial,  admi¬ 
nistrative  and  marketing  support  for 
scientific  journal.  Responsible  for 
administering  the  advertising  function, 
circulation  program,  production  process 
and  managing  a  stafr  of  12.  Familiarity 
with  all  phases  of  publication  process 
required.  Must  have  proven  supervisoiy 
and  administrative  skills.  Experience  in 
medical  or  related  field  essential. 
Knowledge  of  data  processing  and 
excellent  written  and  verbal  communi¬ 
cation  skills  required.  Please  submit 
resume  to  Box  1157,  Editor  & 
Publisher. 

GENERAL/SALES  Manager  for  profit¬ 
able  resort-area  shopping  guide  with 
18,000  circulation.  Midwest  group 
promotes  successful  managers.  If 
you've  proven  yourself  as  a  people- 
manager  in  competitive,  free- 
circulation  markets  we  have  a  career 
opportunity.  Salary  $25,000,  benefits 
package  and  percentage  of  bottom-line 
growth.  Apply  Box  1143,  Editor  & 
Publisher. 

PUBLISHER  NEEDED  for  medium¬ 
sized  weekly  newspaper  in  Zone  7  recre¬ 
ation  area.  Ad  background,  proven  track 
record,  and  willingness  to  work  will  get 
this  job.  Position  open  to  either  man  or 
woman.  Reply  to  Box  1103,  Editor  & 
Publisher.  All  replies  confidential. 

SMALL  but  growing  media  company 
looking  for  publishers  to  manage  new 
acquisitions.  State  salary  history,  goals 
to  Box  1149,  Editor  &  Publisher. 


General  Manager 

Mid-sized  Eastern 
Canadian  daily  seeks 
an  outstanding 
newspaper  executive 
to  oversee  all  aspects 
of  the  newspaper 
business.  Journalism 
and  business 
background,  ambition 
and  drive  required. 

Send  resume  to 
Carmen  DuCharme, 

The  Coopers  &  Lybrand 
Consulting  Group. 

630  Dorchester  Blvd. 
West,  Suite  2900, 
Montreal,  Quebec 
H3B  1W5. 


_ CIRCULATION _ 

CIRCULATION  MANAGER  for  large 
Maryland  weekly.  Knowledge  of  all 
aspects  of  circulation  management 
essential.  Excellent  opportunity  for  self- 
motivated  person.  Competitive  salary, 
all  benefits.  Daily  circulation  experi¬ 
ence  would  help.  Please  reply  Box 
1144,  Editor  &  Publisher. 


CIRCULATION 


BOY  CREWS 

Major  Northeast  daily  and  Sunday  seeks 
responsible  boy  crew  operator.  Excel¬ 
lent  product.  No  limit  on  orders  sold. 
No  budget  cuts.  Great  opportunity  for 
top  producer  that  wants  to  stay  for 
years.  If  you  have  the  ability  to  set  up  4 
or  more  crews  that  can  sell  250-500  or 
even  more  orders  per  week,  let’s  talk. 
Write  Box  1175,  Editor  &  Publisher. 

CIRCULATION  MANAGER 
Small  Zone  2  daily  in  growing  suburban 
market  needs  promotion/sales  minded 
person  to  take  advantage  of  that  growth. 
We  want  to  be  less  small.  Can  you  do 
the  job?  Send  resume  to  Box  1151, 
Editor  &  Publisher. _ 

CLASSIFIED 

ADVERTISING 

CIRCULATION  SALES  MANAGER 
A  47,000,  7-day,  all  day  paper  in  Zone 
3  has  a  challenging  position  for  an 
energetic  individual  experienced  in 
newspaper  sales  and  promotions.  We 
are  looking  for  a  team  leader  with 
aggressive  work  habits  and  excellent 
people  skills.  This  is  an  opportunity  for 
individual  growth  and  career  advance¬ 
ment  potential.  Send  resume  and  letter 
including  work  history  to  Kelly 
Hubbard,  Circulation  Director,  Kings¬ 
port  Times-News,  PO  Box  479,  Kings¬ 
port,  TN  37662. 

CIRCULATION  MANAGEMENT 
Come  work  in  the  sunshine.  Medium 
sized  Southwestern  Newspaper  is  seek¬ 
ing  aggressive  experienced  DSM's  and 
supervisors.  Positive  market  growth, 
excellent  career  opportunities.  Salary 
commensurate  with  knowledge  and 
experience.  Send  reumes  and  salary 
history  to  Box  1182,  Editor  & 
Publisher. 

EXPERIENCED  CIRCULATION  mana¬ 
ger  needed  for  a  small  but  growing  daily 
and  Sunday  newspaper  in  Monmouth 
County,  NJ.  Monmouth  County  is  the 
states  leading  growth  area  and  we  are 
looking  for  a  manager  with  exceptional 
marketing  skills  to  oversee  our  strong 
growth  plans.  If  you  are  seeking  an 
excellent  challenge  and  would  like  to  be 
a  part  of  a  fast  growing  national  commu¬ 
nications  company,  please  respond 
immediately  to  George  J.  Lister,  Presi¬ 
dent  and  Publisher,  The  Register,  1 
Register  Plaza,  Shrewsbury,  NJ  07701. 

FLORIDA  TODAY  is  accepting  applica¬ 
tions  for  circulation  district  managers. 
Candidates  should  have  proven  record 
in  sales,  service  and  collections.  Send 
resume  to  Ad  A-22,  PO  Box  363000, 
Melbourne,  FI  32936. 

STATE  CIRCULATION  MANAGER 
44,000  Southeast  daily  seeks  aggres¬ 
sive,  high  energy,  promotion  minded 
State  Circulation  Manager.  Responsibil¬ 
ities  include  home  deliveiy,  manage¬ 
ment  and  training  of  district  manager 
staff  and  single  copy  operations.  A  team 
worker,  the  successful  candidate  must 
be  able  to  motivate  manager  staff  to 
maximize  sales  and  distribution  efforts. 
Experience  dealing  with  an  all  adult 
carrier  force  and  rural  delivery  a  must. 
Measurement  of  success  will  be  a  well 
trained  and  promotable  district  mana- 
I  ger  staff,  carrier  retention,  timely  deliv- 
I  ery  and  100%  collection,  department  is 
fully  computerized  with  an  on  line  CIS 
system.  Competitive  salary  and  m.b.o. 
bonus.  Send  resume  to:  State  Circula¬ 
tion  Manager,  Anderson  Independent- 
Mail,  PO  Box  2507,  Anderson,  SC 
29622.  M/F/H  EOE. _ 

VERY  MODERN  Zone  7  daily  seeking 
manager  with  experience  in  sales, 
computers  and  people.  Clear  potential 
for  growth.  Beautiful  area  to  live,  work 
and  play.  Box  1170,  Editor  & 

Publisher. 


COMPUTER  TECHNOLOGY 


SYSTEMS  MANAGER 
The  Journal  American,  27,000  daily, 
located  in  Bellevue,  Washington,  is 
seeking  a  Systems  Manager  for  its  CSI 
PDP-11-60  system.  If  you  have  DEC 
experience  and  are  ready  for  a  new  chal¬ 
lenge,  send  resume  to  Bob  Phillips, 
Journal  American,  PO  Box  90130, 
Bellevue,  WA  98009-0130,  phone 
(206)  453-4288. 


A  TEAM  OF  INVESTIGATIVE  financial 
reporters  has  been  setting  Wall  Street 
on  its  ear  in  the  last  few  months  with  a 
50  year-old  magazine.  Come  see  if 
there  is  a  fit  for  you;  we  have  about  6 
great  openings  for  reporters  at  all  levels 
of  experience.  Respond  with  a  note  and 
resume  directly  to  the  Editor-In-Chief, 
Derek  Drew,  Investment  Dealer’s 
Digest,  150  Broadway,  New  York,  NY 
10038. _ 

ASSISTANT  NEWS  EDITOR,  Southern 
California  mid-sized  daily,  minimum 
two  years  news  editing,  layout  and  wire 
editing  on  daily  required.  Box  1180, 
Editor  &  Publisher. 

ASSISTANT  EDITOR 
A  Zone  1,  monthly  business  magazine 
that  prides  itself  on  being  readable  as 
well  as  informative  is  seeking  an  assis¬ 
tant  editor  who  can  edit  for  style, 
content,  story  flow  and  produce  appeal¬ 
ing  heads.  The  job  also  includes  some 
writing.  You  must  work  well  with  repor¬ 
ters  and  other  editors,  be  good  at  gener¬ 
ating  story  ideas,  and  thrive  on  respon¬ 
sibility.  You  should  have  the  ability  to 
interview,  write  imaginative  leads  and 
stories  that  are  strongly  organized  and 
analytical,  as  well  as  the  ability  to  help 
reporters  hone  these  skills.  You  should 
have  some  editing  experience,  a  strong 
background  in  reporting,  at  least  5 
years  experience  on  a  magazine  or  a 
daily  newspaper,  and  some  of  that 
experience  should  have  included  cover¬ 
ing  business  or  economics.  Send  a 
letter  outlining  your  qualifications, 
resume,  clips,  plus  your  salary  history 
and  desired  compensation  range  to 
Editor,  Business  N  H,  177  East  Indust¬ 
rial  Drive,  Manchester,  NH  03103. 
Please  do  not  call. 

BUSINESS  NEWS  EXPANSION 
The  News-Sentinel,  a  Knight-Ridder 
PM  in  Ft.  Wayne,  Indiana  is  expanding 
its  business  coverage.  We  have  two 
positions  open: 

Asssistant  News  Editor/Business:  4  to  5 
years  business  editing  and  writing 
experience,  to  supervise  all  the  news¬ 
papers’  business  coverage,  local  and 
wire.  Looking  for  good  writer,  editor 
with  some  layout  skills  and  strong  know¬ 
ledge  of  business. 

Business  Reporter:  2  to  3  years  daily 
experience,  preferably  as  a  business 
writer,  strong  business  knowledge. 
Formal  business  education  a  plus.  Send 
resume,  work  samples,  references  to: 
Richard  Battin,  Assistant  Managing 
Editor,  The  News  Sentinel,  PO  Box 
102,  Ft.  Wayne,  IN  46801.  An  equal 
opportunity  employer. 

ASSISTANT  CITY  EDITOR 
The  Las  Vegas  Review  Journal  is  seek¬ 
ing  an  assistant  city  editor.  The  person 
we  hire  will  have  a  strong  background  in 
daily  newspaper  reporting,  keen  editing 
skills  and  solid  writing  abilities.  He  or 
she  will  be  able  to  generate  fresh  story 
ideas  and  help  a  talented  staff  to  get 
even  better.  If  you  have  these  qualifica¬ 
tions  and  want  to  join  the  staff  of 
100,000  plus  circulation  newspaper  in 
a  exciting  news  town,  send  your 
resume,  work  samples  and  list  of  refer¬ 
ences  to  Charles  Zobell,  City  Editor, 
Review-Journal,  PO  Box  70,  Las  Vegas, 
NV  89125.  An  Equal  Opportunity 
Employer. 

EDITOR 


GOVERNMENT  JOBS 
$16,040-$59,230/yr.  Now  Hiring.  Call 
(805)  687-6000  Ext.  R-4261  for 
current  federal  list. 

HELP  WANTED:  experienced  editor  for 
a  Virginia  weekly  newspaper  with 
emphasis  on  layout/design,  editing, 
writing  and  managing  personnel 
Must  be  willing  to  provide  leadership  in 
news-editorial  coverage  and  to  become 
involved  with  the  community  of  service. 
Reply  to  Box  1138,  Editor  &  Publisher. 

CITY  EDITOR  -  For  22,000  PM  daily  in 
San  Francisco  Bay  Area’s  wine  country. 
Second  in  command  of  18-person 
newsroom  that  wins  awards  for  investi¬ 
gative  reporting,  feature  writing,  photo- 
journalism.  Send  resume,  work 
samples,  references  to  Box  1126, 
Editor  &  Publisher. 

FEATURE  WRITER  sought  for  the  Pulit- 
zer  Prize  winning  Anchorage  Daily 
News,  Alaska’s  largest  newspaper. 
Applicants  must  have  at  least  3  years  of 
writing  experience,  be  a  self-starter  and 
be  able  to  write  about  a  variety  of 
subjects.  Salary  based  on  experience.  If 
you  like  to  take  risks,  have  an  imagina¬ 
tion  and  possess  a  sense  of  humor,  send 
your  resume  and  clips  to  Gary  Nielson, 
Features  Editor,  Anchorage  Daily  News, 
1001  Northway  Drive,  Anchorage,  AK 
99514. 

CITY  EDITOR— Growing,  hard-news- 
oriented,  Zone  2  daily  seeks  aggressive 
newsroom  leader  to  direct  stafr  of  12 
reporters.  Position  requires  mature 
judgment  and  the  ability  to  challenge 
and  motivate  youthful  staff.  Box  1167, 
Editor  &  Publisher. 

pnPY  riFQk  ruiFC 

GROWING  NEWSWEEKLY  with  a  differ¬ 
ence  seeks  copy  desk  chief/full-time 
slot.  If  you  can  polish  copy,  follow  a 
layout  (we  paginate)  and  instill  style 
and  standards  in  a  staff  of  eight,  you 
may  be  our  person,  but  you  must  also  be 
well-organized,  cool  and  well-read  and 
must  have  impeccable  command  of  the 
language.  Must  be  able  to  relieve  super¬ 
iors.  Pay  up  to  $50K.  Day  work;  holi¬ 
days,  weekends  off;  excellent  benefits. 
EOE.  Write  Executive  Editor/ 
Operations,  Insight  Magazine,  The 
Washington  Times,  3600  New  York 
Ave.  NE,  Washington,  D.C.  20002. 

COPY  EDITOR 

ONLY  PROS  need  apply.  Many  think 
that,  having  written  a  few  free-lance 
articles  or  edited  a  pamphlet,  they  can 
handle  the  demands  of  a  newsmaga¬ 
zine.  We  disagree.  Our  readers  are 
affluent,  highly  educated  managers  and 
professionals.  If  you  can  bring  broad 
general  knowledge,  creativity,  a  deft 
touch,  computer  literacy  and  political 
sophistication  to  the  job,  we  want  you 
for  our  copy  desk.  Day  work,  Monday- 
Friday.  Pay  in  $30’s,  commensurate. 
Holidays  off.  Excellent  benefits.  EOE. 
Write  Executive  Editor/Operations, 
Insight  Magazine,  The  Washington 
Times,  3600  New  York  Ave.  NE, 
Washington,  D.C.  20002. 

COPY  EDITOR 

We’re  looking  for  someone  who  recog¬ 
nizes  good  writing,  can  handle  cop> 
with  tender,  loving  care,  has  a  gooo 
sense  of  layout  and  design,  is  creative 
and  likes  to  work  with  creative  people  to 
join  an  award-winning  23,0(50  Texas 
Gulf  Coast  daily  with  a  reputation  for 
excellence  and  sound  community  jour¬ 
nalism.  We  want  someone  who  is  willing 
to  start  at  the  bottom  on  our  copy  desk 
and  prove  themselves.  We  will  consider 
recent  or  summer  J-school  grads  with 
extensive  experience  on  their  college 
dailies  or  internships.  Send  resumes, 
references,  writing  clips  and  layout 
samples  to  Box  1147,  Editor  & 
Publisher. 
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BUREAU  REPORTER 
Opening  for  a  self  starter  with  aggres¬ 
sive,  30,000  circulation,  7-day  AM  on 
Florida’s  Gulf  Coast.  Experience 
preferred,  but  talented  beginners 
welcome  to  apply.  Photo  skills  a  must. 
Live  30  minutes  from  the  world’s  most 
beautiful  beaches  and  work  for  an  ambi¬ 
tious  and  serious  newspaper.  Send 
resume,  clips,  and  salary  requirements 
to  Managing  Editor,  Jay  Pitts,  PO  Box 
2949,  Fort  Walton  Beach,  FL  32549. 

BUSINESS  REPORTER 
We  are  seeking  an  experienced  reporter 
who  understands  the  complexities  of 
the  business  world,  but  writes  in  terms 
the  average  reader  could  understand. 
Send  resume  and  samples  of  your  work 
to  Sandra  Petykiewicz,  Metro  Editor, 
Jackson  Citizen  Patriot,  214  South 
Jackson,  Jackson,  Ml  49204.  An  Equal 
Opportunity  Employer. 


BUSINESS  WRITER 
Growing  mid-sized  daily  wants 
business-oriented  reporter  who  is  a 
good  writer  as  well.  Will  cover  every¬ 
thing  from  routine  handouts  to  page  one 
and  section  front  stories.  Experience 
required;  salary  based  on  background. 
Prefer  Zone  2  applicants.  Box  1159, 
Editor  &  Publisher. 


MANAGING  EDITOR  for  award-winning, 
5,000  circulation,  upstate  weekly 
newspaper.  Benefits.  Send  resume  to 
Harrison  Hornbeck,  General  Manager, 
Recorder  Publications,  1  Venner  Road, 
Amsterdam,  NY  12010. 


MANAGING  EDITOR  for  7,500  PM 
daily  in  North  Central  Indiana.  Mana¬ 
gerial  experience  essential.  Part  of 
Nixon  Newspapers  group  of  11  publica¬ 
tions.  Send  resume,  cover  letter,  salary 
requirements  to  John  Mitchell,  Publ- 
blisher,  Frankfurt  Times,  PO  Box  9, 
Frankfurt,  IN  46041.  No  phone  calls. 

MANAGING  EDITOR 
Weekly  Jewish  newspaper  serving 
Milwaukee  needs  a  journalist  exper¬ 
ienced  in  editing,  writing,  layout  and 
story  selection  to  direct  a  small  report¬ 
ing  staff.  A  journalism  degree,  3  years 
experience  and  a  sensitivity  to  the  inter¬ 
ests  of  the  Jewish  reader  are  essential. 
Send  resume  and  clips  to  Arthur  Stege- 
man.  The  Wisconsin  Jewish  Chronicle, 
1360  N.  Prospect  Ave.,  Milwaukee,  Wl 
53202 


COPY  EDITOR — Skillful,  versatile  copy 
editor  sought  for  part-time,  night  posi¬ 
tion  on  Los  Angeles  daily.  Minimum  two 
years  news  editing  experience  on  daily 
newspaper  require,  wire  editing  exper¬ 
ience  helpful.  Others  need  not  apply. 
Send  resume,  clips  to  Box  1173,  Editor 
&  Publisher. 


DEPUTY  BUSINESS  EDITOR 
The  Los  Angeles  Herald  Examiner  needs 
a  sharp  editor  with  a  good  grasp  of  busi¬ 
ness  news  for  its  consumer-oriented 
Money  section.  This  is  a  responsible 
position  that  requires  aggressive  wire 
editing,  careful  copy  editing,  bright 
headline  writing  and  imaginative  layout. 
Send  resume  and  sample  layouts  to 
Jack  Lynch,  Business  Editor,  Los 
Angeles  Herald  Examiner,  1111  S. 
Broadway,  Los  Angeles,  CA  90015.  No 
phone  calls. 

EDITOR 

Fast-growing  chain  of  weeklies  seeks 
dynamic  editor/writer  for  new  publica¬ 
tion.  Minimum  three  years  full-time 
newspaper  experience.  Send  resume 
and  5  clips  to  305  Washington  Ave., 
Towson,  MD  21204. 


EDITOR  FOR  suburban  bureau  of 
30,000  circulation,  CT.  AM  daily,  to 
plan  and  oversee  coverage,  layout 
pages,  direct  7-member  staff.  Reply 
with  resume  to  Box  1178,  Editor  & 
Publisher. 


CITY  EDITOR 

Pulitzer  prize-winning  PM  in  Zone  3  is 
looking  for  a  seasoned  aggressive  jour¬ 
nalist  to  direct  statewide  coverage. 
We’re  looking  for  a  journalist  with  solid 
technical  skills  and  proven  leadership 
abilities  to  become  our  city  editor.  Prior 
desk  experience  preferred.  Box  1132 
Editor  &  Publisher. 


REPORTER  high-quality  city  business 
weekly  seeking  go-get-  em  repqrter  to 
Cover  insurance,  health  and  finance. 
Zone  3  sunbelt  city  with  booming 
economy,  mild  weather  and  cultural 
diversity.  Competitive  salary  and  bene¬ 
fits.  Resume  with  references  and  clips 
to  Box  1133,  Editor  &  Publisher. 


REPORTER:  north  Iowa  newspaper 
21,000  circulation  has  opening  for  beat 
reporter  with  at  least  1  year  experience. 
Accuracy  and  self-motivation  a  must. 
Great  training,  opportunities  and  bene¬ 
fits.  Send  resume  and  samples  to  Jim 
Santori,  Mason  City  Globe-Gazette  300 
N.  Washington,  Mason  City,  lA  50401. 

REPORTER  WITH  EXPERIENCE 
A  monthly  business  magazine  in  south¬ 
ern  New  Hampshire  seeks  a  writer  with 
strong  journalism  credentials,  who  can 
cover  complex  issues  and  write  an 
occassional  feature  with  flair.  Applic¬ 
ants  must  have  a  minimum  of  3  years 
experience.  Please  submit  samples  of 
written  work  that  emphasize  your  versa¬ 
tility.  Do  not  call.  Send  correspondence 
tO;  Editor,  Business  N  H,  177  East 
Industrial  Drive,  Manchester,  NH 
03103. _ 

SEPTEMBER  1  OPENING  for  a  highly- 
qualified  reporter  to  handle  major 
breaking  and  running  stories  and 
special  series.  We  need  a  tested  and 
proven  professional  who  has  clippings 
that  show  this  ability.  We  offer  a  chance 
to  do  quality  work  for  an  old,  respected 
family-owned  newspaper  (43,000  AM 
daily)  in  a  prosperous  and  growing 
urban/rural  community  in  Zone  2. 
Excellent  location  for  a  family.  Moving 
into  modern,  new  offices  this  fall.  TeM 
us  about  your  experience  and  goals  in 
first  letter.  Include  salary  requirements 
and  samples  of  your  best  work.  Excel¬ 
lent  benefits  available.  Box  1154, 
Editor  &  Publisher. 


SHARP,  AGGRESSIVE,  EXPERIENCED 
reporter,  not  afraid  of  digging  out  diffi¬ 
cult  stories  for  Central  PA  Knight- 
Ridder  paper.  Send  clips,  resume  to 
Personnel  Director,  Centre  Daily  Times, 
Box  89,  State  (College,  PA  16804.  An 
Equal  Opportunity  Employer. 

SMALL  DAILY  NEWSPAPER  in  North- 
western  N.J.  seeks  copy  editor.  Applic¬ 
ants  must  have  good  command  of 
language  and  excellent  desk  skills 
including  layout  and  editorial  writing. 
Send  resume,  clips  to;  Howard  Saltz, 
Managing  Editor,  North  Jersey 
Advance,  PO  Box  800,  Flanders,  NJ 
07836. 


SPORTS  SLOT  POSITON 
Community  AM  daily  seeks  slot  person 
for  award-winning  department  in  highly 
competitive  Florida  market.  Knight- 
Ridder  paper.  Send  resume,  work 
samples  to  Managing  Editor,  Baca 
Raton  News,  PO  Box  580,  Boca  Raton, 
FL  33432. 


SUPER  SLOT  we  are  looking  for  a  rare 
commodity.  A  talented,  technically 
proficient  slot  person  with  some  fire  in 
his  (or  her)  eyes  and  a  desire  to  move 
into  management.  Must  be  able  to 
deliver  design  that  sparkles,  headlines 
that  sing  and  copy  that  is  clean,  clear 
and  concise~on  a  daily  basis.  For  a  pro, 
top  salary  and  benefits  from  a  daily  and 
Sunday  in  a  high  growth  area  of 
Pennsylvania.  Box  9986,  Editor  & 
Publisher. 


COPY  EDITOR 

The  News-Sentinel,  a  Knight-Ridder 
afternoon  daily  in  Ft.  Wayne,  Indiana  is 
looking  for  a  strong  copy  editor  with  2  to 
3  years  experience.  Strong  in  grammar, 
spelling,  headlines.  Send  resume,  work 
samples,  references  to:  Richard  Battin, 
Assistant  Managing  Editor,  The  News 
Sentinel,  PO  Box  102,  Ft.  Wayne,  IN 
46801.  An  equal  opportunity  employer. 


FINANCE  WRITER.  Writes  weekly, 
locally  oriented  stocks  column.  Covers 
local  banks,  brokerages  and  insurance 
companies.  Experience  a  must.  Salary 
mid-$20s.  Resume  and  clips  to  Brian 
Tucker,  Editor,  Crain’s  Cleveland  Busi¬ 
ness,  140  Public  Square,  Cleveland, 
OH  44114. 


FEATURES  EDITOR 
Mid-sized  daily  in  central  New  Jersey 
seeks  an  experienced  editor  to  help  put 
out  daily  and  plan  Sunday  feature 
section.  Successful  candirJate  must 
have  excellent  layout,  design  and  edit¬ 
ing  skills  plus  ability  to  develop  stories, 
work  with  reporters  and  other  editors. 
Please  send  resume  including  salaty 
requirements  and  samples  of  work  to  T. 
Kerrigan,  The  News  Tribune,  1  Hoover 
Way,  Woodbridge,  NJ  07095.  EOE. 

EDITORIAL  ARTIST 
Award  winning  newspaper  has  excellent 
opportunity  for  an  editorial  artist.  Page 
design,  illustration  and  graphic  abilities 
needed.  Newspaper  redesign  underway, 
and  additional  artists  needed  to  fulfill 
goal  of  creating  Midwest's  most  graphi¬ 
cally  oriented  daily.  Equal  Opportunity 
Employer.  Douglas  K.  Ray,  uecutive 
Editor,  The  Daily  Herald,  PO  Box  280, 
Arlington  Heights,  IL  60006. 

EDITORIAL  MANAGER.  If  you  have  3  to 
5  years  experience  as  a  manager  and  a 
similar  background  in  the  TV  or  publish¬ 
ing  industry,  possess  strong  editing/ 
writing  skills  and  would  like  to  live  in 
Atlanta,  we  would  to  like  to  hear  from 
you.  Please  send  resume,  salary 
requirements  and  writing  samples  to  K. 
Wern,  TV  Data,  Northway  Plaza,  Glens 
Falls,  NY  12801. 


EXECUTIVE  EDITOR  WANTED— A 
person  knowledgeable  and  committed 
to  Catholic  Church  teaching,  with 
strong  writing  ability,  good  leadership 
qualities  and  willingness  toward  high 
visibility  in  the  community.  The  Execu¬ 
tive  Editor  will  act  as  the  chief  executive 
officer  of  The  Pilot,  and  in  close  associ¬ 
ation  with  its  Publisher,  Bernard  Cardi¬ 
nal  Law.  Salary  negotiable  and  includes 
excellent  health  benefits.  Fall  1986 
starting  date  anticipated. 

Resume,  samples  of  writing  and  300 
(approx.)  word  essay  on  "The  Role  of 
the  Catholic  Editor  m  Today’s  Catholic 
Press"  should  be  sent  to: 

Rev.  Peter  Conley 
Secretary  for  Community  Relations 
Archdiocese  of  Boston 
49  Franklin  Street 
Boston,  MA  02110 


EXECUTIVE  SPORTS  EDITOR— We’re 
looking  for  someone  to  accept  the  chal¬ 
lenge  of  leading  our  sports  department. 
We  cover  the  pros,  colleges  and  preps. 
We  have  strong  metro  competition.  We 
need  someone  with  the  management 
skills  nad  creativity  to  meet  this 
competition.  The  successful  candidate 
must  be  sports  editor  of  a  similar  size 
newspaper  or  perhaps  a  No.  2  at  a  much 
larger  paper.  We  are  a  77,000  circula¬ 
tion  AM  New  York  Times  Co.  paper  in  a 
dynamic,  growing  area.  Salary; 
$40,000.  Interested  candidates  should 
send  a  resume,  several  samples  of  the 
sports  section  they  are  now  directing, 
with  a  cover  letter  detailing  their  duties 
and  approach  to  their  section  to  Robert 
J.  Fink,  Managing  Editor,  the  Press 
Democrat,  PO  Box  569,  Santa  Rosa,  CA 
95401. 


COPY  EDITOR  for  metro  New  York  AM 
daily.  Excellent  editing,  headline  and 
layout  skills  a  must.  One  year’s  experi¬ 
ence  preferred.  Send  resume  to  Box 
1177,  Editor  &  Publisher. 


EXPERIENCED,  AGGRESSIVE  reporter 
wanted  for  alternative,  north  of  Boston 
weekly.  Emphasis  on  in-depth,  enter¬ 
prise  reporting.  Polished  writing  and 
some  investigative  work.  New  England 
residents  preferred.  Send  clips,  resume 
to  Helen  Gifford,  North  Shore  Sunday, 
Box  293,  Danvers,  MA  01923. 

EXPERIENCED  MEDICAL  WRITER 
sought  for  major  Northeast  region  daily 
newspaper.  Extensive  experience  writ¬ 
ing  on  health  and  medicine  required. 
Coverage  includes  breaking  news,  anal¬ 
yses,  features  and  projects  exploring 
developments  in  medicine  or  public 
health.  Please  submit  resume,  cover 
letter  and  writing  samples  to  Box  1179, 
Editor  A  Publisher. _ 

PUBLIC  RELATIONS  PERSON  tired  of 
corporate  politics  who  wants  to  get  back 
into  business  journalism.  Excellent 
opportunity.  State  salary  requirements 
and  availability.  Send  resume  to  Busi- 
ness.  Box  615,  Clinton,  IL  61727. 

REPORTER  NEEDED  for  growing  week¬ 
ly  in  rural  section  of  New  Jersey.  Munic¬ 
ipal  coverage,  feature  writing,  some 
photography.  Send  resumes  and  clips  to 
Willa  Heyee,  Managing  Editor,  PO  Box 
500,  Hackettstown,  NJ  07840. 


ROLL  CALL,  WEEKLY  NEWSPAPER 
covering  Congress  for  Washington, 
D.C.,  insiders,  seeks  bright,  aggressive 
journalist  to  serve  as  reporter/ 
photgrapher.  Job  offers  access  to 
movers  and  shakers  in  the  nation's  capi¬ 
tal  as  well  as  tutelage  from  editors  with 
distinguished  backgrounds  in  political 
and  congressional  reporting.  This 
tabloid,  recently  bought  under  new 
ownership,  is  on  the  move.  Wide  experi¬ 
ence  isn’t  necessary,  but  manifest  abili¬ 
ties  reporter,  writer  and  photography  are 
a  must.  Salary:  up  to  low  $20s.  Send 
resume  with  clips,  photo  samples  and 
references,  to  Roll  (jail,  Attn:  Reporter- 
Photog,  317  Mass.  Ave.  NE,  Washing¬ 
ton,  D.C.  20002. 


SENIOR  FINANCIAL  EDITOR  for  on¬ 
line  news  service  based  in  Stamford, 
Connecticut.  Experience  in  financial 
markets  and  electronic  publishing 
desirable.  Resumes  to  Box  1155, 
Editor  &  Publisher. 

METRO  EDITOR 

The  News-Sentinel,  a  Knight-Ridder 
afternoon  daily.  Ft.  Wayne,  Indiana,  is 
looking  for  a  strong  editor,  manager,  to 
supervise  15  reporters  and  editors  in 
state  and  local  coverage.  Looking  for 
someone  with  5  to  7  years  experience, 
strong  reporting  and  supervisory  skills. 
Send  resume,  work  samples,  references 
to:  Richard  Battin,  Assistant  Mana^ng 
Editor,  The  News  Sentinel,  PO  Box 
102,  Ft.  Wayne,  IN  46801.  An  equal 
opportunity  employer. 

NEWS  EDITOR  to  run  universal  desk  on 
community  daily  in  rapidly  growing 
region  90  miles  from  Washington. 
Shirtsleeve  editor  must  have  reporting 
background  with  English,  layout,  design 
and  people  skills.  Box  1135.  Editor  & 
Publisher. 


LIFESTYLE  EDITOR 
Award-winning,  30,000  daily  has  open¬ 
ing  (2)  for  lifestyle  editor,  staff  writer. 
Writing  ability,  page  design  talent 
important.  Department  produces 
features  on  important  subjects  but  also 
covers  major  social  galas  and  publishes 
other  traditional  news.  Attitude  compat- 
ible  with  that  policy  important. 
Resume,  samples  to:  Jim  Servatius, 
Midland  (Texas)  Reporter-Telegram,  PO 
Box  1650.  Midland.  TX  79702. 

41 


EDITOR  &  PUBLISHER  for  July  19,  1986 


HELP  WANTED 


HELP  WANTED 


MANAGING  EDITOR 

Need  experienced  and  imai^inative  editor  to  direct 
editorial  staff  and  freelancers  for  established 
Washington-based  newsletter  publisher.  Good 
salary,  benefits  and  working  conditions.  No  calls. 
Reply  in  confidence  to:  Hank  Stevens,  Government 
Information  Services,  1611  North  Kent  St.,  Suite  508, 
Arlington,  VA  22209. 


NEWS  EDITOR  for  twice  weekly.  Must 
have  strong  newsgathering,  writing  and 
layout  skills.  Send  resume,  clips  and 
salary  requirements  to  News  Editor, 
Southwest  Builder,  PO  Box  99, 
Sulphur,  LA  70664,  or  call  Hugh  Brad- 
dock,  (318)  527-7075. _ 

NUMBER  TWO  sports  person  for  6-day 
21,000  circulation  PM  in  North  Central 
Illinois.  Will  cover  games,  write 
columns.  Knowledge  of  page  layout, 
VDT  background  helpful.  Send  resume, 
samples  to  Joyce  McCullough,  News 
Tribune,  426  Second  St.,  LaSalle, 
IL  61301. 


News  Executive 

Mid-sized  Eastern 
Canadian  daily  seeks  a 
fully  experienced  news 
executive  with  talent, 
energy  and  managerial 
influence  to  lead  and 
motivate  an 
accomplished  news 
team. 

Send  resume  to 
Carmen  DuCharme, 

The  Coopers  &  Lybrand 
Consulting  Group, 

630  Dorchester  Blvd. 
West,  Suite  2900, 
Montreal,  Quebec 
H3B  1W5. 


THE  COURIER-CRESCENT  of  Orrvill. 
Ohio  is  looking  for  a  new  editor.  A  chal- 
lening  position  for  an  applicant  who  has 
the  talent  and  desire  to  maintain  the 
weekly's  award  winning  tradition.  Write 
to  Ken  Blum,  409  N.  Main  St.,  Orrville, 
OH  44667. 


IMMEDIATE  OPENING  for  news  repor¬ 
ter  at  award-winning  Alaskan  weekly. 
Send  resume  and  clips  to  Ron  Loesch, 
Publisher,  Petersburg  Pilot,  PO  Box 
930,  Petersburg,  AK  99833  (907) 
772-3547. _ 

INVESTIGATIVE  REPORTERS 
Publisher  is  seeking  researchers/ 
reporters  for  startup  newsweekly  on 
commercial  banking.  Great  oppprtunity 
to  be  doing  the  best  in  financial  journal¬ 
ism.  Bright  beginners  also  considered. 
Respond  with  resumes  to  Kathy  Carrick, 
150  Broadway,  4th  floor,  New  York,  NY 
10038. _ 

LIFESTYLE  EDITOR  16,000  southern 
Oregon  daily  seeks  active  community 
oriented  person  to  fill  this  key  news- 
roomm  position.  We  are  looking  for  an 
individual  with  as  many  interests  as  our 
lifestyle  readers.  Challenging  position 
in  a  beautiful  and  growing  community. 
Send  resume  and  cTips  to  Patty  Shealy, 
Personnel  Department,  Daily  Courier, 
PO  Box  1468,  Grants  Pass,  OR  97526. 


HELP  WANTED 


FREELANCE 


WANTED  talented  freelance  writers  and 
photographers  for  new  regional  publica¬ 
tion  about  the  Midwest.  Box  1156, 
Editor  &  Publisher. 


“HOW  TO  GET  HIRED  IN  JOURNAL¬ 
ISM"  For  information,  write;  Northwest 
Marketing  Limited,  Box  3658-J,  Lacey 
WA  98503. _ 

The  Fort  Lauderdale  News/Sun-Sentinel 
is  looking  for  a  writer/editor  to  take  over 
its  nationally  recognized  food  section. 
We  want  a  journalist  who  has  the  crea¬ 
tivity  to  put  out  a  relevant,  timely,  fun, 
balanced  section  for  a  paper  with  a 
strong  commitment  to  food  coverage. 
Candidates  must  have  at  least  5  years 
professional  experience  and  strong  edit¬ 
ing  and  organizational  skills.  Send 

•  resume,  5  writing  clips,  10  story  ideas 
and  your  philosophy  of  what  a  food 
section  should  be  to;  Robin  Doussard, 
Features  Editor,  News/Sun-Sentinel, 
PO  Box  14430,  Fort  Lauderdale,  FL 
33302. _ 

TRADE  MAGAZINE  EDITOR 
National  monthly  trade  magazine  on 
vehicle  cleaning  is  seeking  editor  with 
3-5  years  journalism  experience.  Must 
show  demonstrated  interest  in  business 
journalism  and  be  willing  to  move  to 
upstate  NY.  Salary  and  benefits  compe¬ 
titive.  Send  resume  to  Box  1161,  Editor 
&  Publisher. 

TWO  DAILY  NEWSPAPERS  in  historic 
Southern  city:  Openings  for  sports  and 
local  news  reporters.  Two  beat  reporters 
needed  in  city  room.  Must  have  some 
experience  on  a  daily  newspaper.  One 
opening  on  the  sports  desk,  three  days 
slot  and  two  days  rim/general  assign¬ 
ment.  Experience  preferred,  will 
consider  recent  graduate.  Send  resume 
and  clippings  to  Sports  Editor,  Tony 
Stastny,  or  City  Editor,  Kathy  Haeberle 
at  Savannah  News-Press,  PO  Box 
1088,  Savannah,  GA  31402. 

I  WANTED-Number  2  person  in  6  person 
newsroom  in  county  seat.  Six-day  PM 
paper.  Part  of  group  with  excellent 
fringes,  fellow  workers  and  environ¬ 
ment.  Layout  and  reporting  experience 
helpful  over  writing  and  reporting  skills. 
Excellent  move  into  management.  Call 
Jim  Morrison,  (812)  663-3113. 

WASHINGTON  REPORTER 
Major  newspaper  group  has  opening  for 
reporter  to  provide  regional  coverage  of 
Congress,  federal  agencies  in  its 
Washington  bureau.  Minimum  3  years 
hard  news  experience,  wire  senrice  or 
legislative  background  a  plus.  Resume 
and  clips  tO:  Editor,  PO  Box  7608, 
Washin^on,  D.C.  20044. 

_ INVESTORS _ 

INVESTORS  FOR  NEWSPAPER 
AD  SALES  NETWORK 
Seeking  investors  for  local,  two-year-old 
newspaper  advertising  sales  business, 
with  over  25  years  related  experience. 
Get  in  on  one  of  the  megatrends,  which 
is  changing  the  way  advertisers  reach 
mass  consumers  in  a  regional  area. 
Virtually,  an  unlimited  multi-market 
potential.  Representing  area  newspap¬ 
ers  of  communities  in  several  states-all 
feeder  markets  to  regional,  business 
and  shopping  center  cities.  Send 
personal  Information  and  inquiries  to: 
Investors/Newspaper  Ad  Sales,  PO  Box 
3218,  La  Crosse,  Wl  54601-3218. 


NEWSPAPER  JOBS 

FOR  NEWSPAPER 
PEOPLE 

_ MARKETING _ 

GROWTH  ORIENTED  PUBLISHER  of  5 
weeklies  seeks  marketing  director  who 
will  lead,  direct  and  research  all  phases 
of  marketing  including  circulation,  clas¬ 
sified,  display  and  web  press  sales.  New 
assignments.  Anyone  younger  or  older 
could  fit  the  bill.  One  location  for  6 
months  or  more.  Travel  within  100  mile 
area.  First  focus  to  discover  which 
markets  need  most  attention,  then 
locate  there.  Total  paid  circulation  of 
group  23,000.  Will  work  with  savvy, 
successful  general  managers  and  ad 
managers.  Tneir  problem  is  time.  Your 
solution:  hands-on  help,  coordination, 
systems  installation.  Write,  listing 
experience,  education  and  success 
story,  Steve  Austin,  The  Gleaner,  PO 
Box  4,  Henderson,  KY  42420. 

MARKETING  DIRECTOR 
Growing  17,000  daily,  19,000  Sunday 
newspaper  in  one  of  North  Carolina’s 
most  rapidly  developing  regions  is  seek¬ 
ing  an  energetic  and  imaginative  indivi¬ 
dual  to  direct  its  sales  and  marketing 
activities.  The  successful  candidate 
should  possess  strong  leadership  and 
interpersonal  skills;  experience  in 
advertising  sales  management,  includ¬ 
ing  product  development  and  market 
research;  an  understanding  of  circula¬ 
tion  functions;  and  a  well-developed 
appreciation  for  cooperative  interde¬ 
partmental  relationships.  Please  send 
resume  and  salary  history  in  strict  confi¬ 
dence  to  Box  1 169,  Editor  &  Publisher. 

SENIOR  MARKETING/ 

SALES  EXECUTIVE 

Rapidly  expanding,  well  respected 
newspaper  systems  health  with  proven 
products  and  $2  million  in  annual  sales 
seeks  experienced  manager  to  head 
national  marketing  efforts,  successful 
sales  track  record  in  production,  adver¬ 
tising  and  business  system  sales  is 
required.  Extensive  newspaper  experi¬ 
ence  essential.  Excellent  compensation 
package  available  for  individual  with 
proven  leadership  skills.  Write  to  Soft¬ 
ware  Consulting  Services,  3162  Bath 
Pike,  Nazareth,  PA  18064. 

MARKETING  RESEARCH 

This  Could  Be  The 
OPPORTUNITY 
You  Have  Been  Waiting  For 
A  national  daily  and  Sunday  newspaper 
group  is  searching  for  an  experienced 
survey  research/promotion  person  to 
start-up  a  one  person  department  at 
corporate  headquarters. 

The  person  selected  for  this  opening 
will  be  r^uired  to  spend  at  least  60'% 
of  the  time  in  the  field  working  on 
special  research  and  promotion  projects 
at  our  newspapers. 

The  person  we  are  looking  for  must  have 
at  least  four  years  on-the-job  experience 
at  a  medium  size  (40,0(j0  to  80,000) 
newspaper.  This  person  must  also  be 
imaginative,  analytical,  enthusiastic 
and  personable. 

Salary  open  for  discussion.  Excellent 
company  benefits  including  dental 
plan,  major  medical,  company-paid 
pension  plan,  group  life  insurance, 
ESOP,  etc. 

A  wonderful  opportunity  for  the  right 
person. 

Please  send  resume  and  letter  telling  us 
all  about  yourself  to: 

Box  1098 
Editor  &  Publisher 

EDITOR 


HELP  WANTED 


PHOTOGRAPHER 


NEWS  PHOTOGRAPHER  WANTED- 
Zone  2  daily.  Must  have  background  in 
color,  feature,  lighting.  Experience  a 
must.  Must  be  a  self-starter  that  can 
produce.  Nine-to-fivers  need  not  apply. 
Send  resume,  clips  and  salary  require¬ 
ments  to  Box  1 160,  Editor  &  Publisher. 

PHOTOGRAPHER 

THE  LEADER,  a  17,000  circulation 
daily  newspaper  in  Corning,  NY  is 
expanding  its  photo  staff.  We’re  looking 
for  an  entry-level  journalist  with  the 
talent  and  desire  to  become  a  member 
of  our  award-winning  local  news  team. 
Along  with  a  letter  expressing  your 
philosophy  of  photojournalism,  send 
resume,  clips  and  references  to  Dave 
Balcom,  Managing  Editor,  34  W.  Pulte- 
ney  St.,  Corning,  NY  14830.  EOE. 

WANTED-PHOTOGRAPHER  in  6  person 
newsroom  at  county  seat,  6-day,  PM 
paper.  Part  of  group  with  excellent 
fringes,  fellow  workers  and  environ¬ 
ment.  Writing  and  reporting  skills  help¬ 
ful.  Call  Jim  Morrison  (812)  663-3113. 


Editor  &  Publisher 
1 1  West  19th  Street,  New  York 
NY  10011 

_ PRESSROOM _ 

A  PRESSPERSON  some  experience  on 
a  web  or  sheet  fed  press  with  mechani¬ 
cal  ability.  Excellent  paid  benefits  and 
pension.  Apply  Bartash  Publications, 
/272  Woodland  Ave.,  Philadelphia,  PA 
19142,  (215)  365-1155. 

PRESSPERSON  NEEDED  for  5  unit 
Goss  Community.  Send  resume.  Salary 
requirements  and  printing  samples  to 
Mike  Lindsey,  PO  Box  1054,  Torring- 
ton,  WY  82240. _ 

PRESSROOM  MANAGER  wanted  for 
major.  Zone  5,  daily  offset  operation. 
Applicants  will  please  include  resumes. 
Box  1052,  Editor  &  Publisher. 

WANTED  Goss  Metro  pressperson.  We 
need  a  good  journeyman  Metro  press 
operator  who  is  looking  to  better 
himself.  This  is  chance  for  the  right 
person  to  move  up.  High  pay  scale, 
great  benefits.  Interested  parties  apply 
in  confidence  to  William  Heider,  Sr., 
Production  Manager,  Times  Publishing 
Company,  Times  Square,  Erie,  PA 

WORKING  FOREMAN  well  rounded  for 
Florida  West  Coast  operation.  Take 
charge,  self  starter  to  run  pressroom. 
Goss  Urbanite  expertise  mandatory. 
Contact  Arnold  McDonald,  (813) 
629-2511. 

_ PRODUCTION _ 

CAMERAROOM,  supervise  four.  Exper¬ 
ienced  in  four  color  stripping,  good 
people  and  organizational  skills.  Mini¬ 
mum  5  years  experience.  $22,000 
plus,  benefits.  65%  commercial,  35% 
newspaper.  Small  Midwest  town  conve¬ 
nient  to  big  city.  Complete  resume  to 
Box  1121,  Editor  &  Publisher. 

COMPOSING  ROOM  FOREMAN 
Excellent  opportunity  for  a  quality 
conscious  and  deadline  oriented  mana¬ 
ger  with  a  Zone  1,  mid-sized,  Monday 
through  Saturday,  afternoon  newspap¬ 
er.  We  are  a  seeking  an  individual  with  a 

?;ood  working  knowledge  of  newspaper 
ront-end  systems,  and  all  phases  of 
photocomposition.  The  right  candidate 
will  have  good  people  management 
skills  and  the  ability  to  supervise  a  staff 
of  25.  Some  union  background  a  plus, 
although  not  essential.  Good  salary  and 
benefit  package.  Send  resume  ano 
salary  history  to  Box  1072,  Editor  & 
Publisher. 

1  &  PUBLISHER  for  July  19,  1986 


HELP  WANTED 


PRODUCTION 


DIRECTOR,  PRINTING  SERVICE— 
Responsible  for  self-supporting  opera¬ 
tion  of  university  printing  service  facility 
with  35  employees,  $1.6  million  gross. 
Responsibilities  include  personnel 
hiring  and  employment  practices  under 
established  policies;  production  of 
printing  to  meet  deadlines;  evaluation 
of  equipment  needs  and  procurement  of 
items  as  funds  allow.  Bachelor's  degree 
in  printing,  printing  management  or 
related  field.  Five  years  experience  in 
management  of  printing  facilities 
preferred.  Salary  commensurate  with 
experience  and  ability.  Send  letter  of 
application,  professional  resume,  and 
names  and  phone  numbers  of  three 
references  to:  Chair,  Search  Commit¬ 
tee,  University  Relations,  8  Anderson 
Hall,  Kansas  State  University,  Manhat¬ 
tan,  KS  66506.  Nominations  and  appli¬ 
cations  will  be  neceived  through  Oct.  1, 
1986.  AN  EQUAL  OPPORTUNITY/ 
AFFIRMATIVE  ACTION  EMPLOYER. 


MACHINIST 

The  News/Sun-Sentinel,  a  major  south 
Florida  daily  has  an  immediate  opening 
for  an  experienced  machinist.  Duties  to 
include  installation,  maintenance  and 
repair  of  heavy  industrial  machinery. 
We  offer  an  excellent  benefit  package 
and  competitive  starting  salary.  Send 
resume  to  the  Personnel  Department, 
The  News/Sun-Sentinel,  PO  Box 
14430,  Fort  Lauderdale,  FL  33302. 
EOE. 


PRODUCTION  MANAGER 
7,200  circulation  Arizona  daily  seeks 
capable  person  with  solid  management 
and  hands-on  experience  in  the  press¬ 
room,  camera  room,  darkroom  and  plate 
room.  6  unit  Goss  Community  press 
with  SC  folder.  High  volume  of  outside 
commercial  printing  customers.  Experi¬ 
ence  preferred  but  could  be  the 
management  break  for  qualified  indivi¬ 
dual.  Mail  resume  to  Publisher,  Mohave 
Daily  Miner,  Kingman,  AZ  86401. 

PRODUCTION  SUPERVISOR  needed 
immediately  for  a  small  group  of  news¬ 
papers  on  the  Outer  Banks  of  North 
Carolina.  Competitive  pay  commensu¬ 
rate  to  experience.  Person  must  be 
highly  motivated  and  capable  of  leading 
a  small  staff  through  all  phases  of  pre¬ 
press  composition.  Excellent  opportuni¬ 
ty  for  someone  young  seeking  more 
experience.  Skills  should  include 
typesettting,  paste-up,  layout  and 
design.  The  person  we  seek  should  have 
above  average  communication, 
management,  organizational  and 
people  skills.  Send  resumes  to  Editor, 
Outer  Banks  Current,  Box  1836,  Kill 
Devil  Hills,  NC  27948. _ _ 

CAMERA  OPERATOR  wanted  for  offset 
newspaper.  Strong  background  in 
layout,  black  &  white  and  four  color 
process.  Mail  resume  to  Wiregrass 
Today,  PO  Drawer  6866,  Dothan,  AL 
36302,  or  call  (205)  792-0099. 


PUBUC  RELATIONS 

PHOTO  ORIENTED  mid  size  west  Texas 
daily  has  opening  on  award  winning  four 
person  photo  staff.  Candidates  should 
be  enterprising  and  have  good  color 
experience.  Excellent  benefits  package. 
Resume,  samples  to  Ron  Jaap,  Midland 
Reporter-Telegram,  PO  Box  1650, 
Midland,  TX  79702. 


SALES 


AD  SALES  PEOPLE  WANTED  annual 
publication,  San  Francisco  East  and 
South  Bay.  Two  months  work,  good 
leads,  good  commission.  (415) 
229-3581. 


LOOKING  FOR  SALESMAN  with  experi¬ 
ence  in  selling  press  equipment  and 
mailroom  equipment.  Must  be  able  to 
travel.  Please  call  (213)  256-4791. 


HELP  WANTED 


SALES 


EXPERIENCED,  HIGHLY  MOTIVATED 
AND  AGGRESSIVE  sales  representa¬ 
tive,  needed  to  sell  full  line  supplies  to 
newspaper  industry.  A  minimum  of 
50%  travel.  Sales  territory  consisting  of 
northern  California  and  the  Pacific 
Northwest.  Qualified  candidates  should 
send  resumes  to  New  England  News¬ 
paper  Supply  Co.,  PO  Box  1115, 
Upland,  CA  91786,  Attn;  Jim  Jumpe. 


RETAIL  MANAGER 

Monthly  business  magazine  in  leading 
growth  county  of  Michigan  has  opening 
for  retail  ad  manager.  Agency,  major 
account,  planning,  promotion  experi¬ 
ence  necessary.  Will  consider  strong  rep 
who  seeks  to  enter  management  ranks. 
Salary,  bonus,  benefits.  Resume  to 
David  Hohendorf,  Oakland  Business 
Monthly,  7196  Cooley  Lake  Rd.,  Union 
Lake,  Ml  48085.  (313)  360-6397. 


POSITIONS 

WANTED 

ADMINISTRATIVE 

COMMUNITY  NEWSPAPER 
PUBLISHER — Wrapping  up  the  sale  of 
my  successful  southern  weekly  to  large 
chain.  Looking  for  highly  challenging 
opportunity  with  community  newspap¬ 
er,  daily  or  weekly.  Family  man  in  30s  is 
profit-producer  who  also  makes  product 
look  good.  Box  1141,  Editor  & 
Publisher. 


GENERAL  MANAGER  with  proven  track 
record,  (over  19  years  total  experience); 
in  all  phases  of  newspaper  profession 
seeks  permanent  position  with  chain- 
independent  newspaper  in  the  18,000 
to  30,000  circulation  range.  Prefer 
Southern  California,  but  would  be  favor¬ 
ably  inclined  toward  any  other  suitable 
opening  in  Sun  Belt  area.  Box  1094, 
Editor  &  Publisher. 


GENERAL  MANAGER.  Great  track 
record  shoppers  and  weeklies  strengths. 
Bottom  line  oriented,  people  skills, 
organizer,  motivator.  I  get  the  job  done. 
Excellent  references.  Box  1124,  Editor 
&  Publisher. 


_ ADVERTISING _ 

DESIRE  SALES,  MANAGER  POSITION. 
Small  daily  or  weekly.  Zones  3,  4,  6. 
Experience  every  level.  Want  small  town 
to  become  involved.  Bill  (904) 
636-9952. 


EXPERIENCED  NEWSPAPER  profes¬ 
sional  with  23  years  experience  in  all 
phases  of  newspaper  advertising. 
Desires  change  to  Zones  7,  8  or  9.  Box 
1181,  Editor  &  Publisher. 


ART/GRAPHICS 

Ambitious  artist  seeks  editorial  cartoon¬ 
ist  position.  Spot  illustrations.  Photo 
writing  and  mechanical  skills.  Degree. 
Male,  24.  For  resume  and  samples:  Rob 
Maystead,  30768  Maystead  Road,  Burr 
Oak,  Ml  49030,  (616)  489-2740. 


_ CARTOONIST _ 

ART  DIRECTOR/CARTOONIST 
Former  A/D  of  National  Golf  Publica¬ 
tions.  Tops  in  layout,  design,  cartoon¬ 
ing,  travel  writing.  Familiar  with  sales- 
marketing.  Write  A/D,  Apt.  3407  B, 
Carlton  Arms  Dr.,  Tampa,  FL  33614. 
Pnone  (813)  935-5842. 


_ CIRCULATION _ 

HANDS-ON,  motivated  Circulation 
Director  with  16  years  experience  in  all 
phases  of  circulation  available  for  your 
paper!  Willing  to  relocate.  Reply  to  Box 
1162,  Editor  &  Publisher. 
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POSITIONS  WANTED 


CIRCULATION 


CAREER  ORIENTED  professional  seeks 
circulation  management  position.  Eight 
years  experience  processing  from 
district  manager  to  metro  circulation 
manager  for  a  175,000  circulation  AM 
and  PM  daily.  Experienced  in  sales, 
service,  collections,  TMC,  training, 
promotions,  marketing  and  cost  control, 
independent,  creative,  people-minded 
leader  with  the  ability  to  contribute 
immediately.  Box  1152,  Editor  & 
Publisher. 


CIRCULATION  DIRECTOR 
duality  circulation  management  profes¬ 
sional  seeks  top  level  position  with  a 
progressive  company. 

Highly  organized,  creative,  motivated 
manager  with  over  nine  years  extensive 
experience  in  distribution  and  sales 
leadership. 

Skilled  in  all  aspects  of  circulation 
development  including  DM  training, 
ABC  audits,  sales  promotion,  establish¬ 
ing  and  maintaining  department 
budgets.  Box  1137,  Editor  &  Publisher. 


_ EDITORIAL _ 

1986  GRADUATE  seeks  sportswriting 
position  with  daily.  BA  in  English, 
strong  college  journalism  background. 
Contact  Alex  Kimball,  27  Old  Wagon 
Rd.,  Old  Greenwich,  CT  06870,  (203) 
637-2183. 


ALERT,  DEPENDABLE  newsman  seeks 
position  on  quality  paper.  Experienced 
in  copy  editing,  layout,  reporting, 
column  writing.  Experience  includes 
supervision  on  medium-size  and  big- 
city  dailies.  Box  1171,  Editor  & 
Publisher. 


SPORTS  DESK,  layout  and  editing. 
Emphasis  on  imaginative  layout,  good 
writing.  Medium-size  daily  in  strong 
sports  market.  Zone  3.  Box  1176, 
Editor  &  Publisher. 


SPORTS  PERSON  with  experience 
wants  position.  Mild  or  warm  climate 
preferred.  Versatile,  but  not  a  photogra¬ 
pher.  Resume,  references  on  Request. 
Box  1139,  Editor  &  Publisher. 


MA  journalism  graduate  seeks  reporting 
job  in  Zone  2  or  3.  Prefers  sports  but 
willing  to  start  on  any  beat.  Box  1145 
Editor  &  Publishers. 


NEWS  HOUND 

New  Yorker  journalist  tracked  path  of 
adventure  out  West  for  seven  years, 
hunting  news  stories  for  small-town 
newspapers.  Instinct  has  spurred  him  to 
come  home  to  sniff  out  a  news  reporter 
spot  on  a  medium-size  daily  in  the  NY/ 
CT/NJ/PA  area.  Resume  and  clippings 
await  your  response  to  News  Hound, 
Box  471,  Glen  Oaks,  NY  11004. 

RECENT  GRAD,  eager  for  reporting 
experience,  all  phases.  Box  1059, 
Editor  &  Publisher. 


AWARDED  reporter/photographer,  too 
aggressive  for  east  Wyoming  limp- 
noodle  editor,  needs  police,  court,  poli¬ 
tics  beat  immediately,  especially  in 
Region  9.  Ohio  University  grad,  8  years 
experience  (4  in  WY).  Clips,  references; 
R.  Tkacz,  3714  Bosworth  Rd.,  Cleve- 
land,  OH  44111,  (216)  476-2888. 

AWARD  WINNING  SPORTS  EDITOR  20 
years  experience.  Strong  writer,  colum¬ 
nist,  editor,  leader.  Can  produce  spar¬ 
kling  layouts.  Proven  circulation  buil¬ 
der.  Excellent  references.  All  Zones. 
.Box  1146,  Editor  &  Publisher. 

COPY  EDITOR  with  14  years  experience 
seeks  growth  opportunity  with  small  to 
mid-size  daily  newspaper.  Solid  back¬ 
ground  in  all  phases  of  news  operations. 
Prefer  Zones  3  and  4  but  will  consider 
all  good  opportunities.  Reply  to  Box 
1172,  Editor  &  Publisher. 


POSITIONS  WANTED 


_ EDITORIAL _ 

STAFF  WRIT  FR— Enjoyable  entertain¬ 
ment  writer,  new  music  authority. 
Seeks  position  on  progressive  publica¬ 
tion.  Five  years  experience  in  Athens, 
GA.  ABJ  with  music  business,  political 
science,  and  history  minors.  Television 
experience  as  well,  for  resume  and 
clips,  call  Dan  Matthews  Jr.  at  (404) 
377-3473.  PO  Box  15303-Druid  Hills 
Station,  Atlanta,  GA  30333. 


EDITOR  of  medium  sized  daily  news¬ 
paper  wants  to  move  up.  Redesigned 
newspaper  from  content  to  appearance. 
Newsroom  leader  and  proven  circula¬ 
tion  builder.  Write  Box  1115,  Editor  & 
Publisher. 


SHARP  INVESTIGATIVE  REPORTER. 
International/national  news  beat.  Top 
skills  freelancer  seeks  major  mid-sized 
daily.  Zones  2,  9,  4  preferred.  College  J 
grad  (82)  with  major  wire/weekly/ 
magazine  experience.  Speak  French 
and  Spanish.  Great  clips.  Hard  news 
only,  any  offer  considered.  Contact  A. 
d'Adesky,  20  Clinton  St.  (3DF),  New 
York,  NY  10002  (212)  674-4736. 


SPORTS  WRITER— Daily  and  weekly 
experience;  seeks  daily  reporting  spot- 
adept  at  all  coverages,  photography  and 
development,  page  layout.  A  fine  writer 
who  understands  sports  and  can 
express  it.  (614)  237-2418. 


SPORTSWRITER  with  two  years  report¬ 
ing  experience  seeks  position  with  daily 
in  Zones  7,  8,  or  9.  Have  strong  sports 
background  and  photo  skills.  Contact 
Russ  Meisner,  419  S.  Cedar  #5, 
Cortez,  CO  81321,  (303)  565-2465. 


TEXAS  JOURNALIST  can  provide  skill¬ 
ful  rewrite,  editing,  headline  writing, 
page  layout  and  production  coordina¬ 
tion.  Experience  includes  work  for 
newsletter,  magazine,  newspaper.  Will 
relocate  for  right  opportunity.  Box 
1127,  Editor  &  Publisher. 


TOUGH,  HUNGRY  reporter  on  large 
weekly  seeks  switch  to  daily.  City  hall, 
education,  business,  sports  and 
features  experience  since  graduating 
from  1983  J-school.  Will  relocate  to  any 
region.  Box  1163,  Editor  &  Publisher. 


VERSATILE  reporter/copy  editor,  27,  5 
+  years  experience,  4  -i-  with  New 
Jersey's  largest  daily,  mostly  in  sports; 
seeking  sportswriter  spot  with  strong 
daily;  stylish  copy  under  deadline.  Call 
Marc  at  (201)  777-6666. 


WIRE  EDITOR  experience.  Lifetime 
publishing  background:  paper  boy. 
Linotype  operator,  photocompositor, 
national  newsletter  editor,  freelance 
writer.  Seek  desk  job  on  small/medium 
daily.  Any  zone.  Available  now.  Richard 
(505)  293-1682. _ 


_ PRODUCTION _ 

PRODUCTION  VETERAN— 20  years  in 
prepress,  pressroom,  mailroom  and 
quality  control.  Positive  manager.  Solid 
communication  skills.  People  develop¬ 
er.  Looking  to  relocate  with  growing 
company.  Box  1110,  Editor  & 
Publisher. _ 


PHOTOGRAPHER 

1986  photojournalism  grad,  San  Jose 
State,  seeks  entry-level  staff  photogra¬ 
phy  job  on  daily  or  magazine  anywhere. 
Seven  years  weekly  experience.,  award¬ 
winning  sports,  and  color  experience. 
Ron  Fried,  788  Loma  Verde  Ave.,  Palo 
Alto,  CA  94303  (415)  493-2140. 

ZONE  2  PHOTOGRAPHER-REPORTER 
seeks  photo  staff  position  on  daily 
newspaper.  This  no  nonsense  photogra¬ 
pher  is  ready  to  tackle  any  photo  assign¬ 
ment.  I  love  features,  sports  and  captur- 
ing  people  in  their  most  candid 
moments.  Will  be  receptive  to  the  right 
offer  in  any  zone.  Box  1168,  Editor  & 
Publisher. 
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SHOP  TALK  AT  THIRTY 

The  case  for  youth  carriers 


By  Don  Sneed 

Editor  &  Publisher  recently  pub¬ 
lished  a  story  about  the  Toronto 
Globe  and  Mail's  decision  to  no 
longer  use  youth  carriers,  opting 
instead  for  adult  delivery  people. 

That  news  is  anything  but  insignif¬ 
icant  to  me.  As  a  former  New  Orleans 
Item  and  New  Orleans  Times-Pica- 
yune  carrier  in  the  mid-1950s,  I  hope 
the  announcement  doesn’t  become  a 
trend. 

The  Globe  and  Mail  found  that  in 
early  1984  the  paper  had  about  3,400 
youth  carriers  and  about  4,200-4,500 
complaints  per  week  on  deliveries. 
After  the  decision  to  eliminate  youth 
carriers,  the  paper  found  that  its  550 
to  580  adult  carriers  generated  932 
complaints  during  the  week  before 
the  article  appeared  in  E&P. 

Call  me  old-fashioned.  But  I  can 
cite  reason  upon  reason  for  not  ending 
the  era  of  the  paperboy.  The  front 
porch  and  the  nickel  newspaper  have 
long  since  disappeared  almost  every¬ 
where,  but  it  seems  that  the  youth 
carrier,  like  Betty  Crocker,  could  be 
modernized. 

A  spokesman  for  the  Canadian 
newspaper  has  said  that  “kids  are 
more  difficult  to  handle  than  20  or  30 
years  ago,  when  a  sense  of  responsi¬ 
bility  existed  more  so  than  it  does  to¬ 
day.”  He  also  added,  “You  can’t  dis¬ 
cipline  other  people’s  children.” 

All  that  has  an  element  of  truth  to  it. 
Kids  today  may  be  harder  to  disci¬ 
pline,  and  the  work  ethic  of  today’s 
children  may  not  be  as  strong  as  years 
ago.  Those  are  arguable  points,  how¬ 
ever. 

What’s  a  matter  of  fact  is  that  a 
newspaper  carrier  job  is  one  of  the 
first  jobs  a  youth  can  possibly  have. 
Take  away  the  carrier  job  and  for 
thousands  of  young  teenagers  there’s 
an  absence  of  a  work  incentive  and  no 
opportunity  for  a  work  ethic  to 
develop. 

As  a  newspaper  carrier,  I  always 
felt  like  the  smallest  of  businessmen. 
But  I  was  in  business  nonetheless.  I 
had  to  be  part  accountant,  keeping  my 
collection  book  in  order.  I  had  to  be 
part  salesman,  for  the  newspapers 
always  encouraged  new  subscrip¬ 
tions.  And  I  had  to  be  part  collection 
agent  since  my  route  had  no  bill  mail¬ 
ings. 

Most  of  all,  though,  I  had  to  be 


(Sneed  is  assistant  professor  of  jour¬ 
nalism  at  Texas  A&M  University.) 


responsible.  Responsible  to  get  up 
before  dawn  every  day  of  the  year. 
Responsible  to  get  the  paper  inside  of 
screen  doors  and  wrapped  securely 
during  New  Orleans’  many  rainy 
days.  Responsible  to  collect  in  a  dip¬ 
lomatic  way  when  subscribers 
insisted  they  owed  450  instead  of  60. 

During  those  years  as  a  carrier  I 
earned  a  penny  for  each  nickel  news¬ 
paper.  On  Sundays,  the  Times-Pica- 
yune  sold  for  150  and  felt  like  15 
pounds.  I  could  carry  seven  to  10 
Sunday  papers  in  my  bicycle  basket, 
and  I  earned  2 'A  0  for  each  Sunday 
paper. 


The  front  porch  and 
the  nickel  newspaper 
have  long  since 
disappeared  almost 
everywhere,  but  it  seems 
that  the  youth  carrier, 
like  Betty  Crocker,  could 
be  modernized. 


I  didn’t  get  rich  overnight,  but 
slowly,  almost  imperceptibly,  the 
newspaper  business  was  getting  into 
my  blood.  Little  did  I  know  then  that 
12  years  later  I  would  begin  a  15-year 
career  as  a  newspaper  reporter  and 
editor  and  that  today  I  would  be 
teaching  journalism  at  Texas  A&M 
University.  The  carrier’s  job  trig¬ 
gered  it  all. 

Nothing  deterred  me.  Not  dogs 
racing  out  of  the  night  to  growl  and  nip 
at  my  cuffs  as  I  rode  my  bicycle 
through  the  early  morning  New 
Orleans’  fog.  Not  even  knee-deep 
water  that  often  spread  over  city 
streets  during  the  area’s  torrential 
rains. 

The  memories  are  etched  in  my 
mind.  The  crash  of  milk  bottles 
breaking,  for  example.  In  those  days, 
mail  was  delivered  to  the  door  —  in 
glass  bottles.  In  pitch  dark,  a  carrier 
could  not  see  the  bottles  that  all  too 
often  were  in  a  direct  line  of  the  news¬ 
paper’s  path  to  a  customer’s  door¬ 
step.  The  helpless  feeling  when  wind 
scooped  up  a  newspaper,  causing  it  to 
land  on  a  rooftop.  The  shock  I  got 
when  my  stack  of  newspapers  one 
cold  morning  in  1957  carried  news 
that  the  Soviets  had  launched  Sput¬ 
nik. 

But  there  were  better  times.  Gifts 
left  in  mailboxes  during  holidays. 


Tips.  Notes  of  appreciation  for  good 
delivery  habits.  Mzes  for  subscrip¬ 
tions  sold.  The  satisfaction  of  selling 
and  seeing  my  business  grow.  Read¬ 
ing  the  morning’s  news  before  the  sun 
came  up. 

There  are  few  tributes  to  the  news¬ 
paper  carrier  and  no  songs  about 
them.  That  may  be  why  I’m  such  a  big 
fan  of  WGN-TV’s  commercial  that 
shows  a  youth  carrier  for  the  Chicago 
Tribune  on  his  way  to  start  a  delivery 
route.  The  commerical  portrays  the 
carrier’s  job  as  something  wholesome 
about  America.  It  also  shows  that  the 
carrier’s  father  also  delivers  news¬ 
papers.  That  indeed  may  be  what  will 
happen  —  the  majority,  if  not  all,  car¬ 
rier  jobs  will  be  held  by  adults. 

I  can  appreciate  that  fewer  com¬ 
plaints  are  found  through  using  adult 
carriers,  and  I  can  see  that  it  may  be 
better  business  that  way.  Also,  I  can 
see  that  with  youth  carriers  elimi¬ 
nated  more  jobs  will  be  available  for 
adults.  Still,  I  recently  read  an  article 
that  reported  that  many  young  people 
(Continued  on  page  35) 


Jet  MIPS 
k  give  you 
||\a  hand... 


...in  planning  your  news¬ 
paper  office  and  production 
facility.  There’s  no  cost 
or  obligation! 

Let  us  put  «jr  experience  gained  in 
working  with  leading  newspapers  like 
the  YORK  TIMES,  CHICAGO 

SUN-TIMES,  COLORADO  SUN  and 
CHICAGO  TRIBUNE  to  work  for  you. 
I  could  uw  tome  h^p!  Call  me. 


NAME/TITLE  PHONE 


NEWSPAPER 


ADDRESS 


CITY,  STATE  &  ZIP 


MIDWEST  PUBLISHERS  SUPPLY  CO. 


4h4('..\  ( Ik'ott  Avviuk'.  C'hlcciyo.  Il.lidl 
'li.'k'plidiK’  1412)  S(i7  4()4() 
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Responsive 

•  Answering  a  need,  as  Rockwell 
International  has  with  the  new  Goss' 
Modular  Press  Control  System"'  for 
Headliner  Offset'  /Presses,  to  simplify 
operation  and  reduce  makeready  and 
start-up  waste. 

•  Quick  to  react:  supplying  commercial 
printers  with  the  latest  technology  in 
sheet-fed  presses  and  bindery  equip¬ 
ment  from  Miehte* 

•  Meeting  requirements,  as  with  the 
Goss  C7OO  press,  to  boost  quality  and 
fnovide  2,000  fptn  productivity  for 
high-volume  insert  printers. 


Rockwell  International’s  responsiveness 
to  customer  needs  is  evidenced  by  our  position 
as  the  world’s  largest  manufacturer  of  web  offset 
newspaper  presses.  Major  newspapers  in  95  countries 
and  two  of  every  three  U.S.  dailies  are  printed  on  Goss 
presses.  We’re  at  the  forefront  in  improving  productivity 
for  commercial  printers  as  well. 

We’re  an  S11.3  billion  company.  Our  Graphic  Systems 
Division  had  sales  of  S479  million  in  1985.  Goss  products  have 
served  the  industry  for  more  than  100  years.  Today  we’re  pro¬ 
viding  newspaper  and  commercial  presses  and  mailroom 
components  responsive  to  customer  needs  for  unprece¬ 
dented  levels  of  productivity  accountability  and 
reliability.  To  learn  more  about  us,  write 
Rockwell  International,  Department  815EP-112, 

600  Grant  Street,  Pittsburgh,  PA  15219. 


4% 


Rockwell 

International 


...where  science  gets  down  to  business 

Aerospace  /  Electronics  /  Automotive 
General  Industries /A-B  Industrial  Automation 


For  some  27  million  functionally 
illiterate  people  in  the  U  S,  the  door  has 
slammed  shut.  Not  only  are  they  cut 
off  from  an  ever-expanding  world  of 
ideas  and  concepts,  they  can’t  even 
read  simple  items  like  menus,  road 
signs,  rules  for  operating  equipment  or 
directions  for  giving  a  child  medicine. 

What  this  means  is  a  world  of  frus¬ 
tration  and  darkness  for  more  than  one 
in  10  adults.  And  the  high  cost  of  this 
lost  productivity  and  human  misery  is 
ultimately  borne  by  every  American. 

Scripps  Howard  has  joined  the 
effort  to  change  this  picture  -  to  open 
doors  with  programs  and  funds  to 
tackle  illiteracy  Already,  the  El  Paso 
Herald-Post  has  launched  a  commu¬ 
nity  literacy  program  designed  to 
serve  as  a  national  model.  The  Scripps 
Howard  National  Spelling  Bee  an¬ 
nually  attracts  more  than  eight  million 
youngsters  to  the  joys  of  words  and 
the  world  of  ideas  they  represent.  And 
now  the  Scripps  Howard  Foundation 
is  offering  grants  to  support  commu¬ 
nity  programs  to  combat  illiteracy 

The  problem  of  illiteracy  is  not  new, 
but  in  the  interest  of  an  educated 
America,  we  must  begin  to  shine 
light  on  solutions. 

™  SCRIPPS  HOWARD 
W  NEWSPAPERS 

LITERACY:  WE  OPEN  DOORS  TO  A  WIDER  WORLD 


WE  OPEN  DOORS 
TO  A  WTOER  WORLD 
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